a 114, No, 2576 


Founded in 1925 as Automotive Daily News 


The Newspaper of the Industry 


DETROIT, MONDAY, JULY 31, 1939 


Truck Section 
Pages 9-13 


T Automotiuge Newes 








$4.00 Per Year, 10c Per Copy 











Sparks 


Eo 






Paul Pry Peeps 
Six Previews Set 
Michigan Club Biggest 
P. Daniel Fitzpatrick 


aor 


| By 
Chris Sinsabaugh 
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S bellwether of the Paul Prys 
1 I beg to report to the gentle- 
of the press that ‘now is the 
ne for all good men to come to 
eaid of their party”. For the 
sin has sounded and the pre- 
ew season is upon us. In fact, 
‘@ isso close that as I write this I 
| most can reach out and touch it. 
The aforesaid tocsin calls to 
#roit the automobile editors of 
ecountry who will come for a} 
p at the 1940 models. They 
‘m look all they want but they 
ot write their impressions un- 
the factories make their formal 
uncements to the public at 
Dealers should not become 
ed at the closeness of the 
iews because there always is 
spread of several weeks in be- 
en the peeps and the official 
mouncement and such will be 
ecase this year. The 1939 model 
ar is still on; cars of that vin- 
ge still are being sold. Several 
‘the plants still are in operation 
it the industry as a whole is 
aning house in anticipation of | 
arrival of a new crop of cars, | 
tnded 1940. 


m of 
nish. 
its a 















: Pe 
NO LONGER a dark secret that | 
e industry will bring out 1940 | 
edels, the previewing will open | 
‘Tuesday, Aug. 8, when Pack- 
td will start the ball rolling with 
press party which will be tied to 
®% annual gathering of Packard 
stributors and dealers in the 
wtor capital. The day will start 
ith a distributors’ and dealers’ 
eeting in the Masonic Temple; 
’n to the Packard proving 
tounds at Utica, Mich., for the 
sual field day there and a dis- 
lay of the new stuff. A press} 
inner in the evening will follow. | 


% 








ree 





ith * x * 
m- ON AUG. 9, Pontiac will stage | 
— 3 preview in the morning and | 
et. tovide a luncheon, enabling Paul 
aS 'tys to attend Bill James’ Hudson | 
vo arty at 4:30 that afternoon. 

Nash comes along on the 10th, | 
“ith a most unusual setup. In- | 


‘ead of going to Kenosha as we | 
ways have done, Bill Blees has 
Nartered an island, or rather the 


xtends into Lake St. Clair, where 

‘located the exclusive Old Club, 

thich was founded in the ’80’s and 
(See SPARKS, Page 19, Col. 1) 
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Motor Industry 
Still Bellwether 


In Nation’s Eyes 


Labor, Internat’! Politics 
Are Viewed As Lone 
Barriers in Path 


By William Ullman 
Washington Correspondent 


WASHINGTON. — With 
automotive sales showing im- 
pressive strength, and the 
outlook bright for a brisk sell- 


ing season during the late 
summer and early fall, the motor 
car industry again is proving itself 
to be the bellwether of American 
business enterprise as a whole. 
For the signs here multiply to in- 
dicate that the trend of business is 
definitely upward. 

Once again, however, it is nec- 
essary to emphasize two factors 
which, viewed realistically, are 
enough to check headlong over 
optimism. They are the do- 
mestic labor situation and the 
international political situation. 
Unfortunately, the automotive 
industry, which has demonstrated 
such a remarkable ability as an 
industrial leader, at the moment 
also is carrying the brunt of 
labor’s bitter factional disputes. 

Aside from these two unsettling 
factors, the current business and 
industrial situation is such as 
to warrant a reasonable optimism 

(See BUSINESS, Page 16, Col. 3) 


GM First Half 
Profits Treble 
Those of 1938 


NEW YORK.—General Motors 
Corp. Friday reported net profits 
of $100,992,531 for the first half of 
the year, more than triple the 
$33,020,019 earned in the first six 
months of 1938. 

The half-year earnings, after 
payment of dividends on preferred 





stock, were equal to $2.24 a com- | 


mon share, contrasted with 66 
cents a share in the like period a 
year ago. : 
Boosting profits were thumping 
net sales of $739,400,883 for the 
first half, a rise of 41.4 percent 
over the $522,777,124 in the open- 


| ing six 1938 months. 


To push new cars down the as- 
sembly lines, the corporation in 
the half employed an average of 
228,482 workers, a jump of 20.1 
percent over the 190,258 a year 


oO. 
| For the three months ended 
| June 30, net profits were $47,814,- 
| 603 or $1.06 a common share, com- 
| pared with $53,206,716 or $1.18 a 
common share in the March quar- 
lter and $24,786,002 or 52 cents a 
| common share in the June quar- 
ter of 1938. 
| The latest quarter’s net sales 


| were $371,632,580, a jump of 36.5 
'percent over the $272,264,537 in 
the like 1938 period. In the March 
quarter this year sales were $367,- 
768,303. 














Dealers tell me. « wien, 








By 
C. Callahan 


With this issue Automotive News introduces a new feature, “Dealers Tell Me,’’ 


written by our managing editor, William 


C. Callahan, inspired by the fact that 


conditions in the retailing end of this industry have reached a point of confusion 
in our estimation where corrective measures must be applied from within, else they 


will be applied from without. 


There is danger that in this confusion the very 


cornerstone of our industry—the customer—may be neglected and his interests 
impaired. We do not feel that much progress toward correcting these ills from the 


inside can be made until the ills themselves are brought out and discussed fra 


nkly, 


calmly and without bias. So we feel that Mr. Callahan, who has kept close contact 


with dealers and their 


roblems, is well qualified to do this. In order not to hamper 


him in this regard, he has been given full rein weekly to bring up and discuss topics 
and subjects as he hears of them and as he sees them. The conclusions drawn will 
be his and the subjects discussed will be of his own choosing. 


HEN Secretary of State Bed- 

ford of Colorado sent automo- 
bile manufacturers a bill for $513,- 
120, covering alleged chain store 
taxes due for the past five years, he 
opened a question that has as many 
angles as a spinster on the make. 
Dealers tell me that if Bedford can 
make his claims stick, factories will 
be faced with the proposition of al- 
tering their present contracts with 
dealers so as to remove all trace of 
control, or accept the alternative of 
retaining present sales agreements 


| and paying the tax. Even this would 


discourage promiscuous dealer ap- 
pointments. 

The decision in the Colorado su- 
preme court, upon which Bedford 
based his claims, involved a case in 
which Gamble-Skogmo Inc., a Dela- 
ware corporation with main offices 
in Minneapolis, operated through a 
number of outlets in the state under 
contracts providing certain privi- 
leges but imposing certain limita- 
tions. The contract itself specifically 
stated that the outlets in question 
were “independent merchants.” “Not- 
withstanding this contention” said 
the court, “we are compelled to be- 
lieve that on the one side there is an 
intimacy of regulation and on the 
other side a fullness of submission 
which imports ultimate control in 
the company.” 

* * 

The question, of course, now 
revolves around whether or not 
the sales agreements existing be- 
tween automobile factories and 
automobile dealers are streaked 
with the same element of “intima- 
cy of regulation” as was the con- 
tract in the case upon which 
the decision was based. Beyond 
that also there lies the question 
of whether the imposition of such 
tax by the state of Colorado, even 
though legal in that state, is not 
contrary to constitutional safe- 
guards surrounding the flow of 
interstate commerce. This point 


wasn’t raised in previous case. 
a ae * 


u* 





The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 


1939 1938 
Pos. Make Pos. 
1—322,860 Chev. 234,098~— 1 
2—244,443 Ford 199,739— 2 
3—195,361 Plym. 133,921— 3 
4—106,745 Buick 79,161— 4 
5—106,606 Dodge 53,847— 5 
6— 81,048 Pont. 49,957— 6 
J— 72,805 Olds. 47,048— 7 
8— 37,060 Chrys. 24,957— 9 
9— 34,529 Stude. 17,055—13 
10— 31,608 Merc. ee ee 
Total All Makes: 
1,377,760 954,658 


For complete standings of all 
makes, see Page 15 this issue. 


EY 
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—Chris Sinsabaugh, editor. 


department of the Automobile Man- 
ufacturers Assn., has just returned 
from Denver where he was sent to 
make a study of the industry’s posi- 
tion in regard to the tax. His report 
soon will be made to Pyke Johnson, 
vice-president and general manager 
of AMA. Just what course the in- 
dustry will take still remains to be 
seen. It is considered likely that one 
or more of the companies involved 
will elect to go to trial. 
* He « 

Meanwhile, from the dealer 
standpoint, this case holds real 
interest. There are 22 states in 
the union today which have laws 
similar to that in Colorado, and 
in many of these states the lan- 
guage of the law is identical. 

If Bedford is right, this will 
mean that other states will likely 
jump on the bandwagon, which 
will mean serious sales resistance 
nationally through increased 
costs. On the other hand, it may 
be an answer to a maiden’s prayer 
from the standpoint of the pres- 
sure it will place upon factories 
to permit dealers greater free- 
dom of action and provide more 
liberal sales agreements. 

* * * 

Behind it all, I understand that in 
the state of Colorado there is a law 
which requires the secretary of 
state to post a $100,000 bond to in- 
sure the complete fulfillment of his 
duties in the way of tax collection. 
Old age pension in the state would 


DUSTRY CONS CHAIN TAX CASE 


Business Indices Point to Brisk U, ptrend in Fall 


Colorado Claims 


For Tax Arrears 
Will Be Opposed 


Similar Legislation Now 
In Effect in 22 
Other States 


By William C. Callahan 
Managing Editor 


DETROIT.—W hat _ course 
the automobile industry will 
pursue in its fight against the 
movement in Colorado to 


classify each dealership in 
that state as a chain store unit and 
impose taxes accordingly, had not 
been decided late last week, accord- 
ing to Harry Meixell, head of the 
legal department of the Automobile 
Manufacturers Assn., who just re- 
turned from Denver. 

Meixell, who was sent to Denver 
to study the situation as it affects 
automobile manufacturers, will make 
his recommendations to counter the 
Colorado claims to Pyke Johnson, 
vice-president and general manager 
of AMA. 

As the case now stands, the state 
of Colorado has already filed claims 
against the automobile manufactur- 
ers totaling $513,120, covering the 
last five years. The claim is based 
upon a recent decision in the Colo- 
rado supreme court, which held that 
even though ‘a contract stipulates 
clearly that the outlets in question 
are independent businesses, if con- 
tractural relations between the sup- 
plier and the retail store indicate 
“an intimacy of regulation” on one 
side and a “fullness of submission 
(on the side of the other party), the 
units may still be considered as a 
unit in the chain.” 

This case, aside from the present 
billing of $513,120, is held of particu- 


likely gain most by the collection of | lar interest to automobile manufac- 


the tax, and these pensioners would 
go on the warpath at once if they 
thought the secretary was permit- 
ting one industry to evade taxes 
that could possibly have been col- 
(Continued on Page 6, Col. 3) 


turers and dealers, since similar 
laws in 22 other states are almost 
identical in language to that used in 
the Colorado law. Should Colorado 
be able to collect on its claims, it is 


(Continued on Page 8, Col. 1) 


Maryland Dealers’ Meeting 
Program Already Completed 


Harry Meixell, head of the legal | BALTIMORE. — Completion of 


the program for the annual meet- 
ing of Automobile Trades Assn. of 


; Maryland was announced here this 
| week by John E. Raine, general 
| Manager. This year’s meeting will 


be held at Bedford Springs, Pa., a 


| resort hotel about 129 miles from 
| here. 


While the business sessions are 


| not scheduled to start until Mon- 


day morning, Aug. 7, it is ex- 
pected that a number of members 
and delegates will take advantage 


|of the sports and entertainment 
| program provided as a preconven- 


| tion 


feature Sunday afternoon, 


| Aug. 6. 


Registration for the sessions of 


| the meeting will start Monday at 


9 a.m. A. H. Bishop, president of 


| the association, will welcome vis- 
‘jtors at 10 a. m. Among the speak- 


ers scheduled for the morning ses- 
sion are: Henry Weil, Nash dis- 
tributor for Baltimore; Robert 
Fleigh, Studebaker distributor, 
Baltimore, Cumberland and Hag- 
erstown; Stanley Horner, Buick 
dealer from Washington and pres- 
ident of the National Automobile 
Dealers Assn.; and E. Allan Sauer- 
wein, counsel for the association. 
The afternoon session Monday 
will be addressed by Harry Mat- 
thews, vice-president of Commer- 
cial Credit Co., Baltimore: C. S. 
Fletcher, sales manager Stude- 
baker Corp., South Bend, Ind.; 
Jack Dineen, General Motors 
Corp., Detroit; James Dalton, edi- 
tor of Motor, New York City. 
The banquet will be held Mon- 
day evening with Dr. H. C. Byrd, 
president of the University of 
Maryland, and Strickland W. Gil- 
(See MARYLAND, Page 2, Col. 4) 











Sloan Sees New 


Says Fundamental Elements 
Exist for Economic Rise 


NEW YORK.—Citing the hun- 
dreds of new products and new 
processes recently developed or 
now in process of development, 
Alfred P. Sloan jr., chairman of 
General Motors, declared last 
week in a statement prepared for 
the quarterly report to stockhold- 
ers, that there exist today the 
fundamental elements essential 
to a broad and sound upturn in 
economic activity, with an ac- 
companying promotion of new 
job opportunities. 

“With only casual public no- 
tice,” Sloan asserted, “there has 
been emerging from _ industrial 
laboratories and scientific work- 
shops everywhere during the de- 
pression years, a flow of new 
products and new concepts which 
bid fair to create for us, in reality, 
a new world of tomorrow.” 

Sloan gave emphasis to the 
results of his recent survey among 
more than 100 industrial organ- 
izations, large and small, made in 
connection with the General Mo- 
tors exhibit at the New York 
World’s Fair, which he said re- 
veals an amazing number and va- 
riety of new things—some already 
being produced on a commercial 
basis; others so well advanced in 
the laboratory as to indicate the 
probability of their practical ap- 
plication in a short time. 

“We have had forced on our at- 
tention too much the descending 
spiral of events that led to de- 
pression lows,” Sloan declared. 
“It seems advisable to recall here 
that there are equally effective 
and powerful forces which, once 
set in motion and given freedom to 
act, will build an ascending spiral 
leading to new levels of pros- 
perity and progress.” 

Sloan, pondering the often- 
raised question—‘what motivat- 
ing forces are in the offing to act, 
as did the great industrial de- 
velopments of past decades, as 





Buick Deliveries 
Hold Strong in 
Mid-July Period 


FLINT.—W. F. Hufstader, gen- 
eral sales manager, last week an- 
nounced that domestic retail de- 
liveries of Buick motor cars during 
the second 10 days of July totaled 
5,002 units, compared with 3,752 in 
the previous 10 days and with 4,162 
in the corresponding period last 
year. This was a gain of 1,250 units 
or 33 percent over the first 10 days 
of July and of 840 or 20 percent over 
last year. 

The sales compared with 5,748 cars 
delivered during the corresponding 
June period. 

Used car sales by Buick dealers 
were 11,299 during the period, com- 
pared with 9,010 in the first 10 days 
of the month and 9,909 in the cor- 
responding period last year. Used 
car turnover is at the highest rate 
of the year, Hufstader said, sales 
representing a turnover of entire 
used car stocks once every 26.4 days. 


new accelerating agents for the 
general economy?” offered in re- 
ply the statement that “one em- 
phatic answer lies in the lab- 
oratories of industry, in the con- 
stant striving for more and bet- 
ter products at lower cost. No 
substitute has yet been found for 
continuous and laborious indus- 
trial research as an instrumentali- 
ty for the production of better 
values for customers and the 
promotion of new job opportun- 
ities. 

“The horizons of enterprise 
were never broader than they are 
today. New knowledge and new 
skills have opened up fields of 
possibilities little dreamed of 
even a decade ago. There exist 
the elements that will important- 
ly contribute to the restoration of 
our national economy, the re- 
newal of the upward trend in our 
standards of living and that se- 
curity which only opportunity 
can supply. These social and 
economic goals lie well within our 
reach.” 

As proof of his _ assertions, 
Sloan cited numerous examples 
from a long list of recent indus- 
trial developments as _ indicative 
of the means by which we may 
overcome our accumulated de- 
ficiency of goods and move again 
toward a resumption of the up- 
ward trend. He explained that as 
new products are created and new 
methods discovered to bring new 
and old products within the reach 
of more people, job opportunities 
are created and better standards 
of living prevail. 

“Seldom in so short a period of 
time have so many possibilities 
appeared upon the industrial 
horizon,” Sloan said. “Combined 
they constitute a most significant 
contribution of industry to eco- 
nomic and social progress. It may 
be said, therefore, that there exist 
today the fundamental elements 
essential to a broad and sound 
upturn in economic activity. There 
is awaited only the conviction in 
the minds of people everywhere 
that our national economic pol- 
icies will be revised so as to war- 
rant the taking of the essential 
risks on the part of investors 
and the spending of money for 
durable goods to capitalize the 
manifest opportunities. But there 
is needed also the assurance that 
new enterprise to manufacture 
and market these new products 
will be freed from restrictions 
which now largely nullify ali 
probable gains. In particular, 
those developments that make for 
improved quality and lowered 
prices of goods and services must 
be allowed and encouraged to 
exert their full force, to the end 
that more and more people may 
be able to buy.” 


Production Started 


MILWAUKEE.—tThe Alfa Machine 
Co. here has started production on 
an automatic tire marker for attach- 
ment to police syuad cars or motor- 
eycles which enables officers to mark 
tires of parked cars without leaving 
their machines. 








WELCOME TO CALIFORNIA. Fred W. 





Pabst, left, manager of Don Lee, 


Inc., in Northern California, welcomes Charles F. Kettering, vice-president in 


f research of General Motors, who spoke at 
Gate es last’ week. Pabst and “Boss Ket” had many 


Gate Exposition, San Francisco, 


“GM DAY” at the Golden 


recollections to exchange, for both have labored long and hard for the auto- 
mobile in different fields. The Cadillac-LaSalle executive has known Boss 
Ket” and his engineering triumphs for a s‘oxe of years. 
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Products Basis for Sound Upturn” 


a 





Honoring Al Reeves .. . 





MORE THAN 250 executives and leaders in the automotive industry paid 
tribute last week to Al Reeves, for 25 years vice-president and general man- 
ager of the Automobile Manufacturers Assn. who recently resigned to become 
advisory vice-president of the AMA. At the “Al Reeves Day,” conducted by 


the Automobile Merchants Assn. of N. 
Mamaroneck, N. Y., were, left to right, A. 


Y. at the Winged Foot Golf Club at 


W. Pickett, chairman of arrange- 


ments committee; Reeves; E. P. Mauder, president of Automobile Merchants 
Assn, of N. Y., and Fred Williamson, president of the golf club. 





AMONG THOSE WHO GOLFED during the Al Reeves Day celebration last 
week in New York were, left to right, Byron C. Foy, president, De Soto di- 
vision and vice-president of Chrysler Corp.; William L. Colt, of Dodge Motors, 


New York; B. T. Bishop, president of Bishop, McCormick & Bishop, N. 


Y., 


and W. D. Stewart, president of Chrysler New York Co. 





PAUSING FOR THE CAMERA during the golf tourney, one of the features 


of “Al Reeves Day” in New York last 


week, are, left to right, Walter Young, 


associate publisher of the New York Journal-American; Bill McKenna, man- 
ager of the New Rochelle (N. Y.) Cadillac Co., and E. P. Mauder, president of 


the Automobile Merchants Assn. of N. 


¥. 





GM Day at San Francisco 
Fair Sets Attendance Mark 


SAN FRANCISCO.—General Mo- 
tors Day at the Golden Gate Exposi- 
tion last week set up an all-time 
high in attendance marks for Sat- 
urday crowds, with a turnout of 76,- 
009 persons. 


For the first time since the open- 
ing of the exposition, more people 
visited the fair by automobile than 
by ferry. A total of 39,686 persons 
paid admissions through the auto- 
mobile gates, while 36,290 visitors 
went through the ferry turnstiles. 
Exposition officials estimate that ap- 
proximately 25,000 General Motors 
employes and their families, from 
assembly plants, divisional offices 
and dealerships in the state, turned 
out for the gala day. 

The coast-wise broadcast in the 
California auditorium, where 3,500 
General Motors folks got together 
to hear Leland Cutler, exposition 
president, Paul Garrett, the corpora- 
tion’s public relations head, and 
Charles F. Kettering, guest speaker 
and chief of General Motors research 
laboratories, was the highlight of 
the afternoon’s program. Climax of 
the celebration took place in the 
evening when approximately 42,000 
persons jammed the Court of Na- 
tions and the Temple Compound, 
completely encircling the lagoon 
area. 

Gwynn Wilson, assistant manag- 
ing director of the fair, in the ab- 





Named to Council 


ALLIANCE O.—Sam Kirkland, auto- 
mobile dealer here, has been named 
Councilman-at-large to succeed B. 
W. Thompson, resigned. 


sence of Managing Director Charles 
H. Strub, said, “The General Mo- 
tors show, without a doubt, was one 
of the finest programs to be brought 
to Treasure Island, a brilliant suc- 
cess in the program to bring the 
World’s Fair outstanding entertain- 
ment for the benefit of all fairgoers.” 


Maryland 


(Continued from Page 1) 


lilan of Washington, as principal 
speakers. 

Tuesday’s session will open 
with a forum discussion con- 
ducted by E. Allan Sauerwein. 
Other speakers will be W. Lee 
Elgin, commissioner of motor ve- 
hicles for Maryland; William C. 
Callahan, managing editor of 
Automotive News, Detroit; Ed- 
ward Payton, automobile market 
analyst, Cleveland; and Harry 
Meixell, head of the legal depart- 
ment, Automobile Manufacturers 
Assn., New York City. 


ranged for the afternoon. 


Record Fuel Sales 





Oline tax in 1932. 


— 


: —Pet 
250 Pay Tribute 
| To Al Reeves at 
N. Y. Dealer Event} 


NEW YORK.—The Automobile, whi 
Merchants Assn. of New York last,otor ‘ 
week honored Al Reeves for his 2§jJe by 
years of service to the industry iny sale: 
the capacity of vice-president ander re 
general manager of the Automobil ned. 
Manufacturers Assn., by dedicating, ved 
to him their July golf tournament. 
Highlight of what was probably Other 
the most successful in the history! des | 
of the association was the deliverytiNé 
of a special letter of congratulationgiil’s 
to Reeves by the Goodyear blimpwhich ' 


which came to within 40 feet of thesuanc 
ground in front of the Winged Footgsolin' 
clubhouse and dropped the messagepm fi 
on the first hole. jad | 
At dinner in the evening, whileyto. 
250 executives and leaders of the in- Also 
dustry applauded, E. P. Mauder. bil 
president of the Automobile Mer."*5 ; 
chants Assn., presented Reeves with’"e * 
an album of musical masterpieces _ 
and a special Schrafft’s basket Piece! 
for Lady Reeves. or 
Reeves made a brief speech of 
thanks and stated that his greatest Re 
reward was the friendship of men 
such as those present. The festivi- D 
ties were brought to a close with 
the awarding of prizes to the sue- DEAI 
cessful contestants in the golf tour-rds fi 
ney. ales, | 
ates a oe 
3,488 
Bendix Adopts 5 the | 
e tis an 
Hospital Plan; >. 
Earnings Rise" 
o en 
arnings 1S@ine p 
SOUTH BEND.—Hospital benefits Sales 
for employes, in addition to thee Pe! 
existing group life insurance plant yé 
was voted last week by the board of 
directors of the Bendix Aviation 
Corp. en 
“By adding hospitalization bene- 
fits to the existing group life insur- Se 
ance, disability and health benefits 
at no increase in cost to employes,” i 
said E. R. Palmer, vice-president 
and treasurer of the corporation, SAL’ 
“the company believes it is making’ TeCO 
a constructive contribution to thedird 
health, happiness and efficiency oft ™“ 
all employes.” caught 
At the meeting the directors alsolis pré 
voted a dividend of 25 cents per’ 157.: 
share on the 2,097,663 shares oftville 
common stock outstanding, payable Quic 
Sept. 1 to stockholders of record of'ipped 
Aug. 5. Jenk 


The board also authorized the re-leteor 
demption by pay in full the 3,000,009"ved 
10-year 31%% debentures now outefire e 
standing. This redemption is pos-iamag 
sible without any additional financ-'tal d: 
ing. plete 1 

Earnings for the second quarter Jenk 
ending June 30, 1939 were an-‘urth 
nounced as $1,144,214, or 54 centghour | 
per share, compared with $65,641, orirove 
3 cents per share in the same quar-‘heck 
ter of 1938. Earnings for the firstkins’ 
six months of the year amounted¥ith | 
to $2,168,210 or approximately $1.03hump 
per share, as compared with a lossfre. | 
of $495,999 in the first six months but it 





of 1938.” me et 
7 him o 
Firestone Names Hutchins ap 


To Its Detroit Office 


AKRON.—D. J. Hutchins, former- 
ly assistant sales manager in charge 
of truck and by-product sales of the 
Ford Motor Co. 
has been appoint- 
ed to the Fire- 
stone manufactur- 
ers’ sales staff in 
Detroit, according 








A sports program has been ar- | 
| with H. M. Taylor, Detroit manager 


to L. R. Jackson, 
vice-president of 
the Firestone Tire 
& Rubber Co. 
With headquar- 
ters in the Fire- 
stone Detroit main 
office, Hutchins 
will be associated 





D. J. Hutchins 


of the Firestone manufacturers’ 
sales division, and with C. A. Jessup, 











ST, LOUIS.—Motorists and opera- | manufacturers’ sales representative. 
tors of automotive equipment pur- | —— ——_—_—— 
chased 60,386,460 gallons of gasoline U 
in St. Louis during the first six : 
months of 1939 and during the sec- Crossing Toll 3 P sails 
ond three months hung up an all- W ASHINGTON.—Fatalities reautt 
time record. Total gallonage sold|ing from highway-railroad ao ’ 
during April, May and June reached | crossing accidents in the first ou 
31,867,239 which was the largest] months of this year totaled 474, on 
amount sold in any one quarter since] increase of 10 fatalities ——s d 
the city began the collection of gas- | with the corresponding pertot 





last vear. 
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——fetroleum Interests Fight 
- 4-Cent a Gallon Tax on Oil 


gecial to Automotive News 
END ADISON, Wis.—Bill No. 468, 
| i hich provides that no used 
fe lade vehicle shall be offered for 
his 2§Je by any motor vehicle dealer 
stry im; salesman unless the speedom- 
at andyr reading thereon shall be 
mobile,mned back to zero, has been ap- 
cating yved by the state legislature. 
ament,' islative action in- 

ther legislati 

obably, ve a refusal by the assembly, 
live oting 44 to 44, to override Gov. 
lationgieil’s veto of bill No. 223, S, 
blimpshich would have prohibited the 
of thesuance of trading stamps on 
1 Footgsoline and motor oil purchases 
essagem filling stations. The senate 

sad previously overridden the 
whilejto. 
‘he in- Also killed by the assembly 
auder,.. pill No. 382, S, which would 
s with" required that gasoline sta- 


pieces 


‘Pieeford Sales Set 


ch! Record for Year 
sive During Mid-July 
; sue DEARBORN.- Breaking all rec- 


> Su ; , 
s for the year in mid-month 
tous’, Ford dealers in the United 
tates delivered at retail a total of 

4488 Ford V-8 and Mercury 8 units 

nthe second 10-day period of July, 

tis announced by the Ford Motor 


% 


20. 
This was an increase of 74 per- 

Ise over new car deliveries for the 

ame period of 1938. 

nefits Sales of Lincoln-Zephyr cars for 

> thele period were up 77 percent over 

planast year, the announcement said. 


ird of 7 


““orlfenkins Escapes 


we 


neue Serious In juries 
fits 

ves, As Racer Burns 

iden 


ation, SALT LAKE CITY.—Ab Jenkins 
kings recovering in a hospital here from 
» thellird degree burns— received late 
cy of ast week when his racing car 
caught fire as he sought to better 
- alsolis present 24-hour record average 
; pepif 157.27 miles an hour on the Bon- 
s ofteville Salt Flats near here. 
yable Quick work by mechanics, who 
rd ofipped open the enclosed cockpit of 
Jenkins’ 6,000-pound Mormon 
e re-feteor II and dragged him out, 
0,0094ved Jenkins from critical injury. 
out-fire extinguishers also limited the 
pos-lamage to the racing car, but sev- 
1ancettal days will be necessary to com- 
plete repairs. ; 
arter Jenkins, who was completing the 
an-ourth hour of his contemplated 24- 
entgiour assault on the speed mark, 
1, oritove his car into the pit for a 
juar-theckup when fire broke out. Jen- 
firstkins’ clothes had become soaked 


nte@With gasoline from a leaky hand| 
$1.03:ump in the cockpit, and caught| cajes in the county during June, 
losgire. He tried an emergency door) ¢o)jowed by Plymouth, Ford and 


nthsbut it wouldn’t work, so mechanics 
tore off hood of cockpit and dragged 
him out before more serious burns 
; than those on his arm and leg could 
ae be inflicted. 
‘ice 
ner- 
arge 
‘the 
Co., 
pint 
‘ire- 
tur- 
f in 
ling 


are checking the finished produ 
the Firestone exhibit in the For 
ubber Ford cars, made from 


tions post the net selling price 
of gasoline and would have pro- 
hibited such stations from remov- 
ing the posted prices, following 
a new price announcement, for 
a period of 24 hours. 


The assembly also killed 12 
bills calling for about 2,000 miles 
of additions to the state trunk 
highway system, while the senate 
engrossed. the Schlabach bill, No. 
271, A, which provides for coun- 
ty registration of automobile li- 
censes. The measure has already 
passed the senate and _ reports 
are that if passed by the legis- 
lature, it will be vetoed by Gov. 
Heil. 

With Roy L. Brecke, executive 
secretary of the Wisconsin Petro- 
leum Assn., declaring his group 
will rigidly oppose the Duel 
amendment to the administration’s 
tax bill, which provides for a 
4-cent a gallon tax on lubricating 
oil, to yield an estimated $1,500,- 
000 in two years, several of the 
interests affected by the Heil 
tax program are trying to res- 
urrect the 3 percent general sales 
tax measure which administra- 
tion leaders cast aside a month 
ago following strenuous objections 
from the public. 


Mid-July Sales 
Of Pontiac Top 
First Ten Days 


PONTIAC.—Retail deliveries of 
Pontiac cars in the United States 
for the second 10 days of July were 
3,714, a gain of 11 percent over the 
first 10 days and 59 percent above 
the second 10-day period of July, 
1938, according to D. U. Bathrick, 
general sales manager. 


Stocks of new cars in dealers’ 
hands declined 23 percent. 

Used car sales were 9,694, an in- 
crease of 14 percent over the first 
10 days of this month and 19 per- 
cent above the second 10 days of 
July, 1938. Stocks of used cars de- 
clined 1,061 units. 


Buffalo Car Sales Off 
In June But Top 1938 


BUFFALO, N. Y.—New car reg- 
istrations in Erie County during 
June mounted 88 percent over the 
corresponding 1938 month, accord- 
ing to the Buffalo Automotive 
Trade Assn. Registrations totaled 
1,931 compared with 1,025 in June, 
1938, and 2,809 in May, 1939. 

During the first six months of 
1939, registrations recorded a gain 
of 67 percent over the correspond- 
ing 1938 period. Chevrolet led 


| Dodge, respectively. 





MINIATURE ASSEMBLY. Harvey S. Firestone and his 





Chris Sinsabaugh’s sparkling 


“Sparks” column is read by the “wide- 
awake” in the industry. 








daughter, Elizabeth, 


ct at the end of a miniature assembly line at 
d building on Treasure 
blocks of raw rubber into 
autos, are the obiect of the Firestone’s inspection. 


Island, San Francisco. 
multicolored miniature 


Dealer Sons Graduate 








GRADUATION EXERCISES of the sixth Post-Graduate School of Modern 


Merchandising and Management, conducted by Chevrolet. 


S. S. Dawes, of 


Munn and Underwood, Southampton, England, receives his diploma from W. G. 
Lewellen, assistant general sales manager of Chevrolet and commencement 


speaker, while 
ager looks on, 


E. A. Nimnickt, newly-appointed assistant general sales man- 





GRADUATION BANQUET before the commencement exercises brought to- 


gether E. F. Hayes, assistant manager of Chevrolet’s retail sales promotion 


department, left, and R. P. 


Tex., a graduate. 


Snelling, of Downtown Chevrolet Co., Houston, 





J. W. BURKE, assistant manager of Chevrolet’s truck department, left, 


emphasized a point to graduate, C. M. 


Hopkinsville, Ky. 


Baker, of George E. Baker Motor Co., 


Chevrolet Sales Reverse 


Usual Trend During July 


DETROIT.—A _ reversal of the 
downward trend that ordinarily 
characterizes the retail automotive 
business during the midsummer 
months was reported by Chevrolet 
last week when figures for the sec- 
ond ten-day sales period in July 
showed gains over both the preced- 
ing period this year and the same 
period in 1938. 

A total of 21,798 new passenger 
and commercial cars were sold at 
retail by Chevrolet dealers, the re- 
port shows, which is a gain of 3,289 
units over the 18,509 reported for 
the first 10 days of the month and 


Reo Asks RFC 
For $2,000,000 


To Reorganize 


WASHINGTON.— Reconstruction 
Finance Corp. was asked last week 
to lend $2,000,000 to the Reo Motor 
Co. for reorganization purposes. 
The application was made by Ed- 
mund T. Shields, attorney for 
Trustee Theodore I. Fry. The lat- 
ter was named several months ago 
to reorganize the company under 
Section 77-B of the Bankruptcy 
Act. 

There is no difficulty between the 
company and its creditors, Shields 
told Emil W. Schram, new chair- 
man of the RFC, but funds are 
needed to provide working capital. | 
Schram said that the application | 
would be given immediate consider- 
ation and an investigation of the| 
company’s assets was ordered 
through the Detroit office. 


an increase of 4,985 over the 16,813 
reported for the period last year. 


In the month-to-date, Chevrolet 
dealers have retailed 40,307 new 
units, 10,450 above the 29,857 sold 
during the first 20 days of July, 
1938. This represents an increase of 
35 percent. 


Used car sales also showed a sub- 
stantial gain for the period as 
against the preceding 10 days. A 
total of 50,764 units were sold, for 
an increase of 26.6 percent over the 
40,096 retailed from July 1 to 10. 
This is a unit gain of 10,668. 

Used car sales, month to date, 
also were up, with 4,312 more units 


3 


edometers at Zero Before Sale 


Judge Overrules 
GM Demurrer in 
Anti-Trust Case 


SOUTH BEND.— Special Judge 
Walter C. Lindley, Danville, IIl., 
who will hear the anti-trust case 
of the federal government against 
General Motors and its affiliated 
finance companies, has overruled 
the defendants’ demurrer, holding 
that the indictments by the federal 
grand jury of the United States dis- 
trict court at South Bend, were 
valid. 

Judge Lindley also denied the 
plea of the defendants in which 
they demanded a bill of particulars 
be filed by the government. Judge 
Thomas W. Slick disqualified him- 
self in the case several weeks ago. 

Before making his ruling, Judge 
Lindley vacated a previous decision 
by Judge Slick in which the latter 
overruled a demurrer by the de- 
fendants. It was agreed by the gov- 
ernment and defendants to permit 
Judge Lindley to rule again on the 
demurrer since Judge Slick had 
disqualified himself as judge in the 
case after making his rulings in 
Hammond, Feb. 16. 

It is believed certain the anti- 
trust case will go to trial on the 
issues involyed and a tentative date 
of Oct. 9 has been fixed by Judge 
Lindley. The trial will be held in 
the South Bend division of the 
northern Indiana United States 
court district. 


Program Is Set 
For Ohio Assn. 
Frolic This Week 


COLUMBUS, O.—Program for the 
annual frolic of the Ohio Automo- 
tive Assn., which will be held Tues- 
day and Wednesday of this week at 
Cedar Point, is designed to include 
a comprehensive business session 
sprinkled with ample entertainment 
and relaxation. The meeting will 
be held at the Breakers hotel with 
the first session scheduled as a 
luncheon meeting Tuesday noon. 

At this session the chief speakers 
will be Col. Lynn Black, head of 
the Ohio highway patrol and Gov. 
John Bricker of Ohio, who was 
chief speaker at the annual banquet 
at Columbus last year and who has 
been mentioned seriously recently a 
potential candidate for President on 
the Republican ticket next year. 

At the Wednesday session Stanley 
Horner, of Washington, president of 
the National Automobile Dealers 
Assn., will be principal speaker. The 
evening banquet Wednesday, which 
will be followed by a floor show, will 
be unique in that there will be no 
speakers either before, during or 
after the festivities. 





It?s Moonlight Time 


JERSEY CITY, N. J.—More than 
300 Hudson County automobile deal- 
ers, salesmen, service men and rep- 
resentatives of allied trades attend- 
ed an annual moonlight sail up the 
Hudson River July 27. James Ma- 
tera, local De Soto-Plymouth dealer, 
was chairman of the arrangements 
committee. 


*- * *# 


HACKENSACK, N. J.—More than 
150 members and friends of the Hub 
and Rim Club, local automobile 
salesmen’s organization, conducted a 
moonlight sail July 22 down Long 


being sold thus far in July, 1939,| !sland Sound and around the World's 


than in the same period last year. 
The month-to-date total was 90,860. 





Fair. A. E. Russ, Chick Sayles and 
Bill Smith headed the committees in 
charge of arrangements 








IN THE FOREGROUND is Capt. Eddie Rickenbacker, World War ace, now 


president of Eastern Airlines, 
autogiro from the Philadelphia 


at the inaugural flight of the airmail—carrying 
postoffice roof to Camden (N. J.) airport. An 
| American Bantam tank truck refuels the plane for the 


trip. 
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Copyright 1939 Slocum Publishing Co. Printed in U.S. A. ness Coriditions” edited by the Wall = 
AUTOMOTIVE One sacred pledge we make our friends here cn ia ak — ao. ce a js unk 
Pr ~ and now. This publication, God willing and 80 | \eck ending July 24, read as follows: y ha’ 
D [Mi long as it is in our charge, will never champion ; ; ; : gourt 
Air Travel in June estimated 57.8 
Ef the cause of any individual or any corporation | percent above June last year; total more 
AS which is not for the best interests of the automo- | first half 1939 up 33.7 percent from gard 
L tive industry as a whole. Nor will its columns year ago. servic 
. be used to spread gossip or inflame prejudice. |” Auto Output, week 40 July 22, es- dey 
It will confine itself to the upbuilding of the | timated 23 percent below previous these 
R industry it is pledged to serve, wholly through | week; 37 percent above year ago. invol\ 
Ews the dissemination of NEWS whieh is timely, Barron’s Business Index week Wic 
N authentic and of value—(AN 6-10-1933). ended July 15 was 71 versus 69.1 pre- oe 
vious week; year ago 56.7. ml 
MONDAY, JULY 31, 1939 Commodity Prices, Dow Jones In- WYO) oY by mé 
ee dex, fell 1.8 percent week to July 20; WW GZ, LE memt 
corn, lard, cottonseed oil at 5-year perso} 
John-the-Jabberwock Jabbers ng y KETAIL IMG ape 
UARRELLING boys, for lack of logic, often resort to] Corporation Earnings, first 59 re- YE, HOS ao 
5 a : A porting for June quarter, show aver- on co’ 
confined to those under 10 or to that lower strata of fauna | 1938 quarter. fctiti 
referred to often as “the politician.” Never having climbed “ane cicaaak ate tie ue toe — 
to the high station of either of these, Lewis is way over his] year; 4-week total up 3 percent. = 
head—but he, of all, should be the last to call names. Electric Power Output, week ended talse 





July 15, was third largest on record; 
11.5 percent above like 1938 week. 
Factory Worker’s Pay, weekly av- 
erage, in May was $26.19 versus 
$26.27 in April; $23.38 in May last 


For every synonym of sin and selfishness that he can cast 
in the direction of Vice-President Garner, better, more ex- 
pressive and more nearly accurate invectives could be ap- 






Them Tonsils Agin 


In This Corner— 


‘ plied to himself with greater honesty. When Lewis cries out 


in anguish at the thought of a “knife pointed at the quiver- 


year. 


Farm Workers employed July 1 





estimated at 12,215,000, or 1 percent 









“A Complete Review .. .’ 


Mo 
Is 
( 


ing and pulsating heart of labor,” one cannot help but won- 
























i j iti i below month earlier; 2 percent un- The views ressed in this column are those of our readers. 

der if labor’s heart condition is not brought about to : large der year ago. Anonymous contributions will not be accepted but confidence will “ae 
extent by the stranglehold which he has on the victim’s| ‘pooa Prices, retail, in June were be observed upon request. — 
throat. 0.2 percent below previous month; e th 

: ‘ : 4.8 percent below June of last year. ° awful amount of data and no 
For instance, this great lover of labor and his agents dur-| "Freight Cars Loaded, week to July Fine Job iad nee of © ae ech toe @ - 
ing the past five weeks have shut off the chances for liveli-| 15, were = porous ome Se —_ We noes past eonaiind De i considerable advantage in sales nt 
i year ago; highest since October, .| annual edition of the work.—Neff Laing, general man- , 
hood of 100,000 workers in General Motors vege mat F"aaiiuns Giles cotetl, 4a dene 40-1 Aieaenee Ger 200A, ced anak oe — ae Pm man- fon a 
represent bread and butter to probably 300, ependents. | timated 11 percent above June of | take this opportunity to compli- a dinne 
In the GM dealer fold there are 20,000 dealers who employ 2 year; first half 1939 up 7 percent | ment your organization on _ oh 
nine and 10 workers each; this means roughly 200,- | from year ago. . fine job you have done in present- | Splendid 
between . bl 1 600 000" y , Hog Prices in Chicago, July 19,| ing this complete review of the P : Tri 
000 more, whose dependents probably tota UY. lowest in nearly five years; spring] accomplishments of the automo-|_, Thanks for your sixth Almanac. ually 
Now when it comes down to the point of “friend of labor,” ea this year estimated 6-year | tive industry.—H. F. Pugh, adver- S i or sen See 2 om ona 
. : . : 9 5 oat + be 1 ™ As b : = 
by what record does Lewis establish his claim? If these GM Loans to Business and Farmers en The Heil Co., Mil on the splendid results this year. missi 
workers were to be paid double-time from now on, they rose contraseasonally 14 percent . I have gone through every page repre 
would have to work weeks before they could make up their | during four weeks to July 12. E with a great deal of interest. Will (den 
No, Lewis i tt by “a knif inting at the quiv-| Lumber Output in 1939 to July 8 — make good use of this until your addr 
losses. ®, rhiderd oon wee Sy a ° Pp os & q was 20 percent above year ago; ship- Dear George: I have gone through next issue.—W. L. Hughson, Wm. mem 
ering and pulsating heart of labor.” He is gored by the horn| ments up 15 percent; new orders up | the 1939 Almanac with interest. Also, Oe ee Md tee eer. lao 
of public opinion which is pointed at his own personal ego} 15 percent. there has been called to my attse- oo ” , Th 
and promises a flabbiness for his once bulging purse. This saan a te one ao aes —_ “— = as ne = a = the a 
Z ; ; . i you w 
spectre has reduced him (if he was ever different) to the] j,,, May; 23.2 percent above year|the heading General Motors — the Pavil 
mental status revealed in his pratings this past week ago 1938 Milestones—you say “Rear Coil Coming Events tives 
7 ; : . one co ; man} 
Retail Sales in small towns and | Springs introduced by Buick. Steer- | ———————_—_——_____—____——- Ford 
° ~ rural districts in June best for any | ing Column Shifting introduced by AUGUST ror 
Pity the Poor Salesman June since 1929; 13 percent over] Cadillac LaSalle and Buick.” 7-10—Chicago Navy Pier. Annual iness 
. : Automotive Accessories Exhibit. foreis 

i ear age. i i ]-|10—Old Club, Harsen’s Island. Mich. 
HEN " first came into newsp - - work, & gay beard Shoe Production during June es- ait tat Ge a “Col. Nash press preview party. comp 
on the Tim of the copy desk said: Kid, get out of this timated 7.9 percent above year ago; umn Shifting and Cadillac- alle SEPTEMBER a 
racket. It’s lousy.” Some other youngsters in the game got| first halt 1900 enttsnated 11.2 percent | used it the first year that — did, | 1¢-16—2.0 Creese, Wis. Wisconsin Auto- 3d. 
their real chance on a sheet in New York, which was started saad Production, iis te Dito te Buick coming along a year later. motive Trade Assn. annual co - 
not many years later, perhaps were told the same thing.| estimated 58 percent, new high for| I don’t know whether o net you OCTOBER | Ford 
Among them were: Walter Winchell, Ed. Sullivan, Lou Sobol] 1939; previous week 50.5 percent; —. page oe a tee = os 4-13-—Cleveland. National Machine mon 
and others. Since that admonition from the oldster we have] ¥¢gr 380.87 Bercom. ses |error, perhaps in the forthcoming |12-21—London. International Automo- a 
never suggested to any young fellow that he quit. industrial average, rose 4.1 percent edition s ee ee 14-21—Rochesier, ue. ¥.. Automobile | dren 
Now often we hear men, who have grown old in the sell- Sur July 31; hit 4-month high ger, Pontiac Motor Division. 15-22--New York. National Automobile =, 
ing of automobiles, give similar advice to youngsters eager|" travel by Railroad (passenger 21-28 OW -eroit. siiitile tne. an 
to enter the field. Perhaps their advice was sound in their] revenues) in June was 9.4 percent | Congrats 21-27—Buffalo. Automobile show. te 
own case, but they were too poor as salesmen to sell the idea __ ah te freight revenues up| J] went to conaretiate, you on | $153 _pitesburgh. Automobile show. om 
i w per : ._ | the 193 manac, an ope yOu | 21-28—Milwaukee. Automobile show. re 
to themselves before they grew too old to go back to their skier Cachine Shiemests te ~ Fee ee oney |Ziae—Toremte, “National Motor Show (9% 
pick and shovel. June were 14 percent over May; sec -~- ee 5 peg yet 4 
Now we agree that the salesman’s lot is a hard one. The — ——— It certainly contains a God-|25-Nov. 11—Milan, Italy. Automobile were 
GOOD salesman is not paid commensurate with the time <= —t———————[ <a ae Brit 
and effort he puts into his job. But during a recent contest! from the above you can get the | 2€Ss ie grains meter = os & eG et pecomabite (tee 
} i j : . : oO - 
conducted by CIT the w =e er sold 116 cars in six weeks idea that business ar Sener ak end not confined to the automo- 28-Nov.  3—Los Angeles. Automobile sugl 
time. He was not in a big city. And his average annual take} every line . — ; - er than st ltive or any other single industry. a eral 
has consistently run into five figures. Scoring 2 points for a ails alten” See inahanen 4 to a ST ee pr NOVEMBER ile show. TK 
each new car sale and 10 for each sale financed by CIT, | interesting to note that electric pow- Most Se oe ee 2 shanna, ‘Automobile show. and 

i j i ness men i ; tiona ° : 

there were 173 salesmen who scored over 80 points in that o outpat ser the a a eerie powers thet be handle the| "aaa ie, eee miss 
six-week period. Selling can be a good job, but no salesman te freight car loadings were | international situation if we can DECEMBER Chil 
should consider himself such until he has sold himself on the] the highest since October, 1938! One | keep business on the up-grade for 11-16—Chicago. Automotive Service In- — 
idea that he can sell—and has gone out to prove it. cannot laugh off the fact that busi- | the balance of 1939.—G.MS. dustries Show. = 
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® sent of his employer, violate any | 
Pa. Governor Signs _ {irvsmveittess niece Parts Sales Index Reaches 
violations shall not be the cause | 


Amended 


HARRISBURG, Pa.—(UTPS)— 
the bill of Rep. Harry E. Trout, 
d by the recent legislature 
atensively revising the motor ve- 
e code, has been signed by 
gov. Arthur H. James. 
An amendment backed by the 
revenue department prohibits op- 
tion of motor vehicles with 
tires showing “breaker strip, cush- 
gum or fabric.” Operators 
jing to replace worn tires on 
hour notice will be liable to a 


Motor Code 


terial fact or otherwise committing 
a fraud, has been changed from a 
misdemeanor to a summary con- 
viction, carrying with it a fine of 
$100 and costs of prosecution, and 
in default of payment thereof, im- 
prisonment for not more than 20 
days. 

The secretary of revenue, under 


of suspension, but the employe | 


shall be subject to prosecution, 
which violation carries a fine of 
$25 and costs and in default, 10- 
day imprisonment. 

On and after Nov. 1, when a 
vehicle is equipped with an elec- 
trical signal device, it must be of 
a type which at the time of its use 
is approved by the secretary of 
revenue. 

A bill changing the deadline 
dates for securing vehicle and op- 


the motor code as amended, shall | erators’ licenses, backed by the 


suspend certificate of appointment 
of any official inspection station, 


Pennsylvania Automotive Assn., 
the Pennsylvania Motor Truck 


New High for Year in June 


DETROIT. — According to the 
National Standard Parts Assn. 
Sales Index, automotive sales in 
June reached a new high for the 
year, increasing 7 percent above 
May and 23 percent above June of 
last year. Average monthly sales 
for the first six months registered 
143 which is 23 percent above the 
first six months of last year. 

Replacement parts shipped to 
wholesalers in June showed a 
sharp increase of 8 percent to a 


was 22 percent ahead of the first 
six months of 1938. 

Shop equipment and tools 
shipped to wholesalers in June 
advanced 3 percent above May. 
This is 21 percent above June, 
1938. The six months’ average 
registered 142 which is 14 percent 
ahead of last year. 

Original equipment shipped to 
vehicle manufacturers in June 
dropped two points to 147, but this 
is 34 percent above last June. The 


monthly average for the first half 
year was 174 which is 52 percent 
above the first half of last year. 


provided that if the employe of! Assn. and the Pennsylvania Motor | new high for the year of 160. This 
any such station shall, without | Federation, was also signed by the | is 22 percent above last June. The 


governor. monthly average for six months 


0 fine on summary conviction. 
‘A sub-section authorizes the 


no 
2 to 





“yevenue secretary to order the de- 
‘yruction of abandoned or wrecked 


motor vehicles placed in storage | 
by police authorities when it is | 
fund after investigation that the | 
yhicle is valueless except as junk 
ynd the whereabouts of the owner 
js unknown. Garagemen previous- | 
ly have been obliged to secure a 
purt order at a cost of $25 or 
more to dispose of these cars re- 
gardless of value in case personal 
service could not be obtained on 
the registered owner, and even in 
these cases, a constable’s sale was 
involved. 

Wider use of dealer tags was 
authorized in the measure to per- 
mit their use for personal pleasure 
by manufacturer, dealer, jobber or 
members of his family, or for the 
personal pleasure of regular em- 
ployes. Heretofore, employes were 
allowed to operate on dealer tags 
on company business only. 

The penalty for using a false or 
fictitious name, or giving a false 
or fictitious address on any appli- 
cation or form required under pro- 
visions of the code, for. making a 
false statement, concealing a ma- 


Motor Industry 
Is Praised As © 


Goodwill Leader 


NEW YORK.—The automotive 
industry and the modern highway 
were recognized as major factors 
in the promotion of international 
goodwill by spokesmen for repre- 
sentatives of more than 60 na- 


authorization, knowledge or con- 
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Motor Industry is First in Use of Many Materials 


Consumes Vast 


Quantities, 


‘Facts & Figures’ Reveals 


NEW YORK. — The automobile 
industry in 1938 ranked first in the 
consumption of many industrial 
raw materials and consumed mil- 
lions of dollars worth of farm 
products, according to compila- 
tions made public this week with 
the release of “Automobile Facts 
and Figures, 21st Edition,” annual 
statistical publication of the Auto- 
mobile Manufacturers Assn. 

Among commodities of which 
the automobile industry is the 
largest purchaser are steel prod- 
ucts, gasoline, rubber, plate glass, 
nickel, lead and mohair. 

Seventeen percent of all steel 
produced went into automobiles 
during the past year, despite the 
shrinkage in motor vehicle pro- 
duction from the previous year. 
Forty percent of the mohair pro- 
duced in the U. S.; 69 percent of 
the plate glass; 35 percent of the 


Flint Sets Plans 
For Annual Motor 
Festival Aug. 3-6 


FLINT.—Men who were instru- 
mental in founding the automo- 
bile industry in Flint, after work- 
ing in carriage factories which 
preceded the motor plants, will 
come back for a reunion during 
the second annual Motor Festival, 
Aug. 3, 4, 5 and 6. Friday, Aug. 
4, will be “Old Timers’ Day”. 

C. S. Mott, veteran director of 
General Motors Corp. from the 
standpoint of continuous service, 
and William S. Ballenger, one of 
five men who originally financed 
Buick will be joint hosts to pio- 
neer automobile men and veterans 
of Flint plants who are 50 years 
of age or older. 

Those who have accepted invi- 
tations to return include C. W. 
Nash, chairman of Nash-Kelvin- 
ator Corp., W. C. Durant and John 
D. Mansfield, president of Chrys- 
ler of Canada, all men who were 
active here before the era of 
streamlined cars prior to the or- 
ganization of General Motors. 

William S. Knudson, GM presi- 

. dent, will greet older men in 
Flint plants and speak briefly. 
There are 4,512 craftsmen eligible 
to be special guests on the basis 
of long service in the factories. 


Read trade news of the coach trailer 
industry in AN’s truck section. 





lead, and a leading percentage of 
many other products went into 
cars and trucks. 

More than half a million bales 
of cotton, 15 million pounds of 
wool, 256,000 hides, 590,000 tons of 
sugar cane, were likewise used in 
motor car production. Soy beans, 
corn and turpentine were con- 
sumed in large quantities. 

Production of new vehicles, the 
publication shows, went entirely 
to replacement of cars scrapped 
and withdrawn from registration, 
there being a net decline of about 
220,000 in the number of motor 
vehicles registered. On the other 
hand, use of motor vehicles rolled 
up an estimated total of 240,000,- 
000,000 (240 billion) miles for the 
year, and motor fuel consumption 
actually increased. 

Other interesting facts in the 
new publication: 

New motor vehicles had a 
wholesale value of $1,690,250,414. 

Replacement parts, accessories, 
tires and repair equipment had a 
wholesale value of $1,089,049,000. 

“Automobile Facts and Figures” 
shows that automobile factory 
workers receive better pay for 
shorter hours than workers in 
other industries. 

Employment and payrolls held 
better than production, as the 
workers earned 62 percent of 1929 
payrolls last year, while produc- 
tion was 46 percent of 1929. 

Twenty-nine percent of manu- 
factures and miscellaneous freight 
is automotive. 

One out of every seven rail 
freight carloads is automotive ma- 
terial. 

Nearly 225,000 carloads of fin- 
ished automobiles were shipped by 
rail last year, in addition to those 
sent over the road and carried by 
water. 

Trends in automobile prices and 
direct operating costs have been 
mainly downward since 1925. 

Sixty-two percent of passenger 
car mileage is for business. 

Eighty percent of truck trips are 
under 20 miles. 

Taxes per vehicle in use in- 
creased 75 percent in the past 
decade. 

Motor vehicle owners paid $1,- 
529,000,000 in taxes in 1938, or 
one out of every eight tax dollars 
from all sources in the United 
States. 

Forty-five states reduced high- 
way deaths in terms of mileage 
driven last year. 

Deaths per 100,000,000 vehicle 
miles decreased 18 percent. 

Foreign markets took one of 
every three trucks and seven pas- 
senger cars last year. 

World registrations of motor ve- 
hicles rose to 43,297,597, the high- 
est figure ever attained. 


NASFC Meeting 


Committee Named 


CHICAGO.—The convention 
committee for the National Assn. 
of Sales Finance Companies will 
be practically an all-New York 
group, it was revealed in an an- 
nouncement by Milan V. Ayres, 
secretary of the association. The 
meetings will be held at the Penn- 
sylvania Hotel in New York Sept. 
14-15. 

Headed by John W. Darr, of 
Commercial Investment Trust, the 
committee includes Robert P. 
Babcock of Seaboard Commercial 
Corp., George F. Benkhart of Gen- 
eral Motors Acceptance Corp., 
Richard W. Lawrence of Bankers 
Commercial Security Corp., all of 
New York, and Horace K. Corbin 
of Motor Finance Corp., Newark, 
N. J. 

The programs for special meet- 
ings will be prepared by E. B. 
Meredith of Industrial Securities 
Corp., Middletown, Conn., for the 
diversified group, and by G. H. 
McClure of American Underwrit- 
ing Corp., Chicago, for the insur- 
ance premium group. 








F. D. THOMAS, left, manager for the Jewel Tea Co., Inc., in South Bend, 
takes delivery of a Studebaker Champion from C. H. Wondries, Studebaker’s 
director of the national accounts division, and another national fleet comes into 


the Studebaker fold. 





Dealers tell me..: wii 





By 
C. Callahan 


(Continued from Page 1) 


lected. On this basis Bedford prob- 
ably was not kidding when he pre- 
sented his tally. 


Packing Probe 


PPOINTMENT of acommittee by 

the American Automobile Assn. 
to study merchandising methods in 
automobile retailing, is significant. 
Price packing and discounts, finance 
packing, wild trading and other bad 
practices in the industry have just 
about reached that stage where they 
must get better because they can’t 
get worse. Collectively, as an indus- 
try, we are doing very little con- 
structive about it. Dealers tell me 
they can go just so far and no far- 
ther without cooperation and sup- 
port from the manufacturing inter- 
ests. Manufacturers for the most 
part merely say: “What can we do 
about it?” 

€ * * 


In my mind, both parties are 
probably half right. If we can 
get together and discard the 
halves that are wrong, we proba- 
bly will get somewhere. Barring 
that, we probably will get some- 
one to tell us where to get. AAA, 
as most dealers know, represents 
roughly 1,000,000 car owners. 
Most of these are of the higher 
type and fall into the new-car 
buyer bracket. This is one-third 
of a normal year’s new-car mar- 
ket. I have a hunch that a study 
of some of the conditions in the 
industry might raise a_ stench 
that would give a polecat an in- 
feriority complex. The question 
now is: “Shall we get together 
and clean our own house? or, 
shall we wait for others to get 
together and clean us?” 


* * * 


It always has been my impres- 
sion that there is no problem in this 
industry today which cannot be 
solved around a common conference 
table with all elements represented 
as its rim. Up to now, efforts to get 
together with representatives of 
dealers, factories and finance com- 
panies have failed. 


From correspondence sent to me 
by Louis Milan, of the Wisconsin 
Automotive Trades Assn., and from 
knowledge I have of invitations ex- 
tended to manufacturers by the Na- 
tional Automobile Dealers Assn., the 
initiative in reaching this desirable 
end has been all on the side of the 
dealers. Both invitations were de- 
clined, although later, in the case of 
NADA, meetings with individual 
manufacturers have been arranged. 
First of these was held with Alfred 
P. Sloan jr., chairman of General 
Motors, last week and considerable 
progress was reported. 


This in the long run may prove the 
best plan. Rivalry smothers candor 
in many cases and getting together 
with rival interests to discuss com- 
mon problems might bring forth lit- 
tle in a constructive way with rivals 
facing rivals. Perhaps the separate 
meetings may prove more beneficial 
now. On the other hand, with so 
many factors and factions seeking 
to run our industry, and we our- 
selves admittedly not making too 
good a job of it, it is possible that 
we are too prone to put this rivalry 
on too high a plane. None questions 
the rivalry between opposing ends 
on opposing football teams, nor the 
rivalry between the pitchers on op- 
posing baseball teams. Yet all play- 
ers are guided by common rules and 





the player who continually violates 
those rules does not add to his stat- 
ure as a player. 

* * * 


From what dealers tell me, I 
don’t think we need a code, and 
without a code we would not need 
an umpire to enforce it. What 
we should try to reach first is an 
understanding. Such an under- 
standing cannot be reached with- 
out getting together and ironing 
out misunderstandings. If after 
such an understanding had been 
worked out, it failed to work— 
then perhaps, further steps would 
be needed. I am not so sure 
an industry as closely related to 
the public as the automobile in- 
dustry is, does not need so impar- 
tial arbiter to insure a continu- 
ance of goodwill. Perhaps a Jim 
Farley or a Will Hays. Before 
going in for that, however, I 
think every other avenue should 
be explored—and conference in 
this case is the best method of 
exploration. But none should en- 
ter into such conferences without 
the will to find a path and to fol- 
low it when it is found. 

* * * 

I say again (and I hope not pessi- 
mistically) that if we don’t find the 
path ourselves—someone else may 
cut us a swath. 


Cats and Dogs 


[ week I happened to be 
picked as a chairman of a com- 
mittee to judge a contest conducted 
by CIT among salesmen throughout 
the United States. Fellow commit- 
teemen were Bill James, advertising 
manager of Hudson, and George 
Cushing, former advertising mana- 
ger of Hudson and Graham and now 
a stellar member of Automotive 
News staff. 
ok * * 


We were much impressed with 
the fact that out of the cars sold 
by these salesmen more than 50 
percent represented cash deals. 
This growing percentage of cash 
deals probably represents the 
growth of bank competition in 
the finance field. Up to now these 
banks have been skimming the 
cream of the risks, leaving the 
cats and dogs to the finance com- 
panies. Greater risks can Icad 
only to higher rates and in the 
long run the dealers who depend 
upon finance companies for credit 
will eventually fall heir to these 
increased burdens which this 
practice willimpose. There may 
be little that dealers can do to 
offset this trend. I do think they 
owe it to themselves to do what 
they can. 

* * * 

Back of this, too, I wonder, wheth- 
er finance companies could not do 
much to help dealers control one of 
their pet peeves—the chronic over- 
allower. There is no law I know of 
which would force finance com- 
panies to extend credit beyond any 
given limit. Finance companies 
must know who their chronic over- 
allowers are and should be able to 
limit their credit to reasonable al- 
lowances without a legal fracture. 
At least this could not be termed 
price-fixing—a charge that might 
be brought against collective dealer 
effort to obtain the same ends. 


A feature story, spotlighting the suc- 
eessful operations of an outstanding 
truck dealer, appears in every issue of 
the truck section of Automotive News. 


Se 


CIO Negotiator 


Re-enters Parley 


In GM Strikes 


DETROIT.—Although the nego- 
tiations between representatives of 
General Motors and leaders of the 
CIO-UAW were still in confer- 
ence late Friday afternoon there 
was little hope that a definite set- 
tlement of the now five-week-old 
strike would be reached. No plans 
were announced for negotiation 
over the week-end. 

A factor in the meeting Friday, 
however, was the return of Phillip 
Murray, ace negotiator for John L. 
Lewis. Murray started the confer- 
ences with General Motors some 
weeks ago but was recalled to 
Washington to testify before the 
congressional labor committee. His 
return to Detroit is looked upon as 
a step toward a final settlement 
of some sort in the dispute which 
up to now has been deadlocked. 

Meanwhile, about the only new 
development in the situation was 
the demonstration staged Thurs- 
day afternoon when pickets sur- 
rounded the General Motors build- 
ing here in protest to the con- 
ferees for their delay in reaching 
an accord. Estimates of the num- 
ber involved in the picketing op- 
erations varied according to 
source. The police count was 3,200 
while the union claims ran from 
4,500 to 10,000. Pickets were or- 
derly and sang songs intermixed 
with occasional cat-calls. Visitors 
entering or leaving the building 
were treated with exaggerated 
courtesy, with pickets bowing and 
curtsying as they escorted them 
on their way. 

In Flint, the chamber of com- 
merce has also made application 
to the National Labor Relations 
Board seeking that agency’s aid in 
bringing the strike to an early end. 

In Detroit, the AFL faction of 
the UAW began to take on new 
life with meetings of heads of the 
American Federation of Labor 
called to map out a comprehensive 
membership drive. This effort by 
AFL was criticized by R. J. 
Thomas, of CIO, who declared that 
it was in effect a strike-breaking 
effort on the part of the opposing 
organization. 


Net Income Drops 
WEST ALLIS, Wis. — Allis-Chal- 
mers Mfg. Co. reports a net income 
for the first six months of 1939, of 
$1,700,422 or 96 cents a share on the 
common stock. The net income for 
the six months ended June 30, 1938, 

was $2,879,059 or $1.62 a share. 





Awe 316A 


—150'F. SAFE 


WITH 314% NICKEL STEEL 





Wherever steel parts are sub- 
ject to sub-zero service, the de- 
signer can benefit by the expe- 
rience of Carrier Corp., whose 
air-conditioning and refrigeration 
equipment has operated unfail- 
ingly at temperatures as low as 
minus 150 degrees Fahrenheit. 
Similar low temperature condi- 
tions prevail in chemical, oil re- 
fining and other processes. Many 
stressed parts in Carrier ma- 
chines employ 312% Nickel steel. 
Casings of Carrier compressors 
are high strength alloy cast iron 
containing 1% Nickel. Need for 
such high-grade materials 1s 
understood when you recall that 
in addition to normal stresses 1n 
the mechanism, sub-zero opera- 


tion induces a severe embrittling 
effect on ordinary materials of 
construction. 


Nickel alloys retain 
strength and 
toughness even 
at sub-zero tem- 
peratures. 

THE 
INTERNATIONAL 
NICKEL COMPANY 


INC. New York, N. Y. 
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General Gain in Earnings 


Noted in First Six Months 


special to Automotive News 

NEW YORK.—The slight reaction 
in stocks of automotive companies, 
llowing the sharp uprush which 
sarted July 17, was not unexpected. 
The only surprise was that it had 
not assumed larger proportions. And 
as it turned out, the car and truck 
company group was able to estab- 
lish a Slight gain for the latest week 
covered by the Automotive News 
averages. 

Earnings reports for the second 
quarter and first six months coming 
to hand during the past week or so 
have come up to expectations and 
increases Over a year ago have been 
general. As a matter of fact, in 
many instances net profits for the 
1939 periods have contrasted with 
deficits in the like periods of last 
year. Meanwhile, business news 
generally continued to be favorable. 


The parts and accessory group is 
the only one in which a representa- 
tive section of companies had re- 
ported up to this writing. Eleven 
companies in this group reported 
for the second quarter an aggregate 
net income of $1,168,000 in contrast 
with a net deficit for the same com- 
panies of $889,800 in the correspond- 
ing period of last year. This repre- 
sented an improvement in earnings 
of more than $2,000,000. 

For the first six months these 11 


Stock Averages 


Last This Year 

Week Week Change Ago 
38 meters. .....5...88.00 33.40 +0.40 29.05 
10 car-truck cos....34.25 3510 +060.58 30.16 
10 parts-aceess.....26.15 26.10 -—0.05 27.73 
4 tire-rubbers..... 27.44 26.44 —1.00 25.75 
companies and two additional ones 


that did not report for the quarterly 
period showed an aggregate net 
profit of $3,513,700 in comparison 
with an aggregate net loss of $714,- 
500 in the first half of last year. 


It has become apparent with the 
appearance of additional reports 
that investment trust companies in 
the first half of this year did not 
follow uniform policies with respect 
to their investments in automotive 
stocks. The Tri-Continental Corp. 
group of investing companies showed 
a reduction in holdings of automo- 
tive stocks in the second quarter, 


although this group increased its 


holdings of General Motors and 
Chrysler. Adams Express, reporting 
changes for the full first half of the 
year, revealed that in that period it 


Case Will Direct 
Merchandising for 


De Soto Division 


DETROIT.—Announcement of 
appointment of Storrs J. Case as 
merchandising manager of the De 
Soto division of 
Chrysler Corp. 
was made this 
week by J. B. 
—waeetaztt 
DeSoto’s general 
sales manager. 

Case started in 
the automobile 
business 16 
years ago as a 
retail salesman, 
and has had 10 
continuous years’ 
experience 
in planning, creating and direct- 
ing successful automotive sales 
plans. 

In his new position Case will 
have active charge of all of De 
Soto’s merchandising activities, in- 
cluding one of the most ambitious 
Promotion programs in the com- 
pany’s history. 








Storrs J. Case 





Kline Heads Assn. 


FORT WAYNE, Ind.—Bert Kline, in- 

dependent garage owner, has _ been 
elected president of the Fort Wayne 
Automotive Maintenance Assn., Inc. 
Carl Greiner was named vice-presi- 
dent, Orville Louthan becomes secre- 
tary-treasurer, and members of the 
New board of directors are Graham 
Ayers, Adrian Buckmaster, E. R. Dos- 
ter, E. Ginder, Adolph Pentz, Dwight 
Davis, David R. Smith and Bronson 
Kowalezyk. 


had increased its shares of automo- 
tive firms. 

Tri-Continental Corp. increased its 
holdings of Chrysler by 800 shares 
and its General Motors sotck by 600 
shares in the second quarter and on 
June 30 held 16,100 and 6,600 shares, 
respectively, of those companies. Its 
holdings of Ford of Canada were cut 
1,400 shares to 7,500. 

Selected Industries increased its 
holdings of Chrysler by 600 shares 
to 16,100 and its General Motors by 
6,200 to 17,500. This unit of the Tri- 
Continental group reduced its hold- 
ings of Ford of Canada by 8,900 
shares to none. Capital Administra- 
tion cut its Ford of Canada by 5,000 
shares to none and added 1,300 
shares of G. M. and held 4,800 
shares of that stock on June 30. 
Broad Street Investing disposed of 
the 5,700 shares of Ford of Canada 
it held on March 31 and added 2,600 


4 


Don’t let varnish un-sell a car after you’ve sold it 
when it’s so easy to recom mend Insulated Havoline. 


All too often, new cars get old ideas when the 
owners learn too late that old-fashioned oils often 
form harmful varnish in the new higher speed 


motors. 


That’s why you can help the man who buys his 
new car from you and gain his good will by telling 
him the story of Insulated Havoline. Then he’s 
much more likely to buy his next car from you. 


INDIAN REFINING COMPANY, INDIANAPOLIS 
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s Motor Shares Are Steady Despite Market Reaction 





Michigan Dealers 
Elect Draper to 
Succeed Striffler 


LANSING.—Harold D. Draper 


has been elected president of the 


Michigan Automotive Trade Assn. 
Draper will complete the unex- 
pired term of Fred C. Striffler 


who retired from the office be- 
. \cause of impaired health. 


The new MATA head is pres- 


AT LUNCHEON tendered to the personnel of the General Motors Parade of ident of the Draper Chevrolet Co., 
Progress by the plant managers of the General Motors plants in Saginaw. L 


to right are Mayor John W. Symons jr., of Saginaw; J. 


the General Motors Parade of Progress; and James F. Miller, general manager 
of the Chevrolet Foundry and vice-president of Saginaw board of commerce. 





shares of G. M. to give it a total of 
3,400. 

Adams Express added the follow- 
ing automotive shares to its port- 
folio during the first half year: 
Bendix Aviation, 3,200 shares to a 
total of 9,200; Borg-Warner, 200 to a 
total of 2,200; Briggs Mfg., 700 to a 


Affiliated with 


total of 5,700; 1,600 shares of G. M. 
to 14,400 shares. Adams on June 30 
held the following shares in com- 
panies in which it held no stock at 
the end of last year: Chrysler, 1,100; 
Houdaille-Hershey, 1,300 shares of 
B stock, and Kelsey-Hayes Wheel, 
900 shares of A stock. 





tures und 


THE TEXAS COMPANY 


Jerpe, director of Saginaw, 





and has had _ twelve 
years of experience as a dealer in 
his home city of Saginaw. 


Striffler was commended by the 
association for the progress of the 
association in the months of his 
leadership. Concerning this pro- 
gress, F. W. Herrick, executive 
secretary of the association, point- 
ed to a 50 percent increase in 
membership in the past year as a 
result of Striffler’s activities. 


er which old. 


Punish. 


lous new 
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Industry Maps Battle in Colorado Chain Tax Case 


Similar Legislation Is Now 
Effective in 22 Other States 


(Continued from Page 1) 


felt that the movement would spread 
rapidly to other states with similar 
laws, thus sharply increasing the 
cost of doing business within their 
borders and ultimately increasing 
the cost of the car to the purchaser. 

At the present time the industry 
is not too confident of being able to 
escape the tax levies to date. Its 
chief chances of success in this di- 
rection revolve around its ability to 
prove that its sales agreements with 
dealers do not include the elements 
of control which were present in the 
agreement between Gamble-Skog- 
mo Inc. and its outlets, which was 
the case in which the supreme court 
found in favor of the state’s right to 
collect chain taxes from independent 
business if an “intimacy of regula- 
tion” exists. Its second chance 
would be to carry the case to the 
United States supreme court to test 
the constitutionality of the law on 
the basis that it restricts the free 
flow of interstate commerce, should 
it lose its case in the state courts. 

In a survey of the current sales 
agreements between automobile fac- 
tories and dealers, Colorado’s State 
Attorney Shafroth claims that in his 
opinion there are now less than 23 
points which could be construed as 
controlling and regulating factors 
giving the factory control over the 
dealer. These points, of course, 
would have to be proved in court as 
was done in the Gamble-Skogmo 
case, 

Section 7, of the chain store tax 
act upon which the state principally 
relies, is as follows: 


“The provisions of this act shall be 
construed to apply to every person, 
firm, corporation, association or co- 
partnership, either domestic or for- 
eign, which is controlled or held with 
others by majority stock ownership 
or ultimately controlled or directed 
by one management or association 
of ultimate management. 

“The uniform contract, under 
which the agency stores operate, 
was essentially that the company 
agrees to sell to the agency operator 
at prices to be established from time 
to time by the company, such mer- 
chandise as the company regularly 
carries for sale in its own stores; to 
make adjustments for any merchan- 
dise so sold which in the opinion of 
the company was defective at the 
time of sale; to grant to the agency 
operator the right to paint his store 
with the distinguishing blue and 
orange colors used by the company 
on its “Gamble Stores”; upon request 
of the operator, agrees to advise him 
relative to methods of merchandis- 
ing, and, upon payinent for the same 
by him, agrees to furnish circulars 
and other advertising of the same 
general character used by the com- 
pany in its regular stores. 

“By the contract the agency oper- 
ator agrees that, unless otherwise 
authorized in writing, he will pur- 
chase merchandise from the com- 
pany at one of its stores within the 
state — usually nearest the agency 
store — and pay for the goods cash 
on delivery, or if merchandise is 
shipped directly from the company’s 
warehouse or other sources, the op- 


Sections 5 and 7 of the Colorado Act' 


Provisions 


Analogous to Range of Range of 
Law in Colorado Act Rates Store Groups 
Effect Identical Similar Low High Low High 
rere * a $1 $112% 1 21 up 
ae 
errr re 
ey res 
TS eee eee 2 300 1 25 up 
Connecticut ....... 
ee xt 10 t 1 2 up 
eee x § 10 400 1 16 up 
SINNER ois ais ods 6 x 2 200 1 40 up 
BIN 08-2 6.0164 018.0 x x 5 500 1 20 up 
ere eee 
0 Se 3 150 1 21 up 
error ee 5 155 2 51 up 
er ee 
EOE ones sce 27 300 2 51 up 
ee eee 10 550 1-10 501 up 
OT ee 
Beeryland ......... 5 150 1-5 21 up 
Massachusetts ..... 
Michigan .......... S 10 250 2 26 up 
Minnesota 10 350 1-2 15lup 
Paseigsippi .......- 3 300 2 41 up 
BEMNEED ssa sccces 
SS ee 5 200 1 6 up 
IGUPOGMA «...6..+. 
Nevada ..... eee 
New Hampshire .. 
New Jersey ....... 
New Mexico ...... 
mew YOTK ........ 
North Carolina .... 65 250 2-4 201 up 
North Dakota ..... 
RI oa e994. d a 00-0 
Oeipnoma ........ 
SURED, 5a c'n ss 4 9. 9''s 
Pennsylvania ..... 
Rhode Island ..... 
South Carolina .... 5 150 1 30 up 
South Dakota ..... 1 150 1 50 up 
WenNnesSee .......>. $3 each 100 sa. ft. floor space 
asp are's.5 50a 8 § 1 750 1 51 up 
Ere 
Mermont .... 5660 
WIA nn cc eee 
Washington ....... , 
West Virginia ..... 3 250 ; ] 76 up 
Wisconsin ......... 25 100 2-5 25 up 
Wivoming .....:.-. 
NOTES , ome 
: ions fF ¢ 7 0 e olorado Cha Store Ti Act reid as follows: 
bg ee es. asehiee. uauanadiae or ro-pantnendale opening, establishing. oper 
ating or maintaining one or more stores or mercantile establishments, within this state, under the 
same general management, supervision or ownershij,, shall pay the license fees hereinafter pre 
scribed for the privilege | of opening, establishing, operating or maintaining such stores 01 
mercantile establishments. 

? ons ¢ s et shall be const d to y»ply to every person, firm, corporation, 
ee neers of in na det mestic Slane. a is controlled or held with others 
by majority stock ownership or meee pn gal og i ee management or association 

” ‘ s i: oe ws 0 
a es salen Geen one co speentionn, ete., with principal office outside of 
state. ry 
s ‘ s id eal so f. s the phrase ‘‘ultimately controll a 
eT —e rn, -a as eae ee ee camagraneat” found in Section 7 of the 


Colorado Law is concerned. 


erator shall pay therefor in advance 
before shipment, and that he will 
constantly exhibit the merchandise 
bought from the company in the 
agency store windows and display 
cases. The operator also agrees to 
exercise his best efforts to maintain 
and increase sales of the company’s 
merchandise, and in this connection 
is given tne right to use the name 
“Gamble Store Agency” to advertise 
that the local store is selling mer- 
chandise purchased from the com- 
pany. 


“It is provided that in his business 
the operator shall not use the words 
‘Gamble Stores’, nor shall he use any 
words, sign or symbol on or in his 
store, nor shall he do any act during 
the term of this contract which in 
any way shall designate such store 
as being owned, controlled, super- 
vised, operated or maintained by the 
company, nor shall the operator 
have any authority to make any 
binding agreement on behalf of the 
company as agent or otherwise. The 
contract may be terminated by 
either party on 30 days’ written no- 
tice to the other. 


Retailer Is Explained 


“Upon the termination of the con- 
tract the operator is required to re- 
move all signs and marks distin- 
guishing such store as a ‘Gamble 
Agency Store’, and if painted with 
the blue and orange colors above 
mentioned, the operator shall re- 
paint the store so as to remove such 
distinguishing colors and marks as 
are used by the company agency 
stores, otherwise in the event of his 
failure to do so the company is given 
the right to effect the obliteration.” 


The contract next proclaims: 
“3(e): That the retailer is an inde- 
pendent merchant who does and 
shall during the entire term of this 
contract, solely, own, control, man- 
age, and supervise his own store.” 
Following which, in conclusion, is 
this paragraph: “(f) In considera- 
tion of the agreement herein con- 
tained, the retailer gives to the 
wholesaler, upon the termination of 
this agreement by cancellation by 
either party or otherwise, an option 
to buy from the retailer, within 30 
days after such termination of the 
contract, all salable merchandise 
purchased from the wholesaler at 
the wholesaler’s current wholesale 
selling prices of such products 
and/or also an option to purchase 
any or all of the fixtures in the re- 
tailer’s store at the current replace- 
ment cost thereof, less reasonable 
depreciation; and/or an option to 
take over the unexpired terms of 
any existing leases covering the 
store building in which the retailer 
does business at the time of such 
termination. In case of exercising 
such last option, the retailer agrees 
to sign over to the wholesaler or to 
whomsoever it directs any such 
lease or leases.” 


Sent Through Stores 


“The testimony,” said the court, 
“in which there is no serious con- 
flict, discloses that the price paid by 
the agency store operators for mer- 
chandise is determined by the com- 
pany’s own retail price less certain 
discounts to the operator which av- 
erage about 20 percent. While in 
certain instances it is shown that 
upon the retail resale of the mer- 
chandise some operators charged 
prices in excess of those fixed by the 
company, generally there was a 
close adherence by agency operators 
to the retail prices established by 
the company, and the general tenor 
of the advertising, admittedly used 
by the agency stores, was designed 
to show that the regular Gamble 
store prices were available to the 
public. The following is typical of 
this type of advertising: ‘This new 
authorized Gamble Store Agency 
will handle regular Gamble Store 
merchandise at regular Gamble 
Store prices. There are now 230 
Gamble and Tiger Stores and 1,000 
Gamble Store Agencies in the north 
and middle west handling automo- 
bile supplies, radio, paint and many 
other similar lines of merchandise. 
This new Gamble Store Agency has 
the buying power of over 1,230 retail 
stores. The great savings we can 
make, buying in such volume, are 
passed on to you.’ 


“From time to time the agency 
stores conducted special sales known 
as ‘Gamble Manager Sales.’ Printed 
advertising material was prepared 
by the company and distributed 





the 
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th Dimension 


The News of Automotive Advertising 


By Pete 


Confidence 


To promote and maintain pub- 
lic confidence in business mem- 
bers of the Syracuse Automobile 
Dealers Assn., Inc., the associa- 
tion has arranged a newspaper 
adcampaign to start Aug. 15 and 
continue for one year. 

A similar campaign was con- 
ducted by the organization last 
year, and while it ran only five 
months, the results were good. 


The new series of advertise- 
ments will carry the names of 
the dealers supporting the cam- 
paign financially, and it is ex- 
pected that all of the members 
of the association (approx- 
imately 60) will join. A 2- 
column 7-inch ad will be placed 
in each of the two local daily 
newspapers once each week. 


Points stressed will include re- 
liability and stability, both as re- 
gards sales and service, of deal- 
ers who have adopted the associ- 
ation’s “rules of fair play” and 
display the organization’s symbol; 
the importance of the importance of proper recondi- |Co., tne, recondi- 


through its admittedly owned stores 
and the agency stores, and in the 
latter the sales were conducted and 
prices charged in substantial ac- 
cordance with the advertising. In 
addition to these special sales uni- 
form contests were held from time 
to time by the agency stores, that 
were sponsored by the company, 
which likewise furnished the prizes 
or premiums awarded in such con- 
tests. 

“The evidence further discloses 
that without exception the agency 
stores were designed, colored and 
maintained in the same uniform 
Style as were the admittedly owned 
Gamble stores and the merchandise 
display was identical or similar. 
Generally, except as to the name of 
the store, the advertising used by 
the Gamble stores and the agency 
stores was identical. It further ap- 
pears that the company suggests 
methods of book-keeping, account- 
ing and sales operations. It also 
makes available to the operators a 
means of making credit sales and 
discounting negotiable credit paper. 

“Every agency operator under the 
prevailing uniform practice re- 
placed guaranteed merchandise 
which proved defective whether it 
was sold by his store or by a Gamble 
store or some other agency store. 
While in some instances goods other 
than Gamble merchandise were sold 
by the agency store, the overwhelm- 
ing volume of agency stores business 
pertained to the buying and selling 
of Gamble merchandise. A repre- 
sentative of the company testified 
that the company approves of an 
agency operator selling competing 
merchandise when it pleases the 


tioning of used cars, and the men- 
ace of “trick” selling of such cars 
by unreliable dealers. Among 
other things, safe driving will be 
urged. 





March of Time’s first industrial 
flicker, Walt Disney’s debut on a 
commercial film, a new “Coming At- 
tractions” technique, and the new 
Eveready Prestone picture were 
previewed last week in New York. 


Entire production, handled in 
form of “An Evening at the 
Movies,” includes “Mickey Mouse 
at a Filling Station,” a part of 
the Prestone program; “Anti- 
Freeze—a Story of Scientific 
Research;” “Coming Attrac- 
tions,” Eveready’s merchandis- 
ing plans, and “Rip Van Winkle 
Jr.,” National Carbon Co.’s fea- 
ture flicker. 


Flicker 

Supervised by Wilfred S. King, di- 
rector of industrial films for J. M. 
Mathe, Inc., assisted by Henry A. 
MacMullan, of National Carbon 
Co., Inc. 
customer and tends to increase the 
sale of Gamble brands. 

“Most of the agency operators, 
pursuant to another suggestion of 
the company, make monthly reports 
to the company as to the amount of 
merchandise sold each month, the 
amount of stock on hand, credits 
made, cost of operations, etc. As an 
assistance to prospective operators 
the company also provides a uni- 
form lease blank which contains a 
provision permitting the cancella- 
tion by the lessee in the event of 
the enactment of ‘anti-chain store 
legislation’ in the jurisdiction in- 
volved. The evidence also disclosed 
that upon occasion representatives 
of the company called upon the 
agency stores in connection with the 
company’s sponsored services here- 
inabove mentioned. To avoid the im- 
plications arising from the uniform- 
ity in the business practices and 
sales policies of the agency stores, 
well recognized characteristics of 
chain store operation, the company 
points out that under the contract 
the agency store operators were not 
compelled or obligated to avail 
themselves of the various services 
and advantages offered by the com- 
pany, and says that the circum- 
stance that the agency owners were 
generally willing to follow sugges- 
tions as to how to make a success of 
their business, does not indicate that 
they are legally controlled by the 
company. 

“Notwithstanding this contention 
we are compelled to believe that on 
the one side there is an intimacy of 
regulation and on the other a full- 
ness of submission which imports 
ultimate control in the company.’ 





ANNUAL TREK to Detroit is on. 


outh and Central Africa, who arrived here t 
weret ot. aan Hudson export manager, is here shown discussing 


with Allen C. Germann, left, 


1940 merchandising plans with Bill James, 


chandising manager. 


center, Hudson regional 


J. R. Borden, Lis week to confer 


right, Hudson advertising and mer- 
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Mack and Fruehauf Sign for National Truck Sho 


fruck Tank Assn. to Hold 
Its Conclave During Show 


CHICAGO. — Two additional ex- 
\bitors have contracted for space 
it the sixth annual Motor Truck, 
fighway Transportation and Acces- 
ory Show, to be held at Navy Pier 
yre, Nov. 8-16, it was announced 
his week by J. F. Winchester, presi- 
nt of National Motor Truck 


show, Inc. 


A large percentage of the space 
wailable at the Navy Pier has al- 
eady been contacted for, Winchester 
ynounced, adding that the “latest 
» secure exhibit space is Mack 


international Motor Truck Corp. 
shich has just sent us reservation 
nd check covering 3,100 square feet. 
;, F. Staniford, president of Mack 
international, states that his com- 
any will exhibit exclusively at the 
Yational Motor Truck Show, ‘as 
ve feel that the motor truck show 
sthe best medium to get across the 
tory of highway transportation not 
mly to truck operators but to the 
neral public as well.’ 

“Harvey C. Fruehauf, president of 
he Fruehauf Trailer Co., has an- 
sounced that following the success- 
ul show of last year in New York, 
iis organization was doubling its 
pace at the Chicago show this 
ear,” Winchester said. 

Other exhibitors include the 
tucktor Corp., Marmon-Herring- 
on Co., Fleet Owner, Hegeman-Mac- 
yrmack Corp., Auto Truck Steel 
jody Co., Hercules Motors Corp., 
lendix Westinghouse Automotive 
ir Brake Co., Quaker City Iron 
Yorks, the Buda Co., Butler Mfg. 
., the Heil Co., Walter Motor 
ruck Co., Davis Welding & Mfg. 
., Four Wheel Drive Auto Co., 
imerican Bosch Corp., Continental 
fotors Corp., Timken-Detroit Axle 
»., the DeLuxe Products Corp., Gar 
Yood Industries, Connecticut Tele- 
hone & Electric Corp., Wm. Powell 
%., and the Titeflex Metal Hose Co. 
Simultaneously with the show will 
e the annual conventions of the 
\merican Petroleum Institute, the 
fational Truck Tank Assn. and a 


umber of other organizations in- 


Carriers Seeking 
Pa. Injunction to 


Halt Convoy Act 


HARRISBURG, Pa.—(UTPS).— 
‘ight out-of-state motor carriers 
ave applied to the federal court 
f the Middle District of Penn- 
ylvania at Lewisburg for an 
jjunction against an act of the 
937 legislature outlawing car- 
ver-cab automobile convoys op- 
rating on state highways. 
Petitioners applying for them- 
elves and “others similarly af- 
ected,” include: 
Baker Driveaway Co.,_ Inc.; 
{utomobile Shippers, Inc., and 
Iracy Baker Auto Forwarding 
0, all of Detroit; F. J. Boutell 
Yiveaway Co., Inc., of Flint; 
{utomotive Conveying Co., of 
Yew Jersey; Cliffside Park M 
nd G Co., Inc.; Eastern Auto- 
nobile Forwarding Co., Inc., and 
*ontiac Auto Transport Co., Inc., 
ll of Buffalo. 
The carriers claim that the state 
tatute is in restriction of inter- 
tate commerce and that the 
ederal motor carriers act of 1935 
fave the interstate commerce 
ommission full powers to make 
afety regulations. The petition 
isserts the federal commission 
fas reported car-over-cab op- 
tations safe and permits use of 
he heavy trailer-trucks convoy- 
Ng new automobiles from fac- 
ories to dealers across state lines. 
An amendment to the 1937 
ilatute by the 1939 legislature 
uts off the effective date for 
ing car - over - cab operations 
legal in this state for two more 
ars until 1942. 


Fruehauf Plans Building 





BUFFALO, N. Y.—The_ Fruehauf | 
hailer Co. is completing plans to| 


tect a new $40,000 sales and service 
uilding near the Lehigh Valley Rail- 
‘ad’s freight terminal here. The 
Tucture will be equipped to service 
_ trailers used for highway haul- 





cluding those interested in the tech- 
nical phases of motor truck and 
trailer haulage. 

J. E. Julian, president of the Na- 
tional Truck Tank Assn., announced 
the intention of this organization to 
hold its fall meeting during the week 
of the National Motor Truck Show 
in Chicago in a communication to 
John F. Winchester, president of 
the National Motor Truck Show, 
Inc., stating, “I am glad to advise 
that action was taken at our meet- 
ing held in the East last week to 
schedule our fall meeting for Chi- 
cago during the week of the Na- 
tional Motor Truck Show.” 


Trucks Painted Yellow 


Seen As Safety Aid 

NEW YORK. —A suggestion 
that all trucks and business ve- 
hicles be painted a standardized 
Shade of yellow as a public 
safety measure, was made here 
by Vernor Scobie, director of 
public and employe relations of 
the Great American Tea Co., of 
New York, in addressing the 
24th annual convention of the 
National Retail Tea & Coffee 
Merchants’ Assn. 

Attributing the increase of 
accidents among trucks to their 
often drab color, Scobie said 
that recent tests conducted by 
his company proved that yellow 
has a greater visibility from a 
distance than any other color. 


Stewart Plant, 





Equipment 


Sold to Chinese Interests 


Special to Automotive News 


the sale. It was learned, however, 


BUFFALO, N. Y.—The entire|that all of the plant’s machinery 


plant and equipment of Stewart Mo- 
tor Corp. here has been sold to 
Chinese interests. Amount involved 
in the deal was not disclosed. 

Efforts to sell the Stewart plant 
and equipment have been under way 
since the company voted to liquidate 
about six months ago. Faced by a 
steadily declining business and a 
crushing tax burden, Stewart stock- 
holders decided to discontinue the 
business. 

A representative of Chinese inter- 
ests who made the purchase refused 
to bare details other than to confirm 


and equipment will be moved to 
China where it reportedly will be 
used in the manufacture of trucks 
similar to those produced here. 

Shipping of the equipment is 
scheduled to get underway imme- 
diately and it is estimated it will 
take a year before all of it is moved 
to the Orient. Fate of the plant 
buildings themselves could not be 
learned although they were reported 
involved in the sale. 

A good portion of Stewart’s for- 
eign business formerly came from 
China. 





DELIVERY TRUCKS 


oe aan once cassie eas 





Only in these two new Interna- 

tional Trucks can you get these 

new Metro Bodies with double the 

cubic capacity of the standard 

po body on the same wheel- 
ase length. 

No fenders, no running boards, 
no hood. A greater area for loads, 
better distribution of weight. 
Modern insulation throughout; 
refrigerator insulation also 
available. 

These new trucks handle easier, 
park easier and in less space. They 
are easier to get in and out of, 
easier to load and unload. There 
are wider doors, there is more 





... Streamlined METRO Bodies 


headroom, the driver is farther 
front, the gear-shift control is on 
the steering column, and there is 
greater visibility. 

Never before, to our knowl- 
edge, have streamlined beauty, in- 
creased utility, and absolute econ- 
omy been combined to greater 
advantage for multi-stop service. 

There's an International Dealer 
or Branch in your immediate vi- 
cinity—ready and eager to dem- 
onstrate this or any other model 
in the line, for increasing your 
trucking efficiency and profit. 
International sizes, 4-ton to 
powerful 6-wheelers. 


(INCORPORATED 


INTERNATIONAL HARVESTER COMPANY 


180 North Michigan Avenue 


Chicago, Illinois 


INTERNATIONAL TRUCKS 
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Industry Maps Battle in Colorado Chain Tax Case 


Similar Legislation Is Now 
Effective in 22 Other States 


(Continued from Page 1) 


felt that the movement would spread 
rapidly to other states with similar 
laws, thus sharply increasing the 
cost of doing business within their 
borders and ultimately increasing 
the cost of the car to the purchaser. 

At the present time the industry 
is not too confident of being able to 
escape the tax levies to date. Its 
chief chances of success in this di- 
rection revolve around its ability to 
prove that its sales agreements with 
dealers do not include the elements 
of control which were present in the 
agreement between Gamble-Skog- 
mo Ince. and its outlets, which was 
the case in which the supreme court 
found in favor of the state’s right to 
collect chain taxes from independent 
business if an “intimacy of regula- 
tion” exists. Its second chance 
would be to carry the case to the 
United States supreme court to test 
the constitutionality of the law on 
the basis that it restricts the free 
flow of interstate commerce, should 
it lose its case in the state courts. 

In a survey of the current sales 
agreements between automobile fac- 
tories and dealers, Colorado’s State 
Attorney Shafroth claims that in his 
opinion there are now less than 23 
points which could be construed as 
controlling and regulating factors 
giving the factory control over the 
dealer. These points, of course, 
would have to be proved in court as 
was done in the Gamble-Skogmo 
case, 

Section 7, of the chain store tax 


act upon which the state principally 
relies, is as follows: 


“The provisions of this act shall be 
construed to apply to every person, 
firm, corporation, association or co- 
partnership, either domestic or for- 
eign, which is controlled or held with 
others by majority stock ownership 
or ultimately controlled or directed 
by one management or association 
of ultimate management. 

“The uniform contract, under 
which the agency stores operate, 
was essentially that the company 
agrees to sell to the agency operator 
at prices to be established from time 
to time by the company, such mer- 
chandise as the company regularly 
carries for sale in its own stores; to 
make adjustments for any merchan- 
dise so sold which in the opinion of 
the company was defective at the 
time of sale; to grant to the agency 
operator the right to paint his store 
with the distinguishing blue and 
orange colors used by the company 
on its “Gamble Stores”; upon request 
of the operator, agrees to advise him 
relative to methods of merchandis- 
ing, and, upon payinent for the same 
by him, agrees to furnish circulars 
and other advertising of the same 
general character used by the com- 
pany in its regular stores. 

“By the contract the agency oper- 
ator agrees that, unless otherwise 
authorized in writing, he will pur- 
chase merchandise from the com- 
pany at one of its stores within the 
state — usually nearest the agency 
store — and pay for the goods cash 
on delivery, or if merchandise is 
shipped directly from the company’s 
warehouse or other sources, the op- 


Sections 5 and 7 of the Colorado Act' 


Provisions 
Analogous to Range of Range of 
Law in Colorado Act Rates Store Groups 
Effect Identical Similar Low High Low High 
0 ee x x§ $1 $112% 1 21 up 
IMO cic cciecs 
ere 
2 ee 
PIGERGEO sccccccsce 2 300 1 25 up 
Connecticut ....... 
TIGIAWATC 2.200000. x¢ 10 : 1 2up 
rer x x § 10 400 1 16 up 
Ee x 2 200 1 40 up 
Ee Tse i cae oe x 5 500 1 20up 
eer ere 
PRGIONA 66. sc ceees ™ 3 150 1 21 up 
sag <a ve laa aide 5 155 2 51 up 
0 eer ee 
PORGUCKY ......... 27 300 2 51 up 
Eouisiona ......... 10 550 1-10 501 up 
igh fas etais (a '3.a 
BEGTVIONG .......2+ 5 150 1-5 21 up 
Massachusetts ..... 
J a 5 10 250 2 26 up 
Minnesota . 10 350 1-2 15lup 
Mississippi ........ 3 300 2 41 up 
BONS, os 5 0.6.6.0 6 
BIONtANA . 2.220255. x 5 200 1 6 up 
SS ee 
SEI a aaa a\d a's > 
New Hampshire . 
New Jersey ....... 
New Mexico ...... 
aw WOPK 6.02... 
North Carolina .... 65 250 2-4 201 up 
North Dakota ..... 
DE cia gh ss '44 € 9 0s 
(eenoma ........ 
SE oS oso oa 018s 
Pennsylvania ..... 
Rhode Island ..... 
South Carolina .... 5 150 1 30 up 
South Dakota ..... 1 150 1 50 up 
WOMOGSES ... 2.6.5: $3 each 100 sq. ft. floor space 
ae x x§ 1 750 1 51 up 
NN ng Gop a sae 
WOPTONE ...... 0655 
MPINED. gg ok ce oie 
Washington ....... 
West Virginia ..... 2 250 ] 76 up 
Wisconsin ......... 25 100 2-5 25 up 
WVGMINE «ow. esos 
NOTES , si 
s f a7zo ¢ olorade ha Sto i Act reac s follows: 
st E fone as a4 ae reassess By matte or “- santinn arship opening, establishing, oper 
ating or maintaining one or more stores or mere antile establishments, within this state, under the 
same general management, supervision or ownershij, shall pay the license fees hereinafter pre 
scribed for the privilege of opening, establishing, operating or maintaining such stores or 
mercantile establishments.”’ 
sions o s Act shall be const d to apply to every person, firm, corporation, 
ae The nee Fd y me hor = ci which is controlled or held with others 
by majority stock ownership or rere gerd ng or seers ts Tow management or association 
™ s a. Be iws © H 
eae han sare ieee aan an corporations, ete., with principal office outside of 
state. 1 
s—-Ac s id cal so far as the phrase *‘ultimately controle ad 
aT a ee, ao ae ak anima manent pment’’ found in Section 7 of the 


Colorado Law is concerned. 





erator shall pay therefor in advance 


before shipment, and that he will 
constantly exhibit the merchandise 
bought from the company in the 
agency store windows and display 
cases. The operator also agrees to 
exercise his best efforts to maintain 
and increase sales of the company’s 
merchandise, and in this connection 
is given tne right to use the name 
“Gamble Store Agency” to advertise 
that the local store is selling mer- 
chandise purchased from the com- 
pany. 


“It is provided that in his business 
the operator shall not use the words 
‘Gamble Stores’, nor shall he use any 
words, sign or symbol on or in his 
store, nor shall he do any act during 
the term of this contract which in 
any way shall designate such store 
as being owned, controlled, super- 
vised, operated or maintained by the 
company, nor shall the operator 
have any authority to make any 
binding agreement on behalf of the 
company as agent or otherwise. The 
contract may be terminated by 
either party on 30 days’ written no- 
tice to the other. 


Retailer Is Explained 


“Upon the termination of the con- 
tract the operator is required to re- 
move all signs and marks distin- 
guishing such store as a ‘Gamble 
Agency Store’, and if painted with 
the blue and orange colors above 
mentioned, the operator shall re- 
paint the store so as to remove such 
distinguishing colors and marks as 
are used by the company agency 
stores, otherwise in the event of his 
failure to do so the company is given 
the right to effect the obliteration.” 


The contract next proclaims: 
“3(e): That the retailer is an inde- 
pendent merchant who does and 
shall during the entire term of this 
contract, solely, own, control, man- 
age, and supervise his own store.” 
Following which, in conclusion, is 
this paragraph: “(f) In considera- 
tion of the agreement herein con- 
tained, the retailer gives to the 
wholesaler, upon the termination of 
this agreement by cancellation by 
either party or otherwise, an option 
to buy from the retailer, within 30 
days after such termination of the 
contract, all salable merchandise 
purchased from the wholesaler at 
the wholesaler’s current wholesale 
selling prices of such products 
and/or also an option to purchase 
any or all of the fixtures in the re- 
tailer’s store at the current replace- 
ment cost thereof, less reasonable 
depreciation; and/or an option to 
take over the unexpired terms of 
any existing leases covering the 
store building in which the retailer 
does business at the time of such 
termination. In case of exercising 
such last option, the retailer agrees 
to sign over to the wholesaler or to 
whomsoever it directs any such 
lease or leases.” 


Sent Through Stores 


“The testimony,” said the court, 
“in which there is no serious con- 
flict, discloses that the price paid by 
the agency store operators for mer- 
chandise is determined by the com- 
pany’s own retail price less certain 
discounts to the operator which av- 
erage about 20 percent. While in 
certain instances it is shown that 
upon the retail resale of the mer- 
chandise some operators charged 
prices in excess of those fixed by the 
company, generally there was a 
close adherence by agency operators 
to the retail prices established by 
the company, and the general tenor 
of the advertising, admittedly used 
by the agency stores, was designed 
to show that the regular Gamble 
store prices were available to the 
public. The following is typical of 
this type of advertising: “This new 
authorized Gamble Store Agency 
will handle regular Gamble Store 
merchandise at regular Gamble 
Store prices. There are now 230 
Gamble and Tiger Stores and 1,000 
Gamble Store Agencies in the north 
and middle west handling automo- 
bile supplies, radio, paint and many 
other similar lines of merchandise. 
This new Gamble Store Agency has 
the buying power of over 1,230 retail 
stores. The great savings we can 
make, buying in such volume, are 
passed on to you.’ 


“From time to time the agency 
stores conducted special sales known 
as ‘Gamble Manager Sales.’ Printed 
advertising material was prepared 
by the company and distributed 
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The News of Automotive Advertising 





By Pete Wemhoff 


Confidence 

To promote and maintain pub- 
lic confidence in business mem- 
bers of the Syracuse Automobile 
Dealers Assn., Inc., the associa- 
tion has arranged a newspaper 
adcampaign to start Aug. 15 and 
continue for one year. 

A similar campaign was con- 
ducted by the organization last 
year, and while it ran only five 
months, the results were good. 


The new series of advertise- 
ments will carry the names of 
the dealers supporting the cam- 
paign financially, and it is ex- 
pected that all of the members 
of the association (approx- 
imately 60) will join. A 2- 
column 7-inch ad will be placed 
in each of the two local daily 
newspapers once each week. 
Points stressed will include re- 

liability and stability, both as re- 
gards sales and service, of deal- 
ers who have adopted the associ- 
ation’s “rules of fair play” and 
display the organization’s symbol; 


tioning of used cars, and the men- 
ace of “trick” selling of such cars 
by unreliable dealers. Among 
other things, safe driving will be 
urged. 


Flicker 


March of Time’s first industrial 
flicker, Walt Disney’s debut on a 
commercial film, a new “Coming At- 
tractions” technique, and the new 
Eveready Prestone picture were 
previewed last week in New York. 


Entire production, handled in 
form of “An Evening at the 
Movies,” includes “Mickey Mouse 
at a Filling Station,” a part of 
the Prestone program; “Anti- 
Freeze—a Story of Scientific 
Research;” “Coming  Attrac- 
tions,” Eveready’s merchandis- 
ing plans, and “Rip Van Winkle 
Jr.,” National Carbon Co.’s fea- 
ture flicker. 


Supervised by Wilfred S. King, di- 
rector of industrial films for J. M. 
Mathe, Inc., assisted by Henry A. 
MacMullan, of National Carbon 


the importance of proper recondi- | Co., Inc. 


through its admittedly owned stores 
and the agency stores, and in the 
latter the sales were conducted and 
prices charged in substantial ac- 
cordance with the advertising. In 
addition to these special sales uni- 
form contests were held from time 
to time by the agency stores, that 
were sponsored by the company, 
which likewise furnished the prizes 
or premiums awarded in such con- 
tests. 

“The evidence further discloses 
that without exception the agency 
stores were designed, colored and 
maintained in the same uniform 
style as were the admittedly owned 
Gamble stores and the merchandise 
display was identical or similar. 
Generally, except as to the name of 
the store, the advertising used by 
the Gamble stores and the agency 
stores was identical. It further ap- 
pears that the company suggests 
methods of book-keeping, account- 
ing and sales operations. It also 
makes available to the operators a 
means of making credit sales and 
discounting negotiable credit paper. 

“Every agency operator under the 
prevailing uniform practice re- 
placed guaranteed merchandise 
which proved defective whether it 
was sold by his store or by a Gamble 
store or some other agency store. 
While in some instances goods other 
than Gamble merchandise were sold 
by the agency store, the overwhelm- 
ing volume of agency stores business 
pertained to the buying and selling 
of Gamble merchandise. A repre- 
sentative of the company testified 
that the company approves of an 
agency operator selling competing 
merchandise when it pleases the 


customer and tends to increase the 
sale of Gamble brands. 

“Most of the agency operators, 
pursuant to another suggestion of 
the company, make monthly reports 
to the company as to the amount of 
merchandise sold each month, the 
amount of stock on hand, credits 
made, cost of operations, etc. As an 
assistance to prospective operators 
the company also provides a uni- 
form lease blank which contains a 
provision permitting the cancella- 
tion by the lessee in the event of 
the enactment of ‘anti-chain store 
legislation’ in the jurisdiction in- 
volved. The evidence also disclosed 
that upon occasion representatives 
of the company called upon the 
agency stores in connection with the 
company’s sponsored services here- 
inabove mentioned. To avoid the im- 
plications arising from the uniform- 
ity in the business practices and 
sales policies of the agency stores, 
well recognized characteristics of 
chain store operation, the company 
points out that under the contract 
the agency store operators were not 
compelled or obligated to avail 
themselves of the various services 
and advantages offered by the com- 
pany, and says that the circum- 
stance that the agency owners were 
generally willing to follow sugges- 
tions as to how to make a success of 
their business, does not indicate that 
they are legally controlled by the 
company. 

“Notwithstanding this contention 
we are compelled to believe that on 
the one side there is an intimacy of 
regulation and on the other a full- 
ness of submission which imports 
ultimate control in the company.’ 








ANNUAL TREK to Detroit is on. 
manager for South and 
with Allen C. Germann, 


1940 merchandising plans with Bill James, 


chandising manager. 


center, Hudson regional 


J. R. Borden, 


Central Africa, who arrived here this week to confer 
left, Hudson export manager, is here 


shown discussing 
right, Hudson advertising and mer- 
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fruck Tank Assn. to Hold 
Its Conclave During Show 


CHICAGO. — Two additional ex- 
sibitors have contracted for space 
it the sixth annual Motor Truck, 
qighway Transportation and Acces- 
ory Show, to be held at Navy Pier 
yre, Nov. 8-16, it was announced 
his week by J. F. Winchester, presi- 
ynt of National Motor Truck 
show, Inc. 

A large percentage of the space 
wailable at the Navy Pier has al- 
eady been contacted for, Winchester 
ynounced, adding that the “latest 
» secure exhibit space is Mack 
international Motor Truck Corp. 
shich has just sent us reservation 
ind check covering 3,100 square feet. 


cluding those interested in the tech- 
nical phases of motor truck and 
trailer haulage. 


J. E. Julian, president of the Na- 
tional Truck Tank Assn., announced 
the intention of this organization to 
hold its fall meeting during the week 
of the National Motor Truck Show 
in Chicago in a communication to 
John F. Winchester, president of 
the National Motor Truck Show, 
Inc., stating, “I am glad to advise 
that action was taken at our meet- 
ing held in the East last week to 
schedule our fall meeting for Chi- 
cago during the week of the Na- 


7 F, Staniford, president of Mack | tional Motor Truck Show.” 


DELIVERY TRUCKS 


international, states that his com- 
any will exhibit exclusively at the 
National Motor Truck Show, ‘as 
ye feel that the motor truck show 
sthe best medium to get across the 
tory of highway transportation not 
mly to truck operators but to the 
eneral public as well.’ 

“Harvey C. Fruehauf, president of 
he Fruehauf Trailer Co., has an- 
sounced that following the success- 
ul show of last year in New York, 
iis organization was doubling its 
pace at the Chicago show this 
ear,’ Winchester said. 

Other exhibitors include the 
trucktor Corp., Marmon-Herring- 
on Co., Fleet Owner, Hegeman-Mac- 
jrmack Corp., Auto Truck Steel 
3ody Co., Hercules Motors Corp., 
lendix Westinghouse Automotive 
iir Brake Co., Quaker City Iron 
Vorks, the Buda Co., Butler Mfg. 
., the Heil Co., Walter Motor 
ruck Co., Davis Welding & Mfg. 
%., Four Wheel Drive Auto Co., 
imerican Bosch Corp., Continental 
fotors Corp., Timken-Detroit Axle 
»., the DeLuxe Products Corp., Gar 
Yood Industries, Connecticut Tele- 
hone & Electric Corp., Wm. Powell 
»., and the Titeflex Metal Hose Co. 
Simultaneously with the show will 
e the annual conventions of the 
imerican Petroleum Institute, the 
Yational Truck Tank Assn. and a 


umber of other organizations in- 





Carriers Seeking 
Pa. Injunction to 


Halt Convoy Act 


HARRISBURG, Pa.—(UTPS).— 
light out-of-state motor carriers 
ave applied to the federal court 
{ the Middle District of Penn- 
ylvania at Lewisburg for an 
qjunction against an act of the 
937 legislature outlawing car- 
ver-cab automobile convoys op- 
rating on state highways. 

Petitioners applying for them- 
elves and “others similarly af- 


ected,” include: 
Baker Driveaway Co.,_ Inc.; 
\utomobile Shippers, Inc., and 


Iracy Baker Auto Forwarding 
20, all of Detroit; F. J. Boutell 
Yiveaway Co., Inc., of_ Flint; 
{utomotive Conveying Co., of 
New Jersey; Cliffside Park M 
nd G Co., Inc.; Eastern Auto- 
nobile Forwarding Co., Inc., and 
*ontiac Auto Transport Co., Inc., 
ll of Buffalo. 

The carriers claim that the state 
tatute is in restriction of inter- 
tate commerce and that the 
éderal motor carriers act of 1935 
fave the interstate commerce 
mmission full powers to make 
afety regulations. The petition 
sserts the federal commission 
las reported car-over-cab op- 
tations safe and permits use of 
he heavy trailer-trucks convoy- 
tg new automobiles from fac- 
ries to dealers across state lines. 
An amendment to the 1937 
tatute by the 1939 legislature 
wuts off the effective date for 
Making car - over - cab operations 
legal in this state for two more 
ars until 1942. 


Fruehauf Plans Building 


BUFFALO, N. Y.—The 
Trailer Co. 





uilding near the Lehigh Valley Rail- 
’ad’s freight terminal here. The 
Tucture will be equipped to service 
— trailers used for highway haul- 


| 
Fruehauf | 


is completing plans to) 
Tect a new $40,000 sales and service | 








Trucks Painted Yellow 


Seen As Safety Aid 

NEW YORK. —A suggestion 
that all trucks and business ve- 
hicles be painted a standardized 
shade of yellow as a public 
safety measure, was made here 
by Vernor Scobie, director of 
public and employe relations of 
the Great American Tea Co., of 
New York, in addressing the 
24th annaal convention of the 
Nationa! Retail Tea & Coffee 
Merchants’ Assn. 

Attributing the increase of 
accidents among trucks to their 
often drab color, Scobie said 
that recent tests conducted by 
his company proved that yellow 
has a greater visibility from a 
distance than any other color. 





ase length. 


refri 
available. 


No fenders, no running boards, 
no hood. A greater area for loads, 
better distribution of weight. 
Modern insulation throughout; 
erator insulation also 


These new trucks handle easier, 
park easier and in less space. They 
are easier to get in and out of, 
easier to load and unload. There 
are wider doors, there is more 


180 North Michigan Avenue 


Stewart Plant, 
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Mack and Fruehauf Sign for National Truck Sho 





Equipment 


Sold to Chinese Interests 


Special to Automotive News 


the sale. It was learned, however, 


BUFFALO, N. Y.—The entire|that all of the plant’s machinery 


plant and equipment of Stewart Mo- 
tor Corp. here has been sold to 
Chinese interests. Amount involved 
in the deal was not disclosed. 

Efforts to sell the Stewart plant 
and equipment have been under way 
since the company voted to liquidate 
about six months ago. Faced by a 
steadily declining business and a 
crushing tax burden, Stewart stock- 
holders decided to discontinue the 
business. 

A representative of Chinese inter- 
ests who made the purchase refused 
to bare details other than to confirm 


uble the 


(INCORPORATED) 


Chicago, Illinois 


and equipment will be moved to 
China where it reportedly will be 
used in the manufacture of trucks 
similar to those produced here. 

Shipping of the equipment is 
scheduled to get underway imme- 
diately and it is estimated it will 
take a year before all of it is moved 
to the Orient. Fate of the plant 
buildings themselves could not be 
learned although they were reported 
involved in the sale. 

A good portion of Stewart’s for- 
eign business formerly came from 
China. 





... Streamlined METRO Bodies 


Only in these two new Interna- 
tional Trucks can you get these 
new Metro Bodies with 
cubic capacity of the standard 
— body on the same wheel- 


headroom, the driver is farther 
front, the gear-shift control is on 
the steering column, and there is 
greater visibility. 

Never before, to our knowl- 
edge, have streamlined beauty, in- 
creased utility, and absolute econ- 
omy been combined to greater 
advantage for multi-stop service. 

There’s an International Dealer 
or Branch in your immediate vi- 
cinity—ready and eager to dem- 
onstrate this or any other model 
in the line, for increasing your 
trucking efficiency and profit. 
International sizes, 4-ton to 
powerful 6-wheelers. 


INTERNATIONAL HARVESTER COMPANY 
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75 Salesmen 
Win Places in 


39 White Club 


CLEVELAND. —J. N. Bauman, 
vice-president and general sales 
manager of the White Motor Co., 
announces the 75 salesmen who 
oo membership in the 1939 White 

ub. 


The company stages annually a 
nationwide, year-long contest in 
which winners are selected frorm 
every section of the country and 
Canada on the basis of points scored 
through the sales of trucks and 
busses. 


Wholesale and retail salesmen 
and salesmen affiliated with the 
company’s dealer organization par- 
ticipated in the contest. Fourteen 
dealer salesmen won places in the 
White Club, the remainder being 
distributed according to regions 
among branch salesmen. 


Following are the members of the 
1939 Pa Club: 


w. Kelly, J. C. Wright, W. W. Buch 
Newark: i. 8 Jenkins, W. H. Wertenberg, Wed. 
Sommers, J. Lynch, R._ E,_ Pittfield, J, W. 


7% City; T, F. Deoters hs ie N. C. 

R. Pyle, A bany iller, oo 8. T. 

Gonnetly, i M. Reynolds, H.C. McSta 
itto, H. C. Lord, Bastiend: | 

$ eCur Syl 

Baltimore: ¢ Tassie 


hner, R. B. Uber, C. W. 


ond. 

» Be Le Poe 

. P. Lichter, F. G. Hanz- 
3 Cordt, B. 


lik, eming, énicago; Ww. O. R. 
Stuart, Milwaukee; C. T. ell, Minneapolis: 
H. B. Young, D. A. Gordon, G. W. Morse, J. 
May, Cleveland ped Carisch es = w. 


apolis 
termuth, uisville; w. 
Messer, Atlanta: H 
B. Hallman, Houston; 
H. Los 


J. M. ; 8. Howell, 
Angeles; G. E. Cruden, San Francisco: D. H. 
Wilson, Spokane; A. E. Hanna, F. " Geren. 


ee dealers i 
/ ee Hubbard's 


Dean M. S 
, Danver: Jack Terraneo, White Truck 
terson, N. J.; Joseph en 


F. Philpot, White Truck 
“service, " Beaumont, Tex.; E. C. Clow 
Ore.;_C. . Kline. 


Auto Co., 
Beth-Allen Sales. Co. Allentown, *“Pa.; Frank A. 
a. Waterbury White Trucks, Inc., "Waterbury, 
onn 


Record Gathering Seen 
For ARBA’s Convention 


WASHINGTON.—Plans already 
are in the process of formulation 
for the 1940 road show and con- 
vention of the American Road 
Builders’ Association, to be held 
in Chicago, Jan. 29-Feb. 2 in the 
International Amphitheatre. The 
theme of the show and convention 
will be “Roads to Recovery.” 
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MAINE IDEA 


USES NICKEL CAST STEELS 





Born of the needs of successful- 
earth moving contractors, a re- 
markable new type of equipment 
has been developed by Anderson 
brothers of Staten Island, N. Y: 
This new unit is an attachment 
for conventional crawler type 
tractors by which a dirt bucket 
digs and loads at one end. The 
filled bucket then is lifted by a 
pivoted boom over the tractor and 
discharged at the other end, with- 
out turning the machine. License 
to build this attachment has been 
acquired by the Maine Steel, Inc., 
South Portland, producers of the 
well-known Sargent snow plow. 
Structural materials play a big 
part in the trouble-free perform- 
ance of this economical dirt- 
mover. More than 500 lbs. of spe- 
cial “Wearaloy” Nickel cast steels, 
supplied by the Adirondack 
Foundries & Steel, Inc., are em- 
ployed in bucket shell, shovel and 
bull-dozer pins, sheaves and other 
bucket parts. The trade name 
“Wearaloy” is applied to a series 
of Nickel manganese and Nickel- 
chromium-molybdenum cast steels, 
first adopted to provide needed 
abrasion and 
wear - resistance 
for dipper teeth. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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Truck Section 


New Commercial Car Registrations, All States for May, 1939-1938 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
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— fas 95 Horsepower Motor; 
Ventilating System Featured 


——_. DPEARBORN.—E x per i - 
ibama +e gained from well over a 
Jf billion miles of transit bus 
rizona ration has been utilized in 
signing the new Ford rear-en- 
‘ansas ne bus, announced this week 
;the Ford Motor Co. The new 
fornia ;it is powered with a 95 horse- 
____ wer V-8 engine. 

orado Sweeping exterior lines, taper- 
sides and sloping front and 
cticut ar panels give the vehicle a 
sart appearance, further em- 
sized by the deep windows 
ith wide sills, deep bumpers and 
naller wheels shielded by rub- 
x fenders. 

Fuel tank cap and gage and 
lorida sense plates are recessed, rad- 
ior filler cap cnocealed and 
Idaho mps mounted fflush in the 

ightly V-shaped front panels. 


linois Seating 27 peysons and in- 
rporating improved riding and 
andling qualities, the bus is 91 
hes wide inside, 96 outside. 
he wheelbase is 147% inches and 
Towa ead, 81 inches in front and 78 
ches rear. 
ansas Speeds Bus Loading 
The interior arrangement of 
lucky ie new bus facilitates rapid 
ading. Passengers enter through 
Siana , air-operated front door 25 
ches wide, drop their fares in 
faine fare box located in the un- 
structed vestibule and reach 
eir seats through wide aisles. 


For increased passenger com- 
aette rt, seats have two-stage spring- 
and respond to _ varying 

—— eights. They are covered with 
higan snuine leather and mounted on 
ianted frames of welded tubular 
esota eel. Seats over the wheel houses 
te at the same height as the 
sippi ‘ers. Flush type dome lights 
rovide ample light for reading. 


souri Stanchions and hand rails are 
tranged to provide a maximum 
mount of assistance to pas- 
¢ngers. Two hand rails in front 
cond uide passengers into the in- 
rior without interfering with 
—— se sitting in the forward seats. 
vada assengers exit through a large 
__. _lr-operated door at center of 
shire us On right side. 
_._._-‘* Feature of the rear-engine bus 
srsey | the ventilating system. It 
upplies 280 cubic feet of air 
er minute, equal to 10 cubic 
et per minute per passenger. 
Te i similar amount is supplied by 
ork te heating system when in op- 
a tation, Air for the ventilating 
4 ystem is taken in through ducts 
—— t the front roof line and air 
kota or the heater through a duct at 
—— te window line on the left side. 


Ohio Improved weight distribution, 
—— long with use of specially cali- 
oma ‘rated longitudinal springs, in- 
> tease the gliding effect when the 
us Is In motion. Four bus-type 
— ydraulic shock absorbers fully 
ania ontrol spring action over rough 
urfaces, 
a Engine Easily Reached 
lina Mounted transversely, the engine 
__._—« 3 easily accessible as are all the 
kota ‘her units housed in the engine 
__._-«OMpartment. By removing the 
ssee ‘nel between the compartment 
ors the entire power plant as- 
embly may be quickly removed. 


__. The grille opening is on the 
tah ft side where it will not pick 
1p snow dust and rain. Air for 
he carburetor is taken in through 
i duct at the rear roof line. It 
——  %asses through an oil bath air 
inia ‘leaner and silencer before enter- 
—_— g the carburetor thus assuring 
ston steater engine life. 
— The engine fan is mounted on 
inia he crankshaft where it also as- 
_._._—sSSts: in cooling the crankcase. A 
nsin 8 shroud on the radiator gives 

‘more effective flow of air. 
ning Body panel construction is 

‘ntirely of metal. Welded steel 
bia -2Ming is covered with heavy 
sage =6aluminum panelling for 
ides and ends up to the window 
ine. Above the window line 
lee] is used for pillars and win- 
“ ow frames. 

The roof is insulated against 
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Vew Rear-Engine Bus Being Offered by For 





heat and cold and is designed 
to absorb internal and external 
sound, thereby increasing the 
quietness within the bus. The 
floor is of plywood covered with 
insulation and special long-wear- 
ing linoleum. 

The driver’s seat is adiustable 
as to height, upward tilt and 
back tilt. All controls, switches 


and instruments are located with- 


in easy reach to the right and EMBODYING IMPROVED APPEARANCE, greater passenger comfort and 
left "i te oe t of th + : easy handling, the new Ford rear engine bus announced by the Ford Motor 
ext and in front 0 e ariver. Co. is powered with a 95 horsepower V-8 engine. Ninety-one inches wide in- 


sothili ; ; . apacity ventilating system supplies 
oe ae 7 —— 250 cuble feet “et oie ponte walle ie heating system supplies a similar 
for the driver by placing his| mount. Air is taken in through a duct at the roof line. Operating noises are 
seat closer to the wide frontal] minimized by rubber cushioning the engine and insulating the engine com- 
glass area and arranging the hand| Partmemt, 
rails in the vestibule so that] cushioning the engine in rubber|gears and synchronized shifting 
standing passengers cannot ob-|and insulating the engine com-|in all forward speeds. 
struct his line of vision to the| partment from the interior of the} Powerful air brakes are ac- 
right. bus. For greater quiet, the|tuated by individual chambers 





Federal Truck 
Sales Up 42% 
In First Half 


DETROIT—K. M. Schaefer, 
general sales manager of Federal 
Motor Truck Co., announces that 
domestic orders for the first six 
months of 1939 were up 42 per- 
cent as compared with the same 
period in 1938. Domestic ship- 
ments for June were equal to May 
shipments and 58 percent higher 
than June shipments last year. 

Federal’s increase in sales for 
the first half of this year,.accord- 
ing to Schaefer, is a result of the 
broadened Federal line, which 
now includes five models in the 
34-ton bracket. Increased sales 
also reflect broadened distribution 
upon which factory attention has 
been concentrated. 


For feedbox truck news, read Jack 


Operating noise is minimized by! transmission has constant mesh! for each of the four wheelbrakes.! Weed’s “Truckin’.” 
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the driver is “leg tired.” 

















power always ready when needed. 






coupon below for full information. 












S 3 \ y F 0 Nt AUTOMOTIVE EQUIPMENT DIVISION K 39-6 AN 
THIS BOOK WadgnerElectric Orporation 


6400 Plymouth Avenue, Saint Louis.US.A. 


This 16-page bulletin, KU-12, 
is yours for the asking. It treats 
the air brake requirements in 
non-technical terms and ex- 
plains why Wagner Air-Brakes 
give greater efficiency and 


Gentlemen: 


ha Tat TERA Til Lilt Ma RAPE ME PAINE wee were ee nens 


FREE. Send for your copy Now. 


Please send me my copy of your FREE Bulle- 
tin on Wagner Air-Brakes. 


Ceeeeeereeereeseeereee 





You Can Eliminate “BRAKE 
LEG FATIGUE” by equipping 
Trucks, Tractors, Trailers, 
and Buses with 


Mile after mile ... Hour after hour—Curves, Stops, Down 
grades, Traffic, Rain, Snow and Slippery roads ane only 
a few of the hazards that truck and bus drivers must 
contend with. It’s not like going on a picnic. It’s a tough 
grind. Ordinary manual operated brakes do a good job 
of stopping, but there is only so much leg power avail- 
able and the “‘close call” may come just at the time when 


You can make it easier for these “Pilots of the Highways” 
by equipping your vehicles with Wagner Air-Brakes. Just 
a slight push on the brake pedal and your brakes go into 
action bringing the vehicle to a quick, smooth positive stop. 

Unlike ordinary air brakes, the construction of Wagner 
Air-Brakes is relatively simple. Fewer parts make the 
installation easy and quick, and convert manual brakes 
into real power brakes — Power Brakes with plenty of 


If you are interested in real brake efficiency, mail the 
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Michigan Dealer 
Modern Equip 
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ment, Parts 


Added to Build Business 


Special to Automotive News 

GRAND RAPIDS, Mich.—Dyk- 
stra Motor Sales, the newest Ford 
dealership to open here, is the 
only Ford dealer in Grand Rapids 
having an entrance built espe- 
cially to accommodate modern 
trucks. The high rack reaches over 
12 feet high and will take in any 
type of job. 

Formerly a Hudsonville concern, 
Dykstra was forced to seek a new 
building due to the increase of 
business and the lack of modern 
facilities in the building. Entering 
the Grand Rapids field, Dykstra 
bought a building formerly built 
for an automobile firm. It is lo- 
cated on the busiest thoroughfare 
coming into Grand Rapids. 

The building itself has three en- 
trances. 


The firm is equipped to service 
any make of truck. With the heavy 
trucking continuously before his 
door, the only high rack truck en- 


GMC Mid-July 
Sales Top First 
10 Days by 28% 


PONTIAC.—Truck sales to con- 
sumers in the United States by 
General Motors Truck and Coach 
during the second 10 days of July 
were 76 percent better than the 
corresponding period of July 1938, 
according, to J. P. Little vice- 
president directing GMC truck 
sales. 

This also represents a 28 per- 
cent increase over the first period 
of July this year, Little said. 


, trance and the facilities to service 


all makes, there is no question 
that truck service should be a big 
factor in this new setup. 


Primarily a Ford dealership, 
there is equipment for complete 
Ford engine exchange. There are 
a dozen 85 and 95-horsepower en- 
gines on hand at all times. At 
present, there are four men em- 
ployed in the service division. 


All types of lubrication service 
for motor vehicles is carried. 
There is a complete new lubrica- 
tion equipment including a Walker 
grease rack, new grease guns, 
modern hoist, new test sets and 
motor analyzer. In _ connection 
there is a parts department carry- 
ing a complete line of Ford parts. 

Julius Dykstra personally de- 
votes all of his time to the service 
end of the business. He was con- 
nected with the Standard Oil Co. 
for 10 years previous to opening 
his Hudsonville dealership in 1934. 

“I’m_ service-minded,” he said, 
“so I personally attend to that end 
of the business. By appointing a 
competent sales manager, I am 
able to do this.” There are five 
salesmen employed in addition to 
the sales manager. 

The building housing the dealer- 
ship is one story high and of brick 
construction. Dykstra completely 
rebuilt the showroom to make it 
modern. 

The main service department is 
76x45 feet and takes up the north 
half of the building. The parts de- 
partment and accessories, includ- 
ing tires, batteries, etc., plus an- 
other service room, are in the rear 
of the offices and showrooms in 
the south part of the structure. 





HOIST AND GREASING equipment of the Dykstra Motor Sales (Ford), 


Grand Rapids, 





Mich., which concentrates attention on servicing 
cial entrance has been built to accommodate all types and sizes 
modern equipment installed to handle all makes of vehicles. 


Trucks’ Styling, Color Effects 
Help Advertise Laundry 


trucks. A spe- 
of trucks, and 





NEW ORLEANS. — Forty-eight tion-getting rolling sign boards, 


new _ streamlined International 


panel trucks, recently purchased | 


dovetail with the company’s big 
newspaper campaign and other 


by the Crescent City Laundries, | types of advertising such as bundle 


Inc., have been modernistically 
finished in the company’s own 
paint shop. This style feature is 
said to make a hit with women, 
the laundries’ chief customers. 


The new trucks, acting as atten- 


Rules on Carriers 


HARRISBURG, Pa.—(UTPS) .— 
The public utility commission 
has ruled that an _ out-of-state 
contract carrier, wanting to do 
business in Pennsylvania as an 
interstate contract carrier, need 
secure only a_ certificate of 
authority from the Pennsylvania 
department of state. 


STUDEBAKER TRUCKS 





—favorites on jobs that must show PROFITS “or else”! 





OME hauling jobs are simply necessary 
S adjuncts to other more important 
profit-producing businesses. 


But in local 


cartage and inter-city transport service, the 


only source of income is the truck itself. 
Studebaker trucks are prime favorites 
among contract haulers and truck-line 


operators, because the investment and the 


ton-mile cost are kept at the minimum, 
while the day-in-and-day-out reliability of 


Studebaker trucks is a source of continuing 
satisfaction. We respectfully refer you to 


Studebaker operators. 


Studebaker Trucks range 


pounds gross rating —32,000 pounds gross 


train rating. 





They are built in both Cab-Forward and 
Standard Series Models. 


* 


They are sold and competently serviced 
throughout America and foreign countries. 


- 


Consult your Studebaker dealer! 


* 


THE STUDEBAKER CORPORATION 


up to 20,000 


(Truck Division) 


SOUTH BEND, INDIANA 


FOREMOST IN TRANSPORT SINCE iG@aa 


inserts, electric building signs, etc. 
Modernistic in lines and finish and 
lettering, the new trucks provide 
an up-to-the-minute advertising 
note. 

The 48 new panel trucks are 
taking the place of old gas trucks. 
The fleet now consists of 62 Inter- 
nationals, all of which with several 
exceptions were purchased in re- 
cent years. 


Of the 48 new streamlined panel 
trucks, 42 are of the D-2 1%4-ton 
type and six of the D-15 %-ton 
type. Besides the half-ton and 
three-quarter-ton models which 
prevail in the fleet, there are three 
1%4-ton C-30 Internationals util- 
ized in rug and carpet deliveries. 

By standardizing on motor truck 
purchases in this way, according 
to C. L. Sawyer, vice-president in 
charge of transportation, consider- 
able reduction in the cost of main- 
taining supplies of repair parts 
and of mechanics’ labor is realized. 
It is only necessary to carry one 
spare radiator, as an example, in- 
stead of three spare radiators if 
there are three makes in use and 
so on down the line, the cost of 
duplication is avoided. 

In working regularly on one 
type of truck, moreover, the me- 
chanics develop greater facility in 
maintaining units of that type and 
thus labor costs are reduced, 
Sawyer said. The garage mechan- 
ics and those employed by the 
manufacturer also work together 
more effectively, which helps a lot 
to increase the skill of the garage 
men in working on the standard- 
ized units. Then there is a reduc- 
tion in cost of tools and the sav- 
ing in parts that can be salvaged 
from obsolete and dismantled ve- 
hicles. 


Cost and operating figures taken 
from mechanics and routemen’s 
daily cards and other data sheets 
and cards are transferred to a 
monthly sheet, 21 inches by 15% 
inches in size, for each truck, on 
which is recorded a variety of in- 
formation on upkeep and oper- 
ating costs. 








*| Rails, Truckers 


Concentrates on Servicing Trucks 





TC 
Agree on Oil. 


Transport Rate,,.,. 


HARRISBURG, Pa.—(UTPS),—JENV! 
An agreement between truckers 1 
and railroads on minimum rateg¢kiné 
on oil transported within the’ [ 
state’s borders, “the first time ine” ™ 
history of transportation industry”T@40 
that the two have agreed on rates," ‘© 
has been reached, it is reporte@ and 
by Richard J. Beamish, publi¢ ¥° 
utility commissioner. oo 

A tentative rate schedule wa vl 
submitted by the tank truc e 
operators at a conference with’,'e 
the commission, Beamish said, the 
and it was turned over to thes ~ 
chief PUC counsel for study andthe 
discussion at a hearing fixed for" _" 
Oct. 


‘ 
Beamish said that the consi 
ference “brought out that for the , 
first time in the history of transstat 
portation industry in United” — 
States, the railroads and truckers] { 
have agreed upon harmony of re- ‘* 
lationship in rates. MinimunyITT: 
rates are designed to cut outjng : 
chiseling in Pennsylvania,” theratio 
commissioner explained. “Theywdy t 
will be the floor below whichning 
neither the rails nor the truckske (¢ 
can go without danger of losingsblis! 
their certificates.” 





ad sc 
— Jesig 
White Promotes  "s:: 


e e ools 

Hobbins in Eastaiie 
CLEVELAND.—J. N. Bauman 
vice-president and general sale eady 
manager of the White Motor Co. sition 
announces the appointment of E.ng tl 
F. Hobbins as vice-president of theyoem 
company’s eastern region, COM = tions 
prising New York City, Newark ion 
and_ Philadelphia. i tire 


tains 


> adv 
*t an 


Previous to 
his coming s line 
Cleveland in 1938 cast 
as assistant gen-=y a 
eral sales man- igor 
ager, Hobbing,,. 
was district man- he te 
ager in New York 
City. During the i. 
time his head-. pn 
quarters were in, g 
the home office ,. e 
in Cleveland, 3 ‘ 
Hobbins aided in i bl 
the formation of es 
a national sales campaign and ae 
dealer organization to promote a 
the White Horse, a new light th 
delivery truck. . 

Hobbins began as a White re- prac 
tail salesman in the Newark ter- me, 
ritory 15 years ago, becoming dis- ,.;.4 
tributor for northern New Jersey ,.<j, 
in 1925. He organized and was, 
president of the Inter-County Mo- ake 
tor Corp., operating bus lines -ga 
between New York City, Allen- tans 
town and other New Jersey ™ (; 


points. 50-1 


ae ee ee e=pc 
N. C. to Halt Trucks 


xs 

RALEIGH, N. C.—Following cancel- be 
lation of a reciprocity agreement al- {001 
lowing private trucks to operate in |, W 
the two states without taxes within the 
certain limits as to number of trips in | ti 
specified periods, North Carolina state ‘SUI 
highway patrolmen have been in- te, | 
structed to stop Tennessee trucks and, jw 
hold them until state taxes on them if 
have been paid. Ww 


ake 
ed | 





E. F. Hobbins 








ONE OF FLEET of new streamlined Internationals operated by the Chal- 


undry division of Crescent City 
oe. aaee "Stlects and smart appearance of trucks appees to its women 
clientele, the laundry company gives each unit a special pa 
shop. The one shown here is finished in whit 


advertising on its panels. 


Laundries, Inc., New Orleans. Be- 01 


nt job in its own S 
e and blue with a minimum of 'C 
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ksolo. Truckers to Map New Legislative Program 


ae 

; TOUpS 
il 
tate,,, to Automotive News 


‘PS) _)ENVER.—The Colorado Truck- 
ruckers League and the Colorado 
1 rategtking Assn. are making their 
in thers for work to be done be- 
ime jen now and the time the next 
lustryrado legislature meets in 
1 rateg#t 0 push favorable legisla- 
ported! and fight any bills introduced 
, ubli t would work a hardship on 
” 2 industry, according to Jim 
jan, an Officer of the Truckers 
gue. 

n reviewing truck legislation 
the last legislature Colian 
to th ents out that through the efforts 
1 q the organization, S. B. 601, 
A _ ren would have required all 


_conplling Service 
or the 


t , e * e 
transstations Maintain 


- 
uckerW, (, School Buses 
1imuny|TTSBURGH. — With seven 
it outing service stations already in 
” theération and 21 additional units 
“Theydy to take the field at the be- 
whichning of the new school year, 
truck$ke County in North Carolina 
losinggblishes a precedent in stream- 
od school bus maintenance. 
Jesigned especially to render 
vice to student buses as they 
parked at the various rural 
‘ ools during class sessions, these 
LASEbdile units have so far surpassed 
» advantages expected of them 
umMaNny+ an original fleet of seven has 
sales.,dy been augmented by 21 
* Co-iitional vehicles which — will 
f th ‘ng the total to 28. ; 
9 “Yormally, these rolling service 
tions confine their scope of op- 
ition to gasoline, checking oil 
i tire pressure, cleaning and ad- 
US tO4ing distributor points, blowing 
& _ 9 lines, and general lubrication. 
n 1938 case of emergency, however, 
_8€Nn-) are sufficiently equipped to 
binglder practically any service. 
man ime of the features of these 
York its is the Westinghouse Air Sys- 
g the” which not only serves as a 
nead- K€ control but also furnishes 
re int pneumatic source for dispen- 
office ® gasoline and oil, inflating 
es, operating grease guns and a 
led ion ad air jet for general cleaning 
on of blowing. A five-pound head 
and air is maintained in both gaso- 
e and oil tanks, which is neces- 
y since the height of the tanks 
i the fact that all output must 
ss meters, makes gravity filling 
~ practical. 
; 7 These rolling service stations 
; sist of 1144-ton Chevrolet 
ers€Y assis, 131-inch wheelbase, with 
~WaS. standard Westinghouse Air 
ons ake Kit for Chevrolet units. A 
og )-gallon gasoline tank, 20-gallon 
orsey tank, 7,000 cubic inch air reser- 
rr (approx.), seven spare tires, 
50-foot tire inflation hose, a 
pound air operated grease 
; n, a hand air jet for general 
‘vice, and the usual compliment 
tools complete their equipment. 
|. W. Simpkins and H. Johnson 
the Power Brake Co., Bendix- 
sstinghouse distributor at Char- 
te, N. C., in collaboration with 
‘ Wake County school officials 
1H. D. Neighbours of the Ben- 
‘-Westinghouse Automotive Air 
m4 ake Co., conceived and devel- 
ed the units. 


le wa 

ruc 

> with 
said, 


ewark 


mote 
light 
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Are Successful 


In Fighting Adverse Bills 


Class C operators to pay an addi- 
tional $100 for yearly operations, 
was defeated. 

Another bill defeated was H. B. 
963. Under this bill an “itiner- 
ant” trucker (any trucker who 
has no warehouse, office, or es- 
tablished place of business) would 
first of all have been required to 
take out a $200 license for the 
privilege of earning his livelihood. 
In addition to this he would have 
had to post a $500 bond to safe- 
guard the state of Colorado in 
whatever claims that might have 
been brought against him. And 
on top of this a second bond of 
$1,000 would have been required. 

Another bill, defeated through 
the efforts of the trucking organ- 
izations, was the one _ limiting 
liquid fuel carriers to 2,000 gallon 
capacity, and another prohibiting 
trucks from using the highways 
on Sundays and holidays. 

The bill which would have re- 
quired interstate trucks to com- 
ply with the same licensing and 
bonding requirements as the in- 
trastate trucks, was also beaten. .. 

The bill sponsored by the 
trucking associations—one_ that 
would have placed a flat tax on 
trucks—was defeated by a vote of 
24 to 31 with 10 representatives 
not voting. 

“We will work for this bill next 
time,” said Colian, “and I feel 
that with just a little more time 





and a little more help it would 
have gone through during this 
year’s session. The bill also pro- 
vides that interstate trucks pay a 
small flat fee, thus eliminating 
the $10 wheel deposit. Also, dur- 
ing the initial movement of farm 
produce during the harvest sea- 
son, an out-of-state truck could 
operate during a 90-day period 
for a small flat fee.” 


N. Y. Strengthens 


Bus Ventilation 


ALBANY, N. Y.— Buses oper- 
ating in New York state, outside 
New York City, are subject to new 
ventilation requirements, promul- 
gated by the public service com- 
mission. 

Applying to buses with a seat- 
ing capacity of more than seven 
and those used in transporting 
school children, the rule reads: 

“Each omnibus hereafter pur- 
chased, acquired, assembled or re- 
built shall be equipped with a con- 
trolled pressure type system of 
ventilation capable of supplying a 
minimum of 10 cubic feet of free 
air a minute a seated passenger, 
evenly distributed throughout the 
omnibus under all conditions. No 
exhaust ventilator shall be in- 
stalled to the rear of the center 
of the body.” 








| Hayes Body Completes 
| Its Refinancing Plans 
| GRAND RAPIDS, Mich.—E. J. 
| Connolly, president of the Hayes 
Body Corp., announces that refinan- 
cing plans have been completed. 
Discharge of pre-existing mort- 
| gage of $237,500 has been effected, 
and the RFC has disbursed to the 
company a 10-year first mortgage 
loan of $450,000. 











e@- 
<OLLIN ERVICE STATION assigned to school bus maintenance. Shown 
te is — a 28 similar units which will shortly be servicing Wake County 


-C.) school buses. 





FOUR MEMBERS of the crew that made the Dodge diesel truck run from ; 


New York to California and return in history-making time, are pictured above. 
They are Oscar M. Raes, Chrysler Corp. experimental engineer, who is seated 
in cab, and his three drivers, left to right, Jerry Madsen, Win Waugh, Al Parks. 


Dodge Diesel Sets Mark 


In Transcontinental Run 


DETROIT.—An achievement in 
the field of commercial trans- 
portation was recorded recently 
with the completion of a history- 
making run of a standard pro- 
duction Dodge diesel 3-ton truck 
from New York, Los Angeles, 
San Francisco and return to New 
York in 7 days, 18 hours and 33 
minutes. 

The drive was a Chrysler Corp. 
engineering test trip and was 
made in a truck of regular pro- 
duction assembly. Results of the 
phenomenal test run were an- 
nounced by Tom W. Moss, di- 
rector of truck sales. 

In order to make the test as 
long and continuous as possible, 
the truck—heavily loaded to du- 
plicate actual hauling conditions 
—was manned by a crew of four. 


sen, Al Parks, Win Waugh; the 
fourth was a technical observer 
Oscar M. ‘SRaes, Chrysler ex- 
perimental engineer. 

“The total elapsed time, it 
should be explained, embraced 
all necessary stops, including 
those for meals and refueling, as 
well as a short rest period at San 
Francisco,’ Moss said. 

“The truck, traversing a dis- 
tance of 6,378 miles in a remark- 
ably short time, consumed only 
627.7 gallons of fuel oil, which 
means that it rated a fuel econ- 
omy of 10.16 miles per gallon. 
The prices of fuel oil varied con- 
siderably in the 19 states that 
were crossed. But the total fuel 
cost amounted to only $61.63, in- 
cluding taxes. This makes the 
fuel cost about 96 hundredths of 


Three were drivers, Jerry Mad-!a cent per mile.” 


Proposed Boost 


In Truck Limits 
Stirs Ala. Battle 


MONTGOMERY, Ala.—Tonnage 
weights of trucks which traverse 
Alabama’s highways will be the 
cause of a major legislative battle 
before the Alabama legislature 
this summer. Commercial truck 
interests want to raise the load 
limit from 20,000 to 30,000 or more 
pounds, and the railroads are op- 
posed. 


The weight increase fight was 
obviated at the first session of the 
Dixon legislature because of a de- 
sire to pass important administra- 
tion legislation. 

Already a number of railway 
labor unions in Alabama have 
passed resolutions against any in- 
crease jn truck weights on Ala- 
bama highways. President J. B. 
Hill, of the Louisville and Nash- 
ville, has warned employes of that 
railroad that if truck tonnage is 
increased, at the behest of large 
commercial truckers, many rail- 
road men will lose their jobs. 


Hill said that small trucks com- 
pose 90 percent of the truck num- 
bers in the United States and they 
are well taken care of on the high- 
ways and do no damage to them. 
But he warns his employes that 
they had better get in touch with 
their representatives in both the 
Alabama and Kentucky legisla- 
tures against an increase in ton- 
nage weights of trucks. 

Truck interests, on the other 
hand, contend that Alabama’s 
weight limitation on trucks is too 
low, much lower than in other 
states. They further say that the 
proposed new law will impose a 
weight limitation per wheel which 
the present law does not. 
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Show your products in a 


ment in the world. 








be held simultaneously. 













nual year book. 


You Can’t Afford to 


Make your space reservations at 
once and secure a desirable lo- 
cation. You will be in good com- 








Industrial Effort to educate the 
public on the merits of econom- 
ical transportation and where 
they will be seen by the biggest 
buyers of transportation equip- 








Come to Chicago. The American 
Petroleum Institute and other 
great national conventions will 


Exhibit and be listed in the an- 
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hall. 




















“HIGHWAY TRANSPORTATION SERVES EVERYONE” 


Sixth Annual 


NATIONAL MOTOR 
TRUCK SHOW 


Highway Transportation 
On Display! 


NAVY PIER, CHICAGO 


November 8 to16 inclusive 


Once more the Highway Haulage Indus- 
try places itself on exhibition befure the 
American public. Trucks, Trailers, Trac- 
tors, Commercial Vehicles and Bodies, 
Diesel Engines, Buses, Gasoline Engines, 
Supplies and Accessories will form an 
inspiring display in this ideal exhibition 


No one should miss this great demon- 
stration of the nation’s vast transporta- 
tion system which serves the needs of 
industry and humanity over our unpar- 
alleled network of highways. 
be gathered together the men and prod- 
ucts of one of our greatest industries. No 
one who has any connection with this 
great activity can afford to stay away. 


National Motor Truck Show, Inc. 


420 Lexington Avenue 
NEW YORK, N. Y. 
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Ala. Dealer Retains 60% of Car Owners for Service 


Aims at Selling Buyer 


On Service Immediately 


By Geo. H. Watson 
Staff Correspondent 
BIRMINGHAM, Ala. — Make a 
man your service customer just 
after he has purchased a new auto. 
mobile and he is yours for life. 


This advice comes from the Al! 
DeMent Chevrolet Co., which in 
view of the increasing army of new 
car buyers, has made quite a study 
of how best to funnel them into the 
service department. Like other 
dealers, this concern naturally loses 
some new owners to the garages and 
service stations, but it holds from 
50 to 60 percent of them, much above 
the average. 


“The average man with an old 
car trades at first one place and 
then the other,” said W. T. Lee, gen- 
eral manager. “But the minute he 
becomes a new car owner he feels 
the need of a real service home. 
That is exactly what we dealers offer 
and then is the time to sell him on 
the superiority of our equipment 
and the quality of our service. 

“Our plan is to escort the customer 
as soon as he closes a contract for a 
new car to the service department 
and introduce him to the service 
manager or the service salesman 
who happens to be on the floor. It is 
here that delivery is taken on the 
new car. The salesman then passes 
out of the picture and the customer 
becomes the sole responsibility of 
the service department. Before this 
plan was inaugurated, customers 
sometimes called up salesmen when 
their cars went wrong, apparently 
not knowing anybody else in the or- 
ganization to call. 

“Before the service man delivers 
the car he has two or three other 
matters to take up with the cus- 
tomer. Formerly we gave five lubri- 
cations with the purchase of each 
car but this has been discontinued. 

“We do take the opportunity, how- 
ever, to show the customer our 
equipment for lubrication, the parts 
department, the accessory depart- 
ment and introduce him to the serv- 
ice personnel and cashier. An ex- 
planation is made of the service 


Pa. Inaugurates 
New Safety Drive 


HARRISBURG, Pa.—(UTPS) .— 
A new highway safety program in 
Pennsylvania to reduce further 
deaths and injuries from motor 
vehicle accidents has been in- 
augurated by the revenue de- 
partment, which plans to crack 
down harder than ever on habit- 
ual speeders and reckless drivers. 


William J. Hamilton jr., revenue 
secretary, stressed the fact that it 
will be the aim of the consolidated 
safety and speed enforcement di- 
vision, under the new director, 
Theodore E. Transeau, to further 
reduce deaths, injuries and acci- 
dents on the state’s highways. 





socially, commercially, politically, Is 

the Bellevue. Here vital things hap- 

pen, outstanding events are held— 

and important people stay. Reason- 

able rates. 

Be sure to Include historic Philadelphia 
in your itinerary. 


Air-conditioned Restaurants 


™BELLEVUE™ 
STRATFORD 


IN PHILADELPHIA 
Claude H. Bennett, Gen. Mgr. 


warranty, including the mileage 
and date at which it expires, when 
the customer should come in for in- 
spections, oil changes, lubrications, 
wheel-bearing repacks and shock 
absorber repacks. The service man- 
ager also goes over the operation of 
the car with the customer using the 
instruction book as a guide. 


“In case the salesman may have 
overlooked them, the service man- 
ager also sounds out the customer 
on the purchase of a radio, seat cov- 
ers, heaters or other accessories. No 
effort is made to high pressure the 
customer, only the fact being men- 
tioned that the cost of any of these 
items can be added in with the new 
car contract. 

“There is one other matter that we 
take up with the customer, that of 
opening an account with us. Be- 
cause a man is approved for a new 
car purchase by the finance com- 
pany does not necessarily mean that 
he will be approved for additional 
credit by us. But most men feel 
complimented on being asked to 
open up an account, and it is better 
to get this matter straightened out 
at the time than to have the cus- 
tomer come in later, possibly for a 
repair job, and be turned down for 
credit. 

Credit Is Convenient 

“Where the customer is approved 
for credit, he is more likely to come 
back to us for service than go else- 
where where he has to go through 
the formality of applying for credit. 
We don’t particularly urge custom- 
ers to use their credit, but it is often 
a convenience to them and some ad- 
vantage to us, since we are more 
likely to get all of their automotive 
business. 

“There is a distinct advantage to 
both the dealer and the customer in 
having him start doing business with 
us as he purchases a car. We know 
then the car has not been abused or 
damaged by improper lubrication. 
Provided he gives us all his work, we 
can then assume full responsibility 
for keeping the car in first class 
condition and with a feeling that we 
can do the job well. 

“Besides on-the-floor contacts 
with the customer, we keep up a 
running fire of mail communication 
with him. A card index of customers 
is kept and each service order writ- 
ten up, so that we have a record of 
each operation. Many owners de- 
pend on us for this information and 
notification when it is time for a lu- 
brication and oil change. A post- 


card, with the mileage at the last 


service, does this job well. 


Complete the Circle 

“One reason we make every effort 
to head new car buyers into our 
service department is because they 
gradually become patrons of our 
heavy repair department. Then if 
we continue to hold them in line 
they will eventually buy new cars 
again from us, thus completing the 
circle. Each week we turn over the 
names of prospects to the new car 
department.” 

The extent to which the DeMent 
service department carries the load 
is evinced by the fact that it covers 
70 percent of the overhead of the 
entire business. In one recent month 
it stood first among 141 Chevrolet 
dealers in zone one in the amount of 
parts and labor used per repair or- 
der. Around 250 repair orders pass 
through the shop monthly and parts 
average $4.50 and the labor $5.22 
per car. 

Mechanics are paid on a straight 
time basis, ranging from 50 to 70 
cents an hour, and are required to 
turn out a minimum amount of work 
per month. The one turning out the 
most paid work is awarded a $10 
bonus each month. 


200 Attend Dinner 


INDIANAPOLIS. — The Indianapolis 
Auto Maintenance Assn. held its an- 


nual dinner-dance last week at the | 


Hoosier Athletic Club. More than 200 
maintenance and supply men, their 
families and guests attended. Clem 


Church is president of the association. 











PUTTING SERVICE THINGS FIRST. As new car purchaser takes delivery 
on his car he is introduced by Bill Lee, left, general manager of the Al De 


Ment Chevrolet Co., Birmingham, Ala., to 
responsibility of holding the customer is then up to the service manager. 


Safety 


the service manager (right). The 


Theme to Feature 


New York National Show 


NEW YORK.—From a newly 
developed plan for an ‘“Automo- 
tive Safety Theme Center,” prog- 
ress in automotive safety will be 
emphasized as one of the major 
productions at the 40th annual 
National Automobile Show open- 
ing in Grand Central Palace, Oct. 
15. 

Under the auspices of the Auto- 
motive Safety Foundation, with 
Paul G. Hoffman, of Studebaker, 
as president, various national 
groups, including the American 
Automobile Assn., National Safety 
Council and others will partici- 
pate in an educational and inspira- 
tional display directing public and 
trade attention to the advancement 
that has been made, particularly 
in the past two years, in the re- 
duction of automotive highway ac- 
cidents. 

The plan will promote the co- 
ordination and integration of pub- 
lic thought and action toward the 


Cadillac Merit 
Men to Open 


Conclave Today 


DETROIT.—The annual con- 
vention of Cadillac Merit Men, 
made up of leading national retail 
salesmen, opens July 31 at Rye, 
a. es 


For four days, two at the West- 
chester Country Club and two af 
the World’s Fair in New York, 
the 125 representatives, whose 
sales accomplishments were out- 
standing in 1938, will be guests 
of the company at a series of en- 
tertainments and formal functions. 


This year’s delegation is headed 
by A. W. Hutchison, of Indian- 
apolis. Hutchison’s sales total led 
all others in the $15,000,000 vol- 
ume credited to the organization. 


H. D. Bornstein of Boston, fin- 
ished second in the national con- 
test; J. F. McGowan, third; F. W. 
Cuccia, New York, fourth; and J. 
L. Carney, Dallas, fifth. These 
men automatically become the 
new officers of the group. In all, 
30 states and Canada are repre- 
sented by membership. 


Outdoor sports and a brief bus- 
iness session are carded Monday 
and Tuesday. On Wednesday a 
boat will transport delegates to 
the World’s Fair and Thursday 
night a dinner by the General 
Motors Acceptance Corp, at the 
International Casino winds up the 
program. 

Chief factory officials will be 
included in the convention dele- 
gation. On the list are Nicholas 
Dreystadt, general manager; D. 
E. Ahrens, general sales manager; 
R. L. Newton and E. F. Upson, 
assistant general sales managers; 
Frank J. Denney, advertising 
manager; and R. L. Rickenbaugh, 
sales promotion manager. 


achievement of continued success 
in that direction. 


The new feature at the show 
will be publicized in all the show 
promotion activities to both the 
trade and the public. 


More than 40,000 invitations will 
be extended to dealers, wholesal- 
ers and fleet owners, engineers 
and others connected with the 
automotive industry. 


In addition, the management 
will promote show attendance by 
seeking the interest and co-opera- 
tion of social, civic, educational 
and other groups in the metro- 
politan area. 


Among the attractions planned 
for this “Safety Theme Center” 
will be the “Little Theatre of 
Safety” in which prize-winning 
safety films developed by auto- 
motive manufacturers and others 
will be shown. 


To further broaden the educa- 
tional appeal, space will be avail- 
able to individual manufacturers 
in which they may demonstrate to 
the trade and public how their 
products are engineered and pro- 
duced and how they operate to 
enhance the safety of operation of 
motor vehicles. 

This “Safety Theme Center” is 
being guided by Leon F. Banigan, 
well-known figure in the publica- 
tion and wholesale parts and ac- 
cessory field. 


Keystone Chromium 


Sales Near °37 Level 


BUFFALO, N. Y.—Business of 
Keystone Chromium Co., metal 
plating firm which does consider- 
able automotive work, mounted 30 
percent in the first half of 1939 
over the gorresponding 1938 pe- 
riod, it was reported by L. Law- 
rence Osborne, vice-president. 

Current volume now is only 5 
to 10 percent below 1937, best year 
in the company’s history. 








NEW EMERGENCY starting battery. National Batt 
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Registrations Up 


° N, Mt 

In Mass. Durin nevn 

e eo wie 

First Six Monthy» 

BOSTON.—Total registratiggd.-I 
figures for the first six mon 

of this year show that thebrgy 

were 816,388 cars and trucks Gercu 


the road in Massachusetts. Fe€ -Z 
the same period a year ago tk ~ 
total was 783,273. The increaj&YSI 
this year was 33,115. ymo 
For June this year 25,826 capes’ 
and 2,520 trucks were list Sot 
totaling 28,346 units. June, 193% 5° 
had 22,541 cars and 2,049 trucUDEI 
a total of 24,590. The gain jsH . 
June was 3,285 cars and 471 truclpso: 
or 3,756 in all. These figun ) 
showing an increase for the gieKA 
months, but especially for JunLLYS 
a month when registrations begiAHA 
to drop, prove that business inTA 
Massachusetts is good. PMO 


Broken down the six mon 
figures show 687,054 cars in 19 C+ 
against 716,919 this year, a g 
of 29,865. Truck listings we2TA 
96,219 a year ago and 99,469 thbvise: 
year, an increase of 3,250. Ther— 
was also a gain in dealerships an 
repair men, from 2,907 last yea 
to 3,160 this year. Also 40,77 
new licenses to drive were issuet 
a gain of 2,068. 


Ju 





JETE 


NADA Announcesaim 


e as fu 
Two Appointment: + 


: Repo! 
DETROIT.—The appointment Gjcate 


Charles W. Bishop of Detroit ¢—— 
general counsel of the Nation: 

Automobile Dealers Assn. was an 

nounced today by W. E. Blanchntan 
ard, manager. Bishop succee@ick . 
Bulkley, Ledyard, Dickenson angjjja 
Wright, the firm with which Boy» 
was formerly associated. He ee 
now engaged in privgte practi y t 
and will maintain offices in th 5° 
United Artists Bldg., Detroit. “se. 


At the same time NADA an 4.- 
nounced the appointment of Starfhar 
ley Clutterbuck as field represermdsor 
tative. Clutterbuck, formerly withpp . 
National Used Car Market Reportcols 
will have charge of NADA Offici 
Used Car Guide Book and NAD. 
Membership sales in the Nort has 
eastern territory. Working out 
New York City, he will be avaif’™ 
able to dealer groups throughowntiae 
the country, not only as a speakeudeb 
but to assist those interested iiillys 
forming dealer associations. 


Handy, Moves Offices 


DETROIT.—All departments, includ. 
ing general offices of the Hand 
Governor division of the King-Seel 
Corp., have been moved from Detr 
to the main headquarters of the corp 
oration in Ann Arbor, Mich., where 3 ‘ 
large additional plant was recent 
completed for the Governor division 
use. Arthur A. Bull, Handy presiden 
prior to the merger, becomes vice 
president of the corporation and CO cial 
tinues in charge of the Governor d — 


vision. - 
————_ tifort 








ery Co. has just announce 


an addition to its line for use by dealers. New unit will be equipped on yperota 
quest with six-foot service cables. Instead of being the conventional six- yiaeor J 


of battery, 


ance of the car’s battery cables. 


it will be of the four-cell, 
greater emergency starting power and to more than cover an 
to voltage drop caused by the length of the service cables an 


i -Vv tion—to pro 
eight-volt pongo power loss duéTota! 


d internal resist-Date 
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_ Veek’s Production Drops Further to 39,015 Units 
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—_—s— ANN’: Production Estimate Month’s Output Passenger Car Registrations 
» (U. S. and Canada) Is Expected to Five Months, Plus 42 States for June 
June 
ICé Weeks Ended July 29, July 22 ek dies Touch 200,000 to June 1939, 1938 Unit 
Week Same Week July to to By Pete Wemhoff as ao 7. 234,098 : 702 
Ending Week Ended to July 30 July 29 Associate Editor GHOVIOICS. .ccceees 48,639 1 322,860 1 ’ 1 88,7 
J July 29 1938* July 22* Date* 1938*  1939* DETROIT.—Additional plant|Ford ............ 36,670 2 244,443 2 199,739 2 44,704 
Pp y, MOTORS. . 11,000 9,400 17,500 57,700 561,442 890,214 | Closings, preparatory to shifting to Plymouth ........ 28,374 3 195,361 3 133,921 3 61,440 
in hevrolet+ .... 11,000 9,400 17,500 57,700 388,755 580,860 1940-model assemblies, POSUICG IMT BUICK 2 cece cccces 16,565 4 106,745 4 79,161 4 27,584 
= sss pinnae 4 + £ + + 81,607 119,466 , 4 further de- | Dodge ........... 16,041 5 106606 5 53,847 5 52,759 
at fyontiac ....... + t t < 36,795 87,193 | Automotive News’ cline in car and | pontiac .......... 13,268 6 81,048 6 49,057 6 31,091 
dsmobile ... + £ + + 41,945  81,790| Production Estimate truck produc-/|Ojdsmobile ...... 11,141 7 72,805 7% 47,048 7 25,757 
tra tiogd.-LaSalle + ¢ + + 12,340 20,905 tion this week.| Chrysler ......... 5,406 10 37,060 8 24,957 9 12,103 
mont Dacian: 20,195 10,612 21,740 75,010 387,031 578,502 = a “eat €X- | Studebaker ...... 7,470 8 34529 9 17,055 13 17,474 
t thera ........ 18,000 10,350 19,400 66,900 373,940 506,807 — oi vill} Mercury .......- 5,439 9 31,608 10 inal aie 
UCKS @ercury ...... 1,790 ie 1,900 6,690 .... 56,500 a os Ear EME hakeeiescuses 4,323 13 28,453 11 17,268 12 11,185 
ae yt Zephyr... 405 262 440 1,420 13,091 15,195 ees ME TE ND wos ce se 4,830 11 28,084 12 18,781 11 9,303 
nese BYSLER soos 2,900 .... 9,145 37,875 267,970 494,476 latter part of |Hudson.......... 4,327 12 25,666 13 20,802 10 4,864 
ymouth+ .... + + 4,800 22,300 136,150 248,020 August. Packard ......... 4,143 14 24,074 14 25,254 8 1,180* 
26 cgideet ee 1,200§ + 1,750§ 7,150 78,165 164,960 Auto me=-|Cad-tatalle ..... 2,698 15 18,165 15 12,806 14 5,359 
list — we eees ot a s95 ca oe ees seats tive News esti- |Lincoln .......... 1,368 16 10,180 16 9,321 15 859 
e, 199° 2 --:---- + , ’ , ’ mates this|Willys-Overland.. 954 17 5,930 17 6,843 16 913* 
-'trugUDEBAKER+. 2,440 2,017 2,440 8,718 22,514 62,166 week’s output|Graham ......... 408 18 2,420 18 2,445 17 25* 
gain (SH .......... + 658 + $ 17,726 37,439 at 39,015 units, | Hupmobile ....... 114 19 669 19 585 18 84 
l (ucpsont Pee < 376 t 1,222 27,680 33,785 which contrasts | Miscellaneous .... 221 1,054 770 284 
gun with 54,655 cars —— 
the g¢KARD ..... 1,000 5 ORE ee and trucks in| TOTAL......... 212,399 _—«1,377,760 954,658 423,102 
r JunLLYS-OV'd; . + + + + 7,879 8,966 the previous | *Loss. 
s begiAHAM ...... * + 120 316 ©=«:1,679 +~—s-_ 3,289 week and 25,430 
ness iNTAM+ ..... 80 67 60 190 2,176 2,027 vehicles in the e 
mnon{PMOBILE ... $ $ ¢ 265 1770 ape A ge June Output Hits 324,235; 
i. rapC.+ irene 2,600 2,300 2,900 12,100 101,185 155,941 sone P . M h T I 2 
‘ EaraLt puted 39,015 25,430 54,655 195,371 1,426,307 2,291,825 With one Six- ont otat ts 2,047,288 


working day 
still remaining, | Special to Automotive News ' six months of this months of this 
July’s total pro- WASHINGTON.—Production of| year, U. S. factory sales of pas- 
duction is ex-|cars and trucks in the United|senger cars totaled 1,577,699 and 
pected to touch | States and sersas “_ ames commercial vehicles reached an 
issues “110/ ‘ he 200,000-unit | 235 units, according to statistics} aggregrate of 375,834. 
or 00 70 Above 1938 am previous- | issued this week by the U. S. = _ = months’ Canadian 
’ s . ‘ ‘ bureau. production, 69,968 were passenger 
IT.—New car sales in the United States during July will ly estimated by | Census : 

Cegaimost 50 percent better than in July, 1938, acoonting to indica- Automotive eine oF ane ania canine nae —S ca inate ge 

as furnished by the advance reports from 100 key cities gatherea | News. The month’s total, as of ph : : Os ae ee 
enuk . Polk & Co : July 29, is placed at 195,371 units. +t weeks ago by Automotive 4 = ooo — 

_L. . aa » » wi ana i 

Reports tabulated from an average 12.2 days of the current month With all divisions on a 412-day oo the first six months of this| aggregating 166,086. Se 
_ Gicate a volume increase of 48.97 percent for the entire country. On 2 wae — ana ae year, factory sales in the U. S. 
roit g——_—________—¢ this basis the total volume for the | steady Is week, aithou t ,953,533, which ji 

amounted to 1,953,533, which is a Chevrolet Sets 


8 tpvised. +Includes trucks. {Closed. sTrucks only. 


ips an 


t ves July New Car Sales Seen at 224,000, 


40,7 





ationg — |month, it was estimated, shoula| total of 20,195 cars and trucks | gecided improvement over the 
jas an Plant Activity run at least 224,000 new cars sold, | showed a slight decrease from the | total of 1,203,343 for the corres- 
lanchntam...... steady; 80, five days|as against a total of 148,896 sold | 21,740 units turned out in the pre- ponding period of 1938. Can- Buffalo Work 
a akan aenoas yank closed|in July last year. vious week. In the like period of | adian production for that period BUFFALO, N. y 
Nn aNgillac-LaSalle .......... closed} Every important regional zone | 1938, Ford divisions assembled a| was 93,755 this year against 102,- uiil aan at a a 
ich Bevrolet. ..drop; 11,000, 2% days| in the country registered a gain| total of 10,612 units. 158 in the first six months of! announces it will s a. ere 
1 closed | the report showed, five of the nine| _ With Plymouth, De Soto and | 1938, imately $1,250.0 ~ pil 
ractiatYSler .-.------- tees e es zones with an improvement above | Chrysler joining Dodge on the in- In June of this year, U. S. tac-|'” ately $1,250,000 in rearranging 
in tif Soto ...... drop; 500, two days| 1. national average. The highest | active list, Chrysler divisions ac-|tory sales included 246,704 pas-| ‘‘S oe — = aS 
it, Mdge...... trucks only; four days! >,ins were shown in the east north | counted for 1,700 cars and trucks | senger cars and 63,016 commercial w The neni im 
A anfd....... drop; 18,000, 4%2 days | central, the east south central and | this week. This included assem-| vehicles of all kinds. Of the to-| ney, dies smachinery i be for 
Stara 0.2.0... eee ee closed|the middle Atlantic states, the| blies by Dodge truck and two days | tal Canadian production in June,| work ‘and labor. Aired ee 
rese Oe Gia. cepmcaniac aka ae closed | former with a gain of 81.61 per- | of car production by De Soto. Last | 10,585 were passenger cars and] jjver plant manager ae th Gul- 
eee closed | cent; the middle Atlantic region| week Chrysler divisions turned | 3,930 were trucks. For the first} much of the new equi ee 
teporhncoln...... steady; 405, 444 days with 65.30 percent and the east out 9,145 cars and trucks, while | ———————_—__—___ possible would be ousaaall ar 
ET Aisiniisniic bv eientien closed | South central states with 61.35] all divisions were closed down a| vious week and 9,400 vehicles in| Buffalo firms. = 
— closed | Percent. ) ; year ago. the like period of last year. Work has been halted on 1939- 
Nort ee eae fi d The poorest showings relatively Chevrolet remained the only Packard again boosted its oper-|model motors and axles. Abo t 
out a seen. rise; 1,000, five days! Were made in the Pacific region | General Motors division working | ations on 1940 models this week,| 300 or 400 workers will be k a 
avaifymouth ...........-.--: closed | and the west north central states,| the past week, giving the GM| while Studebaker continued un-| for the changeover and for aaa 
ighouitiac ..........+--+++++ closed | where gains of 12.37 percent and! group a total of 11,000 cars and| abated on its 1939 models. The tenance. Operations probabl ill 
yeake@udebaker . steady; 2,440, 542 days| 11.44 percent, respectively, were | trucks for the week. This com- | miscellaneous group accounted for | be resumed in about a ak 
error eo closed | registered, however. | pares with 17,500 units the pre- |! 2,600 cars and trucks. Gulliver said. F 


New Passenger Car Registrations, 42 States for June, 1939-1938 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by Sherlock & Arnold 
HRYSLER GENERAL MOTORS FORD NON-AFFILIATED 
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By James R. Lovrell 
Staff Correspondent 

CASPER, Wyo—A definitely 
planned and consistently followed 
used car policy has kept the Coli- 
seum Motor Co. (Dodge-Plymouth) 
free from the used car problem 
since August, 1937, according to F. 
C. Doggett, sales manager. 

At the same time Plymouth held 
a good third place in new car sales 
in 1938, tied with Chevrolet for first 
in the initial quarter of 1939, and has 
been running a strong second place 
since. During the same time, Dodge 
has been running in strong fourth 
place consistently and in several 
quarters has been in third place. 

“We are very used ear conscious,” 
declared Doggett, “and since the 
time we became overloaded with 
used cars in the summer of 1937, 
we have been giving used car mer- 
chandising 80 percent of our time. 
Now when we hit the safety limit 
in our inventory, we immediately 
put our entire selling pressure on 
the movement of used cars.” 

The Casper Co. had a used car ra- 
tion of 2.77 in 1937, and 2.01 in 1938. 
The trend to date in 1939 is two-to- 
one. An accessory to this desirable 
trend, Doggett finds, has been the 
tendency of Casperites to trade in 
later models during the past two 
years, and he finds it easier to effec- 
tively merchandise the later models. 

Stock Is Held Down 

The safety maximum dollar in- 
ventory in used cars is $15,000, al- 
lowed in the spring when new car 
sales are highest. During the rest of 
the year the stock is held down to 
approximately $12,000. The average 
number of used cars sold in the first 
four months of the year since 1937 
has been 144, while 59 new cars were 
delivered at retail in the first four 
months of 1938 and 62 in the same 
period this year. Incidentally, Cas- 
per has a population of approxi- 
mately 20,000, although the county 
has the second highest car registra- 
tion per capita in the country. 

The secret of eliminating the used 
car problem, according to the ex- 
perience of the Coliseum Motor Co., 
has been adherence to a _ well- 
planned program based on common 
sense. To begin with, there is a 
morning meeting of salesmen, in- 
cluding seven salesmen and the 
manager. One of these salesmen is 
kept on used cars exclusively, while 
the others have combination duties. 
The chief purpose of these meetings 
is to give the salesmen the proper 
perspective on the current inven- 
tories, and to thoroughly digest the 
suggestions coming from the fac- 
tory, which have been found highly 
effective in increasing sales when 
properly carried out, according to 
Doggett. 

In the office maintained for the 
salesmen, a board is kept with a con- 
tinuous record of both new and used 
car inventories. This board records 
the name of the salesman, new cars 


Manufacturing executive with 
20 years automotive experience 
desires change in connection 
with manufacturing or purchas- 


ing line. Address Box 197, Auto- 
motive News, 2751 E. Jefferson, 
Detroit, Michigan. 
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sold (for the day and month), used 
cars sold, total number of trade-ins, 
total sales, total sales for the pre- 
ceding month, the two months’ to- 
tal and the three months’ total. 
When a salesman’s new car ratio 
becomes too heavy for a 90-day peri- 
od, his new car quota is cut down 
until he brings his used car sales up 
to the proper proportion. 

Daily newspaper advertising is 
carried and has been for a number 
of years. The company contracts 
for a location in the papers, calling 
for a minimum of five inches of 
space daily. This is used entirely on 
used cars and trucks, while new car 
advertising is extra. 


Allows 10 Cards Daily 

Direct mail advertising is very 
largely used, dealing almost entirely 
with used cars and trucks, although 
service operations also are adver- 
tised through the mails. Salesmen 
are allowed five to 10 mailing cards 
per day. The mailing list is taken 
from the county automobile regis- 
tration list, with the salesmen se- 
lecting the most logical names. Fac- 
tory-prepared postcards and folders, 
carrying the Casper dealer’s named, 
are used mainly, but plain govern- 
ment postal cards, with typed-in 
copy, are used on cars for which 
there are no fitting factory-prepared 
cards. 

A spacious used car lot is main- 
tained the year around. Trees pro- 
vide shade for the summer and pro- 
tection from the elements in the 
winter months. The lot is fenced in 
to keep out prowlers, and on either 
side of the entrance is a large black- 
board listing the cars in stock on 
their prices. The number of used 
cars in stock is between 35 and 45, 
with an average of 43 in June, this 
being about right for a normal new 
car selling season. 

During the winter months, three 
or four of the late model used cars 
are kept on the new car sales floor. 

Junkers Removed 

In order to keep the Casper pub- 
lic safety-conscious as a means of 
removing the “wrecks” from high- 
way traffic, the Coliseum Co. adver- 
tises constantly and promotes occa- 
sional events to promote this psy- 
chology. Typical of these was a 
“junker” bonfire last year, with 
other dealers cooperating in build- 
ing up a pile of 35 junkers on top of 
nearby Casper Mountain. A cere- 
mony was built up in connection 
with the burning of these cars, with 
appropriate radio comment and a 
radio speech by the mayor of Casper. 

Doggett believes that it is neces- 
sary to move used cars at a gross 
profit in order to maintain a profit- 
able dealership. For the first part 
of 1939 the gross profit per used car 
has been $5.90, while the average 
for the past two years has been 
$3.97. In 1937 the company experi- 
enced a gross loss of $9 per used 
car, but would have lost money on 
total operations had not used cars 
been sold at a gross profit, the sales 
manager pointed out. 


ceremony was held for the bonfire. 


with respect to probable results 
in the immediate future. 

As a matter of fact, the rising 
business curve in the face of 
severe disturbances itself is a 
solid basis for confidence, and 
reveals the basic strength of the 
American economic structure. 

There are numerous signs which 
prove that the movement during 
the past few months has been up- 
ward. 

For example, it is to be noted 
that the United States postal serv- 
ice has closed the fiscal year 
with a $10,000,000 operating sur- 
plus, and Postmaster General 
Farley stated that current re- 
ceipts indicate “a sharp upward 
trend in general prosperity.” 

Economists of both the U. S. 
department of commerce and the 
federal reserve board see a grad- 
ual betterment in business hold- 
ing during the next eight weeks 
or more, with a _ corresponding 
rise in national income. They 
prophesy that the third quarter 
of this year will show impressive 
gains over the January-June 
semester. 

Federal experts emphasized five 
factors among those which are 
likely to bring about further 
business improvement in the im- 
mediate future. They are: 

1. Continuation of heavy ex- 
penditures by the government. 

2. The summer seasonal peak 
in building activity. 

3. The steady maintenance of 
farm purchasing power. 

4. Improvement in urban pur- 
chasing power. 

5. An increasing tendency to- 


Operators Restrained 


HARRISBURG, Pa.—(UTPS).—Serv- 
ice stations and garages, making a 
racket out of the false use of the AAA 
initials, were handed their first real 
defeat by Common Plea Judge Harry 
S. McDevitt in. Philadelphia, who 
granted an injunction restraining two 
defendants from use of the initials in 
connection with their business places, 
it is reported by Richard B. Maxwell, 
secretary-manager of the Pennsylvania 
Motor Federation. 
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OLD TIRE ROUNDUP climaxes safety week. Shown above are a few of the 


Used Car Merchandising 


Pressure on Used Cars Pays Dividends in Wyoming 


Casper Dealer Gives 80% 
Of Time to Merchandising 


more than 1,300 youngsters of Orange, N. J., and neighboring communities, who | 


aided in a “roundup” of old automobile tires as part of the local observance 
of Summer Tire Safety Week. Each old tire brought to the theatre entitled a 
boy or girl to free admittance to a special children’s matinee. 








JUNKER BONFIRE is one of the psychological events employed to keep 
citizens of Casper, Wyo., safety-conscious. This event, backed by the Coliseum 
Motor Co. (Dodge-Plymouth) and other Casper dealers, was held last year on 
the top of Casper Mountain with 35 junkers being burned. An appropriate 





Business Indices High 


(Continued from Page 1) 


ward the building up of in- 
ventories by business firms. 

According to estimates by the 
department of commerce, national 
income paid out now is running 
at the rate of about $66,000,000,- 
000 annually. This compares 
with $64,000,000,000 last year and 
$69,000,000,000 in 1937. Statis- 
tics available here show that 
construction contract awards and 
actual building operations now 
are as large, if not larger, than 
in the same period of 1937, which 
was the best business year since 
1929. ; 

The index of industrial produc- 
tion compiled by the federal re- 
serve board has been advanced to 
about 94 percent of the 1923-25 
averages. 

The contra-seasonal advances 
in motor car sales during June 
and the opening weeks of July 
have been noted here with great 
interest, as have reports of plans 
underway by the industry to push 
its forthcoming 1940 models with 
great energy. Many official ob- 
servers here believe that special 
activity on the part of the in- 
dustry during September will be 
very generally useful and help- 
ful. 

One of the most interesting in- 
dices of improved business con- 
ditions is to be found in a report 
by Aubrey Williams, head of the 
National Youth Administration. 
According to Williams, NYA 
junior employment services found 
a record number of positions for 
young people in industry during 
June. This total, 10,996, is said 
to be 105 percent greater than 
placements in June of last year. 

The mainly bullish trend noted 
on the New York Stock Exchange 
during recent weeks—a_ trend 
generally followed on other se- 
curity markets throughout the 
country — reflects the Street’s 
brighter view of the whole busi- 
ness and industrial outlook, in- 
spired largely by reports which 
showed that both production and 
consumption of goods and com- 
modities have been in substan- 
tially larger volume since May. 


Tire Safety Week 


Successful in N. J. 

NEW YORK.—Summer Tire 
Safety Week, as sponsored recent- 
ly in East Orange, N. J., by the 
Plaza Rubber Co., local U. S. tire 
dealers, carried with it an appeal 
for safe motoring that not only 
reached the adult population, but 
featured the cooperation of the 
children of that and neighboring 
communities in an interest-com- 
pelling manner. 

By means of a monster chil- 
dren’s theater party—admission 
one old automobile tire—the week 
was brought to a successful con- 
clusion when, according to Harold 
Kaplow, of the Plaza Rubber Co., 
more than 1,300 old tires were 
rolled, pushed or carried to the 
theater. 
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CIT Announces 
173 Winners in oc 
Car Sales Contes” 


s 
{ 

NEW YORK.—After mailing ov®"* 
checks to retail automobile salesm 
over the country, totaling $5,000 oS 
cash, C.I.T. Corp. disclosed last wee!” 
the 173 winners in its nationwikt 
new car sales contest conductg@ent 
through its more than 190 loq#din 
offices Apr. 15—May 31. ablir 

From the more than 2,400 salegd cé 
men originally entered in the cogtead 
test, the field was finally narrowé bu 
down to 173 cash recipients in ar 
states and the District of Colum hs 
based upon leading scores and sta ; 
ments submitted “on the advantagl | 
of finance company plans and sem = 
ice.” ter 

Albert A. Walsh, of Mahoney mé@"di 
tor Sales, Yonkers, N. Y., took t#e * 
peak prize of $250 with a score ¢@e § 
722 points. Jules Kutner, of Harolt is 
Robinson Auto Sales, Philadelphiorts 
grabbed the $200 second prize wits fa 
a score of 592 points. A. A. Cirliy ser 
of Nadler Motors, Brooklyn, N. ¥pas: 
came in third for a check of $15, 1] 
with a score of 490 points. _ 

David Lesser, of Tenth Aven 
Motor Sales, Gary, Ind., ran a clog°US 
fourth for $100, chalking up a scof € 
of 472 points. Reuben Epstein, ¢ 
Hotchkiss Motor Service, Brook] 

N. Y., won fifth prize of $75 and 

J. Anderson, of Walker Motor'¢W 
Highland Park, Mich., took sited, 
prize of $50 with scores of 384 any } 
326, respectively. w 

Checks for $25 each went out from’? | 
C.1.T. Corp. this weekend to 1@sed 
other salesmen who had scores ranger 1 
ing from just below those listed i 
the big money down to and inclu¢ 
ing 80 points. Winners were pick 00 
on the basis of new car deliveri@en' 
during the contest period, with thog the 
sold for cash counting 2 points eacflent 
and those financed through C.I1.8 of 
entitling the contestant to an extr ar 
10 points each. en | 

To assure the fairness of returm m 
for all concerned, every salesmadde]; 
was required to submit a certificat 
of sales signed by his dealer and ¢jz¢ 
list of all sales, in addition to ie 
statement regarding the superiori 
of finance company service, bas 
upon the way he explains the a 
vantages of this type of financing t 
purchasers. 

All papers, along with verificaéhtl, 
tions by the C.I.T. local offices, werWew 
then inspected by the judges com} the 
posed of W. A. James, Hudson Mog | 
tor Car Co., William Callahan, many ye 
aging editor of Automotive NewS, C 
and George W. Cushing, of Auto 
motive News. 
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Clymer Gains Control = {2 


of Spotlight Patent fo 
LOS ANGELES.—Floyd Clymeiks 
was recently declared the winnext 6 
in several patent interferencUsec 
suits and as a result is again ifeab! 
control of patents covering windast 
shield spotlights. sine 
Clymer has also acquired all of__ 
the United States and foreign pat- 
ents on windshield spotlights an s 
glass cutters in the Clymer-Fyra¢ Th 
group including those held valid 
and infringed in United States su‘ 
preme court cases. Clymer pats 
ents cover the mounting of a spot-"€ j 
light reflector on one side of the 
windshield and an operating har-Une 
dle for universal movement on théuly 
opposite side of the windshield. ug. 
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No advance in rate Star, 
during World’s Fair 







Single from $7 - Double from $9 une 
: ane from $15 iuly 
Air-Conditioned Rooms Available bd 
Subway station at hotel -o 
direct to the World's Fair * 


Henry A. Rost, President and Managing Directot938 
FIFTH AVENUE e at 59th STREETC. 
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$\Shortage 


/ Of Cheaper 
ars Reported 


ETROIT.—Cheerful reports on 
—— d car sales and inventories 
ye received from dealers 
28 oughout the country during the 
. st week. In fact, in several in- 
nces, dealers reported an ac- 
jl shortage of used cars, espe- 
ntegly the cheaper models. 
Generally, stocks were consid- 
bly lower than last July and in 
cases were below the total 
hand in June of this year. This 
tionwi@ation is attributed, to a large 
onducteent, on the above-seasonal 
90 loqadiness of business in all lines, 
abling prospective buyers of 
00 salegd cars to purchase vehicles now 
the cogtead of waiting till the usual 
larrowé business pickup. 
its in addition to this phase, deal- 
a po have kept their used car 
aaa ks in much better shape than 
nd ser previous years and, aided by 
: tter reconditioning and mer- 
ney M@ndising methods, have been 
took tpe to push used vehicles much 
score ere successfully. 
f Harolt is also indicated in the dealer 
adelphiports that business outlook for 
ize wits fall is decidedly encouraging, 
\. Cirliy several dealers feel that it will 
n, be ¥pass last fall. 
== ollowing are the condensed re- 
Aven received from dealers 
a clogeughout the United States dur- 
a sco the past week: 
stein, ¢ 
rookl 


iling 

salesm 
$5,000 
ast we 


Francisco 


5 and 

Motomew car stocks are low com- 

1k sixeed to one year ago, due to 

384 any introduction of new models. 
w car sales show decided let 

yut frown from June. 

to 1@sed car sales good and stocks 

es ranper than a year ago. 

listed i 

inclué 

: pickd ooklyn 

sliveri@enerally speaking, conditions 

th thogthe metropolitan area are ex- 

ts eacflent. There is an actual short- 

h C.1.B of cheap used cars which sell 

in extm around $200 and there has 
en a decided improvement in 

retur®m movement of 1937 and 1938 


alesmaddels, 
rtificat 


r and tizona 
| to h . : ‘ 
eriorit’™ Car sales in Arizona in 


are reported better than av- 


, bas : : d 
the ade in most lines, with more 
icing te the average number of fac- 


ty deliveries; used car sales 
erificaghtly better than average. 


s, WerWew and used car stocks appear 
*S con’ the whole to be well in hand, 
on Mog lower than last month and 
nh, Malt year, with a shortage in some 


NewS. 
of ne , 
“Auto”® WwW cars 


ontana 
Current conditions in this area 
¢ about 20 percent above a year 
itentp for the same period. New car 
SlymeyKs are sufficient to meet the 
winnext 60 days of sales. 
erencUsed car inventory is quite 
jain ifeable and will take care of at 
windast a 90 day turnover. Fall 
siness looks fairly promising. 
allo 
m pate 


‘s anjsed Car Index 


ae 
walid The average used car prices, 
les suken from the weekly Used 
r pat-4? Selling Prices chart, shows 
. spot-te following: 


of the High Low 
s han-+une Average ...... 527 478 
on théeuly Average...... 525 469 
aid. lug. Average...... 528 449 
pt. Average ...... 515 441 

Yet. Average ...... 492 425 

jov. Average...... 481 412 

. Average...... 462 399 

lam. Average (’39) .*585 °%512 

‘eb. Average (’39) . 578 519 
ATCSar, Average (’39) . 573 508 
Foapepril Average (’39). 567 504 
fay Average (’39) . 576 510 

une Average (’39). 575 509 

uly 1, 1939........ 571 505 

yuly 8, 1939........ 567 472 

uly 15, 1939... 564 462 


*Offering of higher - priced 
Directot938 models lifts national aver- 
TREETGC. 
ucremacrana 
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letin, and Inquirer; New Orleans Times-Picay- 
une and States; Pittsburgh Press; Cincinnati 
Post; Detroit News; Chicago Herald-Examiner; 
St. Louis Globe Democrat; Minneapolis Jour- 
nal; Seattle Times; San Francisco Chronicle; 


Actual top and bottom prices on 1936, 1937 
and 1938 Used cars, as advertised in local 
newspapers of current week. SEDAN prices 


Used Car Selling Prices 


(As Advertised, Week Ending July 15, 1939) 


only used in this comparison. Newspapers co- 


operating include: 
World Telegram; 


Boston Globe; New York 
Philadelphia Evening Bul- 


Los Angeles Examiner, Times and Daily News. 








Phila. N. Orl’ns. Pittsb’g. Cin’ti, Detroit Chicago St.Louis M’apolis Seattle 8.Fran. L.Ang. Nat. Av. 
895-695|798-683 


MAKE Boston N.Y. 


































Buick “40” $8]799-675|745-635/685-  |695-645|795-725/795- |695- _—|775-695|695- _|795- | - —(|895- 
$7|645-625/595-475| -  [625-325/545-525| - (535-445 |/595-495|595- |595-_|629-—|750-__|725-539/627-513 
"36 ]495-395|465-345/450- — |595-465|395- ° 598-595|575- 

Buick “50-60” 38) - | - (650- (695-515|895-795, - | - | - | - | - | - | = |1015-850|868-702 
"97)645-625/619- | - |745-595/595- | - |550- | - | - | - | - | =  |%%5-658|696-604 
°96/495-485, - | - [525-495] - | - | = - | = |625-445/548-455 





Chevrolet Master Deluxe °38]525-485| -  |575-475|595-433| -  |499-475|499-495| -  |485-475/569- | - | - —_(|725-565|559-486 
°97 |495-350|460-380|435-395|475-395|469-310|465-445|447-295 |395-  |398-360|469- |599-_ | -—([575-395/471-372 
'361350-295|329-229|365-245|395-325|/325- |375- [345-241 |345-295|375-280/390-369|445-349 468-295|380-295 
°$8 |695-685|665-595|645-585|765-725|675- |599- | -  |645-495/710-  |650- | - ~—|_—- ~—(800-595|700-553 
°97 |545-465|425-365|495-425|625-495|545-469|595- [445-395 |395- | - —(550-545/550- | - ~—(625-515|540-452 
36 |425-395| \365- _|475-395|375-365| - |375- |425- (|425- |450- _|595- ° 

°$8)735- _ |989-775|645-525|775-695|695- | _—_- - |895- | - |995-785|860-701 
°$7|595-489|539-  |495-445|660-575|395- lL - | 





Chrysler Six 
























Chrysler Eight 
- |745- |575-525/601-487 


De Soto 





|695-525|665-645|595-465|576-457 
|565-545|500-425|483-362 
|695-565|644-547 
595-460|534-411 


|475-375|545-525|  - 
|395-338 | 


|649-395|695-395|450-395|495-425|545- |425- 
435-315|425-375|440-365|445-325|345-295 |395- 













38 |550-435|459-365|495-475|625-575|445-425|485-437|465-360 |475-435|525- | - | - | = |595-480|/512-443 
87 [425-295|385-329|385-295|425-375|349-275|375-295|365-245 |385-345|375-295| —- -  |485-340|395-309 
°36 295-199|295-190 |285-240|238- 395-290|320-246 


Ford Deluxe "$8 1635-525|527-525|565-495|525-495|535-495|535-485|525-420 |550-495/495- || - (695-665, - — 695-545/579-513 
’37 [450-295 /385- |385-299|495-442|395-345|395-265|395-259 |295- —— |395-375|465-388/535-465| —- |560-335|441-342 
== 


°861315-245| - |295-185|/345-275|265- — |295-237|250-210 |325-275, - ~——|345- -  |435-319|325-251 






















81. - | - | - (695-625) - | - | - - [945- | - | -  |925-845|822-722 
"37|345- _|339-__|975-295/475-425, - | - | - | - | - | ~- (645-447|  -  |785-525|515-406 
*36)315- - | -  |875-325|_- - |250-  |325-  |345- . . 













Hudson Six 






Hudson Terraplane 700-595 

















*$71695-595|695- 
*36]495-395|395- 
7384945-750|795- 


475-425|445-345/495- |397-395| - (458-445) - 
925-785|995-895| - - - - * - | - 


[995- |1135-895|1000-824 


Lincoln-Zephyr 





*$7| __- _[495- _|695-535|795-750|585-535/595-495|/595-485 |595- | - |695-595/785- | -  |845-595|/700-565 
*361623-399|365-  |525-  |545-495|445-355| - (375-299 |395- -  |495- - -  |645-445|522-393 
Nash-LaFayette 38, =O; - | - (645-595, - (495- - (si- | - | - - [775-595|665-562 
"37)525-445|  - (|425-  (525-450| - (495-345| - (495-445, - | - (645- | -  (645-525/555-440 
36] =; - -  |325-275|  - - i a - - -  |485-299|405-267 
Nash "38)775-589|/550-475| - 1775-725) - 745-585) - | - 2 ° -__ |845-750/740-625 
°87)545-375|  - 625-595|495-395|495-395|450-375 |395- |695-  |695-495|572-433 
36 435-286|265- -  |295-265|375-245, - | - | - | - - | - | -  (|525-314/408-275 
Olds Six *$8)695-665/645-525/595- _|675-645|655-649| - |499-  |645-595/645- | -  |845-795/845- |800-665|717-626 


°37)565-495|575-495|550-485|485-450/545-395) 


|545- |675-550/695- |635-545/577-483 


-  |525-385|433-341 


[495-449 |565-425/565- 
335-289 |425-325|430-345 













Olds Eight - _|835-725|745-700 
*37)565-535|  - |545-485|695-625|  - - | - -  |595-478|565- | - -  |695-595|610-524 
°36/395-355|  - -  |495-425|425-285, - | - - (|378- (|395- | - (|550- |535-475|500-386 

Packard 120 *38)845- -  |845-675|735-695, - | -  (845-727| - | - | -  (995- |925- |[1025-845/695-758 
"$7 [625-575|595-549 595-450/585-525|645-475|  - ([495- - (545- | - (|775- | - (875-575|671-522 





736)495-425|295- __|475-345|475-310|595-325| -  |400-357 |465-395|465-425,525- _|595- _|595- _|645-495|530-390 
Plymouth Deluxe 38 549-539, -  |525-400|545-495/435- _|585- _|735- -  |135-595|600-513 
37 [495-375|425-365|450-335|450-295/465-335|495-475|354-300|395- | -  |488-  |595-  |585- _|595-410|491-377 
*36[395-315|341- _ |350-285|350-230|313-289| -  |395-240 |295- -  |339-298|488- -  |485-315|389-289 
Pontiac Six 38 - 645-575 595-585, - | - (138-725, - |195-544|688-615 


°37 525-435 525-345|495-425 595-495 /495-395 595- | = 


*364350- (395- 


|410-365 |475-410/545-378/525- |645-455|531-423 


|435-325|405-303 




















Pontiac Eight 








|675-495|540-462 
|\535-390/452-347 

















Studebaker Dictator - |699-395685- (675-448, - | - | - -  |825-165|646-555 
- |450-395/575-367| - l (645-6201 -  |675-535|566-467 
(345-  /385-  _|395- - |595- |  -  |495-365/485-353 


Studebaker President 
- |585-377| - 
-  |450-289) 


(685-550|635-496 
(595-375|513-332 
(495-345|431-352 
|300-250/311-252 
'195-125|220-160 


National Average, All Makes, July 15—$564-$462 
National Average, All Makes, July 8—$567-$472 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled ex- 

clusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom 

prices have been compiled from published figures to establish the trend of the market and the resulting national index, 
Where no prices are quoted, no car of make and model was offered during the period covered, 
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SAGA OF FI 
100 YEARS ON RUBEER. 


C insabaugh 






Chapter XXX—The Glories of Elgin 


When I said “we” in the preceding paragraph, I did not 
mean the Chicago Automobile Club, but the Chicago Motor 
Club, which took over after the CAC had quit as a race 
promoter. Being a member of both clubs and grieving over 
the Crown Point meet being a financial flop, I naturally saw 
in Elgin a chance to make more news for my columns in 
the Chicago Tribune and the Chicago Daily News. And the 
Chicago Motor Club listened to my suggestion that it back 
the Elgin idea. Which it did, hook, line and sinker, and we 
staged the first Elgin National road race in 1910. It was a 
success, too, from the boxoffice standpoint. 


It was a natural, the idea of bringing the farmers into the 
picture on the share-the-profits angle. And it was a natural, 
too, to get our main trophy from the Elgin Watch Co. and 
call it the Elgin National 
cup. We had the watch 
company people back of 
us to the hilt. Not only 
did we get the cup, but 
the watch company also 
gave to each of the drivers 
and their mechanics and 
the leading officials of the 
race silver wrist watches. 

I mention this last fact 
because I feel that these 
gifts played a pioneer part 
in the introduction of 
wrist watches in a world- 
wide manner. Of course, 
wrist watches were no 
new thing at the time, but 
a wearer of one was 
looked upon as a sort of 
a sissy who might also 
carry his handkerchief up 
his sleeve. Getting such 
he-men as the race drivers 
of that time to adopt it 
and like it, broke down 
the sales resistance to the 
wrist timepiece and made 
it marketable. 

Before I go into the 
chronology of the series 
of races for this cup, I’d 
like to touch on the several 
switches in sponsorship 
that took place. The Chi- 
cago Motor Club ran the 
races in 1910 and 1911, which were so successful that the 
Chicago Automobile Club revived its interest in supporting 
road racing. Having membership in both clubs and being 
chairman of the CAC’s contest board, I saw a chance to 
capture Elgin for the Plymouth Court Club. The coup was 
successful and the CAC took over in 1912 and ran the meet 
up to and including 1915. The war broke the chain and in 
1919 the Elgin Automobile Road Race Assn. all by itself 
revived the classic. The next year, 1920, the Chicago Motor 
Club cut in but by that time interest in road racing had 
waned; it was impossible to keep the stock car status and that 
meet was anything but a financial success. 


Came a gap of years until 1933 when Elgin was revived 
again by the Elgin Automobile Road Race Assn., but it was 
so much of a financial flop that “‘finis” was written on Elgin. 
For sentimental reasons I was named as referee. 


Mebbe I’m sorta predjudiced over Elgin because I was 
so closely identified with the promotion of the big races, but 
now in my twilight, and with national road racing a thing of 
the past, I cannot help but feel that the annual battle for the 
Elgin National cup outclassed even the Vanderbilt as. the 
great road classic. Whereas the Vanderbilt had no fixed 
habitat—held in one city one year and another the next—the 
eight Elgins were run over the same course each year. No 
one can question the class of the contestants—they were the 
cream of the crop nationally. 

Minor races were run at each meet for other trophies in 
order to fill out the program, but they were like fight pre- 
liminaries—the Elgin National was the Holy Grail in auto- 
mobile road racing, run at various distances from 250 to 300 
miles each year. 

The 1910 event was won by Ralph Mulford in a Lozier. 
Both Joe Dawson, in a Marmon, and Ray Harroun, also in 
a Marmon (who were later to become winners of the 500- 
mile race at Indianapolis), “also ran” in this 1910 Elgin event. 





ELGIN NATIONAL TROPHY, of- 
fered as the chief prize in the Elgin 
road races and contested for in eight 
races, rivals the Vanderbilt Cup in 
national prominence. It was first 
put into competition in 1910. 


my AUTO-proGRAPHy 
ae : 











START OF THE 1911 Elgin National road race, which 
Len Zengle in a National, Picture shows the field ius the aun, 
with Harry Grant in an Alco, twice a Vanderbilt Cup winner, on 
extreme left in front row. 7 


Mulford averaged 62.54 miles per hour for the 254 miles. 
Len Zengle, in a National, won in 1911, with Harry Grant, 
a Vanderbilt cup winner, running second in an Alco, the car 
being a product of the American Locomotive Co., which had 
attempted to cut into the automobile business, a very costly 


In the 1912 meet, run by the Chicago Automobile Club, 
Ralph De Palma won at 68.40 m.p.h. for 254 miles. He drove 
a Mercedes entered by E. C. Patterson, then of Colliers 
Magazine, who, while he was no race driver himself , naturally 
got a great thrill out of the victory of his entrant. 


a Mason as runnerup. 


1913 event, with Mulford, in 


Among the other contestants were 
Spencer Wishart, in a Mercer; 


Grant, in an Isotta-Fraschini ; 


De Palma, in a Mercer; Dawson, in a Marmon; Eddie 
Rickenbacker, Bob Burman and Erwin Bergdoll, probably 
the most brilliant field Elgin ever brought together. 


De Palma repeated in 1914, again driving a Mercedes. 
Barney Oldfield, in a Stutz, was third and Rickenbacker 


also was a contestant. 


It was in this race that Spencer Wis- 


hart, wealthy youngster, and one of the best drivers of his 


time, was killed. 


In the revival in 1919 Tommy Milton won in a Duesenberg. 


In this, the late Cliff Durant, 


son of W. C. Durant, had a 


most unusual mishap. Driving a Chevrolet, Durant was hit 
in the head by a stone kicked up by another car, stunning him. 
The Chevrolet skidded three times, knocked down four tele- 


phone poles and landed upside down. 


Durant and his me- 


chanic, Fred Comer, crawled out uninjured. 


De Palma’s third victory at Elgin came in 1920. 


In this 


he drove the foreign-built Ballot, and chasing him home were 
Milton and Jimmy Murphy, in Duesenbergs and Mulford in 


a Monroe. 


The 1933 meet was a one-day affair, without the big trophy 


involved, and with two events, 


by Fred Frame. 


Editor’s Note: 
Sinsabaugh’s memoirs. 


both won by Ford cars driven 


This is the thirtieth instalment of Chris 
Subseauent instalments will appear 


in succeeding issues of Automotive News. 


Wisconsin Oil 


Reversed by Appeals Court 


| CHICAGO. — The conviction of 
| five individuals and 12 corpora- 
tions in the Madison (Wis.) oil 
trial was reversed Thursday by 
the United States Circuit Court of 
Appeals, which remanded the 
cases to the Federal District Court 
at Madison for new trials. 

The defendants were fined last 
July after a jury had convicted 
them on charges of conspiring to 
raise and fix gasoline prices in 
midwestern states, including Mich- 
igan. The individuals had been 
fined $1,000 each, and the com- 
panies $5,000 each. 

An appeal, in which testimony 
of government witnesses was at- 
tacked, was filed with the Appel- 
late Court last Mar. 20. 

Assistant Attorney General 
Thurman Arnold said in Wash- 
ington late Thursday that the de- 
| cision would be appealed to the 
| Supreme Court. 
| The ruling marked the third 
'recent setback in the govern- 
'ment’s antitrust drive. The lower 
courts have ruled adversely in 
actions aimed at the medical pro- 
'fession and the milk industry. 
Other cases, still pending, are 
aimed at practices in the motion- 
picture industry and automobile 

financing. 

Reversal of the oil-case convic- 
tion was contained in a 25,000- 
word opinion written by Judge J. 

‘Earl Major and concurred in by 


experience for that concern. 
Gil Anderson, driving a Stutz, and who later was to win 
at Indianapolis, captured the 


Convictions 


Judges William M. Sparks and 
Otto Kerner. 

Judge Major’s opinion held that 
Judge Patrick H. Stone’s instruc- 
tions to the Madison jury con- 
tained a reversible error. The case 
should have been submitted to the 
jury on the question of whether 
there was an unreasonable re- 
straint of interstate commerce, the 
opinion said, instead of on the 
question whether there was a vio- 
lation of antitrust laws. 

Judge Sparks, in his concurring 
opinion, said he believed the venue 
“of this prosecution was improp- 
erly laid in the Western District 
of Wisconsin.” 

Regarding the defendants’ ques- 
tion of propriety of argument 
made to the jury by the govern- 
ment counsel, the court concluded 
that: 

“Some of the arguments com- 
plained of were highly improper 
and that, taken in connection with 
misuse of grand-jury testimony, 
would present a very serious ob- 
stacle to the affirmance of judg- 
ment.” 

The five individuals who had 
appealed their fines were R. H. 
McElroy jr., of the Pure Oil Co.; 


Charles V. Arnott, of New York, | 


Socony-Vacuum Oil Co.; H. T. 
Ashton, of St. Louis, Socony- 
Vacuum; P. E. Lakin, of St. Louis, 
Shell Petroleum Corp., and Robert 
E. McDowell, of Tulsa, Okla., Mid- 
continent Oil Co. 


— 
— 


Court Reaffirms 
Trademark Rights | 


Of Manufacturers 


CANTON, O—A decision of 
great importance to all manufac- 
turers of trademarked productgwhict 
was recently handed down by theme 
federal court in Chicago. yarty 
It reaffirms the proprietarpboat 
rights of a manufacturer jin ¢f0Ssi 
registered trademark and protect#legr¢ 
such a trademark against exploitasoat 
tion in any manner calculate¢0 joi 
to subvert the interests of its ownside. 
er. a JOS 

The decision in question tersRAZ 
minated suits brought by  theverl 
Timken Roller Bearing Co. against, G 
the Leterstone Sales Co., Chicagajang 
and L. C. Smith Bearings an@jll | 
Parts Co., Chicago. Plaintiff alsarty 
leged that the defendants wer€ave 
packing and selling as “Timketeepi: 
Bearings” products not wholly Ohin’t 
plaintiff’s manufacture and sough'hrow 
a restrain them from this prac: The 
ice. 

The opinion of the court — 
summed up in the following €Xor th 
tract from the final decision handpatio 
ed down by Federal Judge Wilkery, 
son in the United States distri¢ atte 
court of the northern district derp 
Illinois, eastern division: “Thy _ 
plaintiff is entitled to a finding | 
that the primary significance 9 TH 
the term Timken in the minds oth, 
the purchasing public is not therevit 
product but the producer. which 
_ “The defendant . . . advertisey G 
in its catalogue Timken bearingjon « 
made by the plaintiff. It doame oO 
not advertise Timken bearinggll m 
made by any other manufacturer Stu 
It uses the word Timken to insuit v 
dicate the manufacturer of théend 
article. This, with the other evaonie 
idence, leads to the conclusiogyomm 
that the word Timken, whepappe 
used upon or in connection witfrethe 
tapered roller bearings or similapjresid 
products of plaintiff’; mannfacéeors 
ture, has been understood in thi#illa 
trade to mean plaintiff’s goodMichi 


only.” noug 
Se of we 
N. Y. Sales Top on 


°38 During Juné‘<, 


NEW YORK.—Motor vehicled 4 
sales showed a sharp improvemen'*rike 
here during June as compareé MOE 
with the same month a year ago! Fo 
but decreased in comparison wit? Wil 
the preceding month of this year'€S P 
according to a monthly report of¥8&u: 
business trends by the Merchant#tuat 
Assn. of New York. Nine othei 
fields were cited as showing at “TC 
improvement in June over thatealtk 
of the corresponding 1938 monthndust 

Automotive registration statisehapt 
tics showed that the number oOpaper 
passenger vehicles registered waild _ 
up 62.7 percent in June comparet——— 
with a year ago, and new com 
mercial registrations increaset 
10.7 percent. In comparison witl 
May of this year, however, pass 
enger car new registrations felsé\A 
off 16.7 percent and commercia 
cars 30.3 percent. 


Bendix District Offices 


Switched in Detroi 
SOUTH BEND.—Bendix Prod 
ucts division of Bendix Aviatiot. 
Corp., announces the change @ ~ 
locations of its Detroit conreeel 
atives’ headquarters. Effective — 
Aug. 1, Bendix Brake and B-& 
representatives will be _ locate 
at 84 West Hancock Ave, sharinj 
with Hydraulic Brake Co., thi-=> 
building owned by Bendix Avia} \ 
tion Corp. . 
The Stromberg Carburetor rep‘ 
resentatives are now located a 
the plant of Zenith Carbureto 
division, 696 Hart Ave, Detroit. 7 


Ss! 













Boat Shipments of Cars 
Take Seasonal Decline 
BUFFALO, N. Y—Mode v 
changeovers and the General Mo: 
tors strike have caught up witl 
the lake automobile carriers whick 
ply between Buffalo and Detroit 
The Detroit & Cleveland Navi 
gation Co. has laid off two boat 
| and a third will be taken out ol 
service Aug. 7. Two boats havé 
| been withdrawn by the Nicholsof ( 
| Universal Steamship Co. and ans 
other is due to be tied up tempor? 
‘ arily. — 
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hts Sparks 


n of 


fact syhich will be used for the first 


y theime for an automobile preview 

yarty. The guests will be taken 
ietarpboard a lake steamer in Detroit, 
in grossing Lake St. Clair to the bat- 
otect#leground. Anyone missing the 
loitagoat will have a nice long swim 
ilate¢o join his comrades on the other 
ownside. ee ke 

JOSEPH WASHINGTON 
. terfRAZER, president of Willys- 
r th©Overland and his grand vizier, M. 
gainsj, Golden (grand vizier being 
icagdjang for general sales manager), 
> an@ill be the hosts at the Willys 
ff alearty on Aug. 11. Just what they 
-Wwer€ave in store for us they are 
imketeeping carefully concealed. We 
lly ojin’t worrying for Willys always 
oughthrows a fine party. 
prac- The next day those of us who 

ie billed for the Chevrolet soap 
irt  isox derby at Akron will check in 
& €Xor the press party and the exam- 
handyation of the “racing cars” that 
ilkerjay and on Sunday, Aug. 13, the 
istri@attle of youth will take place at 
~ pperby Downs. 


“ 
T * * * 


| 
ndint tHEN TO Cleveland on the 
ids gfth, where will be staged a press 
xt thereview by an AMA committee at 

vhich will be given at Nela Park 
srtiseyy General Electric’s demonstra- 
aringion of a new lamp that is to be 

doemne of the surprises of 1940, they 
aringgll me. 
‘turer Studebaker cuts in on the cir- 
0 inguit with its press party at South 
f th@end on Aug. 15. Master of cere- 
‘rr evaonies Morrow Krum is sorta non- 
lusiogommittal as to what’s going to 
whegappen, but he assures this bell- 
witpether that he has sold the vice- 

imilagresident in charge of sales, 
infacGeorge Keller, on coming in from 
n thW#illa Keller, on the shores of Lake 
goodMichigan at Grand Beach, long 

nough to extend the glad hand 

~ welcome. 

* * * 


THESE ARE the only definite 
In ates scheduled. The General 

otors units have been handicap- 
ehiclfed by the tool and die makers’ 
>mentrike in naming their dates but it 
pareé hoped they, with the exception 
r aggf Pontiac which has chosen Aug. 
. wit? Will be able to stage their par- 
yearles probably in the last week in 
rt opugust, depending on the strike 
‘hantgituation. 


othe os ¢ * 

ig aft “TO PROMOTE and foster the 
' thatealthy growth of the automobile 
1onthndustry,” was paragraph one, 
statishapter one of the incorporation 
er Odapers filed July 21, 1916, by the 
d wald Detroit Automobile Club, 
pare 











Chris 
Sinsabaugh 


(Continued from Page 1) 


which since that time has changed 
its name to the Automobile Club 
of Michigan. And right well has 
the club kept its pledge in the 23 
years that have been checked off 
the calendar since it came into 
existence. 


While its main object has been 
to serve the car owners, it always 
has been of great assistance to ihe 
automobile manufacturers in car- 
rying on work to advance the 
cause of motoring, such as secur- 
ing same legislation and perma- 
nent highways, providing tourists 
with road information and doing 
other things helpful to the indus- 
try which the industry could not 
do for itself. Certainly the club 
has kept its pledge. The industry 


should be grateful and I think it 
i * * * 


is. 

IT IS BECAUSE of this helping 
hand extended to the industry for 
nearly a quarter century that the 
column extends its congratulations 
to the club right in the wake of 
its 23rd anniversary, for today it 
is able to boast a membership of 
129,060, making it the largest or- 
ganization of its kind in this coun- 
try and topping its contemporar- 
ies, its fellow members of the 
American Automobile Assn., by 
a considerable margin. The Auto- 
mobile Club of California, not 
affiliated with the AAA and 
which has a membership of 110,- 
000 always had been the front- 
running organization in this field 
until ousted by Detroit. This, 
however, does not mean world 
supremacy for Detroit because in 
Great Britain Stenson Cooke’s 
Automobile Assn. has something 
like 700,000, while the Royal Auto- 


mobile Club has 250,000. But 
then over there you are a sort of 
social outcast if you don’t belong 
to one or the other. 

+ ok * 

WHEN DICK HARFST, execu- 
tive manager of the club, took me 
through its plant on Bagley av- 
enue, Detroit, I had to rub my 
eyes and compare it with the Chi- 
cago Automobile Club in its prime 
in the stretch between 1905 and 
1912, when it was the leading club 
of its time with a membership of 
around 500, operated for social 
comfort instead of for business 
reasons that are behind the pres- 
ent day automobile club. The 
Chicago club needed only a staff 
of about a half dozen—not count- 
ing the waiters—to operate it. The 
Automobile Club of Michigan has 
around 450, including the help in 
its insurance exchange. It is a 
non-profit incorporation; most of 
its directors are pioneer members 
and most of them prominent in 


19 


the automobile industry. William 
A. Brush is president. With the 
parent club in Detroit, it has 29 
branches in different cities in the 
state which gives it the right to 
its new name—the Automobile 
Club of Michigan. 


eS & & 


THE COLUMN lowers its flag to 
half mast in respect to the mem- 
ory of P. Daniel Fitzpatrick, gen- 
eral manager of the Grand Trunk 
Railroad, who died in Detroit last 
Monday, a friend “in the days 
when we were 21.” Dan never 
was in the automobile industry— 
always a railroad man, but back 
in our kid days he was a member 
of the famous Chicago Cycling 
Club as were Jim Levy and I. All 
three of us thought we were better 
than the average run of speed 
merchants, but both Jim and Dan 
outclassed me, Jim in particular 
after he won time prize in the 
Pullman road race, setting a rec- 
ord that never has been beaten. 
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WASHINGTON, D. C. 
July the Nineteenth 
1 9 3 9 


Mr. George M. Slocum, Publisher, 
Automotive News, 

2751 E. Jefferson Ave., 
Detroit, Michigan. 


Dear Ceorge:- 


You and your gang must have some of the blood of Dr. Coe 


Directors 
OSCARCOOLICAN 
FRED L. HALLER 
STANLEY H. HORNER 
WHITNEY LEARY 
ROBERT L. LEWIS 
PAUL B. LUM 
JOSEPH R. TREW 


cours- 


ing through your veins for each year the Automotive News Almanac 
gets better and better". 


In the event that from the previcus remarks you ere unable to 
get whet I am driving at I shall express it in "high falutin" 


English. 


want. 


More power to he or they who conceived the idea of 
cation, and after doing so were able to 
the industry. 


Warm regards. 


Sincerely and cordially yours, 


The Automotive News 1939 Almanac is a "humdinger", 


To my mind a trade association manager has as much need for it 
as an attorney has for law books. 


I could do my job without it 
but as it helps me tremendously it is making my work easier, 


such a publi- 
produce and supply it to 
There is no doubt about it, it filled a much needed 


Re a3 Manager, . 
WASHINGTON AUTOMOTIVE TRADE ASSOCIATION. 
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“Who controls the purse 
controls the sale’”’ 


Stay at the 


Wheel! 


If financing arrangements leave your hands, 
it may cost you a sale 


OT to be ‘‘in”’ on the financing of the new car is 

perilous, from the dealer’s standpoint. If you let some 
one else tell your prospect how fo finance the purchase, 
soon that some one else may be recommending the hind 
of car he should buy and where to buy i. 

For both your own and your customer’s good, urge him 
to keep to the traveled road in car financing. Remind him 
that the C.I.T. Budget Plan is the ‘‘paved highway” of 
time buying. C.I.T. offers the car buyer every advantage 
found in other plans plus many additional safeguards 
developed over a period of 30 years. 

From your viewpoint, too, C.I.T. offers other advan- 
tages: prompt, on-the-spot credit investigation; friendly, 
tactful costumer contact; immediate purchase of accept- 
able paper by office near you; ample funds for all require- 
ments. C.1.T. service is not subject to local or regional 


economic disturbances. 


C.1. T. is the world’s largest independent 
sales financing institution, established in 
L908, serving dealers and purchasers 
everywhere through more than L185 local 
branch offices...each a self-contained fully- 
functioning unit. 
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